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1. Introduction

1.1.  Policies Incorporated into Affiliate
Application and Agreement. These Policies and
Procedures (“Policies”), in their present form and as
amended at the sole discretion of 4Life Research
Russ Limited Liability Company, a company
organized and existing under the laws of the Russian
Federation, registered under the Main State
Registration Number 1147746624948, having its
place of location at: Rozhdestvensky Boulevard 19,
Floors 1&2, Offices IV & V, Moscow, 107045, Russia
(hereafter “4Life” or the “Company”), are
incorporated into, and form an integral part of, the
4Life Independent Affiliate Application and
Agreement (hereafter “Affiliate Agreement”).

1. BeepeHue

1.1. NonuTtuka, aBAAOLAaACa COCTaBHOM YacTbto
3agaeneHnsa n CornalleHns He3aBUMCUMOTO
Addunnunarta. Hactoswasn Nonntnka n MeToAbl
BeAeHUs aestenbHoCcTK (ganee — «MonuTuka») B
JencTByloLLLEeN peflakLnn, @ TakXKe C y4eToM
U3MeHeHNN 1 JOMOJIHEHUI, KOTOpble MOTyT
BHOCUTbCSA MO yCMOTpeHuto O6uiecTBa C
OrpaHMYeHHO OTBETCTBEHHOCTbIO «DopJland
Pecepu Pyccy, 06ecTBa, y4pexxaeHHOro 1
AeNCTBYHOLLEro B COOTBETCTBUMN C
3akoHopaTenbcTBOM Poccuiickon Qeaepaunm,
3aperncTpupoBaHHOI0 3a OCHOBHbIM
rocyfapcTBeHHbIM perMcTpaunoHHbIM HOMEPOM
1147746624948, c MeCTOM HaxOXXAeHUs Mo afpecy:

Page 5 of 76




~4life

Throughout these Policies, when the term
“Agreement” is used, it collectively refers to the 4Life
Independent Affiliate Application and Agreement,
these Policies, and the 4Life Compensation Plan.
These documents are incorporated by reference into
the Affiliate Agreement (all in their current form and
as amended by 4Life). It is the responsibility of each
Affiliate to read, understand, adhere to, and ensure
that he or she is aware of and operating under the
most current version of these Policies, the 4Life
Compensation Plan and the 4Life Product Price List
available at: http://russia.4life.com. When
sponsoring a new Affiliate, it is the responsibility of
the sponsoring Affiliate to provide the most current
version of these Policies to the applicant prior to or
at the time of his or her execution of the Affiliate
Agreement. Capitalized terms throughout these
Polices are fully defined at the end of these
Policies, alphabetically under “Glossary of
Terms.”

1.2.  Purpose of Policies. 4Life Affiliates are
required to comply with all the Terms and
Conditions set forth in the Agreement which 4Life
may amend at its sole discretion from time to time,
as well as all federal and state laws governing their
4Life business and their conduct. Because
Affiliates may be unfamiliar with many of these
standards of practice, it is very important that
each Affiliate read and abide by the Agreement.
The information in these Policies should be reviewed
carefully. They explain and govern the relationship
between an Affiliate and the Company.

1.3.  Changes to the Affiliate Agreement, Policies,
Life Rewards Plan and Product Price List. 4Life

6-p PoxkxaectBeHckui, A. 19, atax 1, 2, nomeu,. 1V, V,
Mockea, 107045, Poccus (nanee — 4Life nnu
«KoMmnaHus»), BK/1toUYeHO B 3asiB/IeHNE U
CornaweHwne HesaBncumoro Adbdunumata 4Life
(nanee —«CornaweHue» unu «CornaweHue
AddunmnaTar) 1 SBNsSETCA €ro HEOTbEMIEMONA
yacTbto. [Tpn MCNoNb30BaHMM B TEKCTE HACTOSALLENO
AOKYMeHTa TepMuHa «CornatleHne» MMerTca B
Buay coemectHo Cornawenue Adpdunmata 4Life,
HacToswasn Nonntnka n KomneHcaunoHHbIW niaH
4L ife. YkasaHHble JOKYMEHTbI BKJIHOYEHbI B
CornaweHwune Adpdunnata nocpeaCTBOM CCbITKU
(Bce nn6o B cyulecTBytoLei hopme, MMBO C y4eTOM
N3MEHEHUI M [ONOJIHEHWI, BHECEHHDbIX 4Life).
Kaxabii Agpdurnmat 06g93aH 03HAKOMUTbLCSA C
nocnepHen sepcuen Hactoswen Monnutnkn,
KomneHcaumoHHoro nnaHa 4Life n MpeickypaHTa
4Life Ha Be6-canTe http://russia.4life.com. Mpwu
crnoHcupoBaHum HoBoro Addununarta B
06a3aHHOCTM crioHcupytolero AdbdununaTa BXogut
npeaocTaB/ieHNe NpPeTeHAEHTY Hanbonee
aKTyasibHOM pefakunmn HacToswen NonnTuku o
3aK/TKOYEHUA C HUM UK ¢ Hen CornalueHus
Addunmata. TepMUHbI, KOTOPblE BblAeNeHbI B
MNMonuTuke 3arnaBHbiMu 6yKBaMK, NPUBEAEHDbI B
andaBUTHOM NOPSIAKE U NOJSIHOCTbIO OO BSACHSAIOTCSA
B KOHUe HacToswen Monntunku, B paspene
“'noccapuin”.

1.2. Uenb MNonntunkun. OT Adpdunnatos 4Life
TpebyeTcsa cobnoaeHne Bcex NMocTaHOBNEHUI U
YcnoBun, U3noXeHHblx B CornaweHum, B
KoTopble 4Life BNpaBe nepuoanyeckm BHOCUTb
N3MEHEHNSI N0 CBOEMY YCMOTPEHMIO, @ TaKXKe CO
BCEMU NPUMEHUMbIMM 3aKOHOAATENbHbIMU
aKTaMu, perynupyrowmmMm AenoBble OTHOLLEHUSA C
4Life n peatenbHocTb Apdunmnatos. MocKonbKy
Addunmatbl 4Life MoryT 6bITb HE3HAaKOMbI CO
MHOIMMU 06LLENPUHATLIMU HOPMaMM NPaKTUKMN,
OYeHb BaXXHO, YTO6bI Kaxkabii Abdunuat
o3Hakomuncs ¢ CornalwleHveM v cobnrogan ero.
Copepallasica B HacTosLwen Monntuke
NMHbOopMaUMs AOMXKHA ObITb TLWATENbHO U3yYeHa.
MonuTtnka 06 bACHAET U perynupyeT
B3aMMOOTHOLLEHUA Mexay AdbdunmaTom u
KomnaHuen.

1.3. BHeceHune nameHeHunm B CornawieHme
Addunumara, HacTosaLyto MNOAUTUKY,
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reserves the right to amend the Agreement and the
prices in its 4Life Product Price List in its sole and
absolute discretion. By signing the Distributor
Agreement, a Distributor agrees to abide by all
amendments or modifications that 4Life elects to
make. Notification of amendments shall appear in
Official 4Life Materials. Amendments shall be
effective upon publication in Official 4Life Materials,
including but not limited to, posting on
http://russia.4life.com, e-mail distribution,
publication in 4Life’s newsletter, product inserts, or
any other commercially reasonable method. The
continuation of a Distributor’s 4Life business or a
Distributor’'s acceptance of bonuses or commissions
constitutes acceptance of any and all amendments.

1.4. Delays. 4Life shall not be responsible for
delays and failures in performance of its
obligations when performance is made
commercially impractical due to circumstances
beyond its reasonable control. This includes,
without limitation, strikes, labor difficulties, riots,
war, fire, flood, death, pandemic, curtailment of a
party’s source of supply, or government decrees or
orders.

1.5.  Policies and Provisions Severable. If any
provision of the Agreement, in its current form or as
may be amended, is found to be invalid, or
unenforceable for any reason, only the invalid
portion(s) of the provision shall be severed and
the remaining terms and provisions shall remain
in full force and effect and shall be construed as if
such invalid, or unenforceable provision never
comprised a part of the Agreement.

KomneHcaumoHHbIv nnaH Life Rewards u
MpewnckypaHT. 4Life coxpaHsieT 3a coboi NpaBo
n3MeHATb CornalleHne u LeHbl, cogepxalumnecs B
MNpenckypaHTe 4Life, N0 cCBOEMY YCMOTPEHUIO.
MoanucbiBas CornawexHne Adpdunmara,
Addununat cornawaeTcs npuaep>XmBaTbCcs BCeX
M3MEHEHNN UNn JoNosIHEHNN, BHeceHHbIX 4Life.
YBeAOMNEeHNSI O BHECEHHbBIX U3BMEHEHUSX U
LLOMONHeHUsIX 6yayT ny6nnkoBaTbcs B
OduumanbHbIx MaTepuanax 4Life. UsmeHeHus n
AOMOJSTHEHUA BCTYNaKOT B CUJTY C MOMEHTA
nyénukauun B OdmunanbHbix MaTepuanax 4Life, B
YaCTHOCTM, NyTEM pa3MeLLEeHNA Ha Beb-canTe
http://russia.4life.com, paccbisiku No 31eKTPOHHOM
noyTe, BKIKOYEHUSA B MIHPOPMALIMOHHbIE
coobueHusn 4Life, nMCcToBKM ¢ MHPOpMaLMen o
NpoAyKUMK, a TakXXe NobbIM ApYyrum
KOMMepYeCcKn 060CHOBaAHHbIM CMOCOGOM.
MpogonxeHne BeaeHnst busHeca 4Life
AddunmaTtom unu cornacue AddunmaTa NpUHATL
KOMMWCCUOHHbIEe U 6OHYCHble BO3HarpaXaeHus
CUYMTAeTCs corfiacuemM NpuHATL BCe U Ntobble
N3MEHEHNS U [OMOSTHEHMS.

1.4. Npocpoyku. 4Life He HeceT OTBETCTBEHHOCTHU
3a MPOCPOYKY UCNOSTHEHUSA U HEUCTIOTHEHME
CBOWX 0683aTesNIbCTB, €CJ/IN UX UCTIOJTHEHUE CTaslo
HeLienecoobpasHbiM C KOMMEPYECKOM TOUYKM
3peHnNs B CBA3U C HEMNOLAKOHTPOJIbHbIMMU
obcTodaTenbcTBaMU. K TakuM o6CTOATENBCTBAM
OTHOCATCSA, B YaCTHOCTM, 3a6aCTOBKM, TPYAOBbIe
KOH(NKTbI, BOTHEHUS, BOEHHbIE AENCTBUSA, MOXap,
HaBOAHEHMWe, CMepTb, NaHAEMUS, COKpaLleHue
NCTOYHUKOB CHabXXeHMUSA COOTBETCTBYHOLLEN
CTOPOHbI, pacnopsiXXeHns 1 ykasbl
rocyfapCcTBEHHbIX OPraHoB.

1.5. HepencTBMTENbHOCTb OTAENbHbIX MOJ0XEHU
NonuTtukn. B cnyyae ecnu nto60e NOOXKeHNe
CornaweHuna B AeACTBYIOLLEN pegaKLumm nnu ¢
Yy4eTOM BHECEHHbIX UBMEHEHUI U AOMNOHEHNIA
6yAeT NPU3HaHO Mo NF060M NPUYNHE
HeeNCTBUTENIbHBIM UJTM HE NOANEXALLUM
NCNOJTHEHUIO, UCKITHOYAETCS TONTbKO
HeAenCcTBUTENbHAs YacTb TaKOro NONIOXKEHUS,
OCTaBLUMECSH XKe NOCTAHOBNEHUS U MOSIOXKEHUSA
COXPaHSIIOT NMOJTHYHO FOPULUYECKYHO CUNY U
JAeNCTBME M TONKYIOTCA TakKnM 06pa3oM, Kak ecnu
6bl TaKOe HefeNCTBUTENIbHOE UK He nojJsiexallee
NCNOJTHEHWNIO MOJIOXKEHME HUKOr ja HE IBNSANOCh
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1.6. Titles Not Substantive. The titles and
headings in the Agreement are for reference
purposes only, and do not constitute, and shall not
be construed as, substantive terms of the
Agreement.

1.7. Waiver. The Company never gives up its right
to insist on compliance with the Agreement and
with the applicable laws governing the conduct of a
business. No failure of 4Life to exercise any right or
power under the Agreement or to insist upon strict
compliance by an Affiliate with any obligation or
provision of the Agreement, and no custom or
practice of the parties at variance with the terms of
the Agreement, shall constitute a waiver of 4Life’s
right to demand exact compliance with the
Agreement. Waiver by 4Life can be effectuated only
in writing by an authorized officer of the Company.
4Life’s waiver of any particular breach by an Affiliate
shall not affect or impair 4Life’s rights with respect
to any subsequent breach, nor shall it affect in any
way the rights or obligations of any other Affiliate.
Nor shall any delay or omission by 4Life to exercise
any right arising from a breach affect or impair
4Life’s rights as to that or any subsequent breach.

The existence of any claim or cause of action by a
party against the other party shall not constitute a
defense to the party’s enforcement of any term or
provision of the Agreement.

2. Becoming an Affiliate

yacTbto CornatueHus.

1.6. OTCyTCTBME Y 3ar0/IOBKOB CTaTyca
NOoCTaHOBAEHUIN unu ycnosuin. Cogepkalumnecs B
HacTosLeM CornaweHum Ha3BaHUs U 3arofIoBKU
npuBeAeHbl UCKNOYUTENbHO A8 yA06CcTBa
CCbIJIKW, HE AABMSIIOTCS NMOCTAaHOBNEHUS MU UIN
ycnosusiMu CornatleHust U He TOMKYIOTCA Kak
TaKoBble.

1.7. OTkas o1 npaB. KoMnaHusa HU NpU Kaknx
o6CcTOATENbCTBAX HE OTKa3blBaeTCs OT NpaBa
TpeboBaTb cobntoaeHma CornaweHums n
NPUMEHNMOro 3aKOHOAAaTeNbCTBA, PerynpyroLwero
BeleHNe XO3MCTBEHHON AeATEeNbHOCTH.
Heuncnonb3oaHue 4Life kakoro-nm6o ns
npefocTaBfieHHbIx CornawleHnem npas nam
NOSIHOMOYMNI, cnyyaum, koraa 4Life He TpeboBana
cTpororo cobntoaeHns Abpunnatom Kakmx-nnéo
06513aHHOCTEN NN NonoXeHun CornatueHus, a
TakK)xe obblyan AenoBoro 060poTa Uan HopMbl
NpPakTUKK CTOPOH, NPOTUBOpEYaLLine
nocTaHoBneHnAM CornalwleHus, He NpeacTaBNAT
cobow oTka3 oT npaea 4Life TpeboBaTtb
HEYKOCHUTEeNbHOro cobntoaeHmsa CornaweHus.
OTkas 4Life oT cBOMX NpaB MOXeT 6bITb 0GOPMIIEH
TONIbKO B MMCbMEHHOM (hopMe YNONHOMOYEHHbBIM
JOJIKHOCTHbIM NnuomM Komnanumu. OTkas 4Life ot
CBOMX NpaB OTHOCUTENIbHO IF060r0 KOHKPETHOIO
cny4yas HapyweHunsa Addunnatom ero unm ee
06513aHHOCTEN He 3aTparnBaeT U He ywemMnaeT
npa. 4Life oTHocuTenbHo Nto60ro nocneayroLWEero
Cllyyas HapyLLeHus, a TaKXXe He 3aTparneaeTt
HMKaKMM 06pa3oM NpaB Un 06513aHHOCTEN
ntoboro apyroro Addunmata. Hukakast npocpoyka
WK ynyLleHne B KOHTEKCTe ucrnonb3oBaHus 4Life
nto6bIX CBOWX MpaB, CBSA3aHHbIX C KaKUM-Nn6o
HapyLleHUeM, He 3aTparmBatoT M He YLLEMSIAOT
npa. 4Life B cBA3M C TEM XXe NN UHbIM
HapyLleHNeM.

Hanwnumne I'IpeTeH3VII7I WMAN OCHOBAHUM ana
npeabpABeHUA no6oMn CTOpOHOVI MCKa npoTus
,El,perI7I CTOPOHbI HE ABJ1IA€TCA OCHOBAHUEM AJ1A
OTKa3a OT npueeaeHuna B UCrioJsiHeHne nboro
NOCTaHOBIEHUS UK NOJSIoXKeHUA CornalleHns.

2. Kak ctatb Apdpunuatom

Page 8 of 76




~4life

2.1.  Requirements to Become an Affiliate. To
become an Affiliate, each applicant must:

e Have previously enrolled as a Preferred
Customer, and subsequently recruited at
least one Preferred Customer;

e Be of the age of majority;

e Reside in the Russian Federation, the
Republic of Kazakhstan, the Republic of
Belarus, the Kyrgyz Republic, or other country
officially opened by 4Life Research Russ;

e Have avalid passport;

e Submit a properly completed and signed
Independent Affiliate Application and
Agreement to 4Life (the Company reserves
the right to reject any applications for new
Affiliate accounts);

e Purchase an Affiliate Kit (4Life reserves the
right to waive the Affiliate Kit purchase
requirement).

2.2.  New Affiliate Registration. A new Affiliate
must first enroll as a Preferred Customer. The
Preferred Customer is assigned an Identification
Number and is given the opportunity to become an
Affiliate when he or she enrolls another Preferred
Customer. Upon becoming an Affiliate, the 4Life
Identification Number will remain the same. In order
to complete Affiliate registration process, the
following conditions must be met:

e Company must receive the executed
Affiliate Agreement within ninety (90) days
from the date the applicant enrolled their
first Preferred Customer. If the executed
Affiliate Agreement is not received by the
Company within ninety (90) days, the
Affiliate’s status will revert to that of a

2.1. TpeboBaHMA K 3assBUTENIO HA MNO3ULIUIO
Addununarta. Ytobbl cTaTb Adbdununatom 4Life,
KaXkablv 3assBUTENb JOJIKEH:

e rioAnucatbCs B KOMMAHUIO B KayecTBe
[MpMOPUTETHOrO KIIMEHTa U INYHO
npuBieYyb He MeHee OAHOro
[MpUOPUTETHOIO KNNEHTA;

e OblTb COBEPLUEHHONETHUM,;

e [OCTOSIHHO NPOXWBaTb Ha TEPPUTOPUU
Poccunckon depepaumm, Pecnybnmkn
KasaxcTaH, Pecnyénuku benapyco,
Kbiprbisackon Pecnyb6nmku nnm ctpatbil,
oduLManbHO OTKPbITON KOMMaHWen
«®Dopllang Pecepuy Pyccy;

* UMeTb AeNCTBUTE/bHbIN NAcnopT;

e npeacTaBuTb 4Life Hapnexxawmm o6pasom
3anonHeHHOE M NognucaHHoe 3asiBNeHne U
CornaweHwne HesaBucumoro Adbdunmnarta
(KoMnaHusa ocTaBnsieT 3a co60M NpaBo
OTKJIOHATb Ntobble 3asiBKN Ha OTKPbITHE
HoBbIX cyeToB Addunumara);

e npuobpecTtn Habop Adpdunuara (4Life
OoCTaBNsAET 3a co60M NpaBo OTKa3aTbCH OT
TpeboBaHus npuobpeTatb Habop
AddurnuaTa).

2.2. Pernctpauums HoBoro AddunnaTa. MNpexae
yeM cTaTb HOBbIM AddunumaTtom, 3asaBuTeNb
LOJDKEH CHavyana nognucaTbCca B KOMMaHUIO B
kayecTBe [pMOpUTETHOrO KNIMeHTa.
NprUopuUTETHOMY KNIMEHTY NpUCBanBaeTCs
NpeHTMPUKaLUNOHHbIA HOMep 1 fAaeTcs
BO3MOXHOCTb cTaTb ApdunnaTtom, korga oH
nognucbiBaeT B KOMMAHUIO MepBOro
MNpuopuTeTHOro KnMeHTa. MNocne Toro, Kak
3anBuTeNb ctan Apdunmatom, NpUCBOEHHbIN
emMy NWaeHTudukauymoHHbln Homep 4Life ocTaetcsa
HensMeHeHHbIM. 3aBepLUeHne perncTpaLmMoHHOro
npouecca Apdunmarta TpebyeT BbINOHEHUS
HUXXeyKasaHHbIX YC/TOBUMN:

e [lognucaHHoe CornaweHune Adpdunmata
LOJDKHO 6bITb NonyyeHo KomnaHuen B
TeyeHue 90 (peBsiHOCTA) AHEeN ¢ aaTbl
noanucaHusa 3asaBuTeneM NepBoro
[MpuopuTeTHOro knneHTa. Ecnn
noanucaHHoe CornatleHue He Nosy4yeHo
KomnaHuei B TeyeHune 90 (aeBsiHOCTA)
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Preferred Customer and any Downline will
roll up to his or her Sponsor.

At the time of sign-up as a Preferred
Customer, the applicant enters their
personal information into an electronic form
on the Company’s website (www.4life.com)
and agrees to the Company’s policy on
storage and processing of personally
identifiable information. After enrolling their
first Preferred Customer, the applicant gains
access to the 4Life Independent Affiliate
Application and Agreement in their online
account on the Company’s website. The
applicant must print, sign, and return the
executed application to an authorized 4Life
Regional Center. Regional Centers have the
right to receive Applications and send a
scanned copy to the Company to complete a
new Affiliate's registration process.

Affiliate Benefits. Once an Affiliate

Agreement has been accepted by 4Life, the
benefits of the Life Rewards Plan and the Affiliate
Agreement are available to the new Affiliate.
These benefits include the following rights:

Purchase 4Life products at the Affiliate
wholesale price;

Sell 4Life products to Retail Customers, and

profit from these sales;

Participate in the Life Rewards Plan (receive
bonuses and commissions, if eligible);

AHen, 3aaBuTenb U3 ctatyca Apdununata
BO3BpawjaeTca B ctatyc llpuoputeTHOro
KNINeHTa, U Becb [layHnanH
nepemeutaetca noa ero CnoHcopa.

e [lpy noanucaHnmn B KayecTBe HOBOIro
lMpnopuTETHOrO KNINEHTa 3aABUTENb
BHOCWT MnepcoHasbHble AaHHble B
9NEeKTPOHHYIO aHKeTy Ha canTe KOMMNaHuu
(www.4life.com) n cornawaeTtcs ¢
noNNTUKOon KoMnaHum OTHOCUTESTIbHO
XpaHeHUs 1 06paboTKN NEPCOHaNbHbIX
AaHHbIX. [locne nognucaHusa cBoero
nepsoro NpnopuTeTHOro KNNeHTa
3anaBUTENDb NonyyaeT AOCTyn K popme
3assneHunsa n CornaweHna Hesasncumoro
Addununara 4Life yepes NUYHbIN KabUHeT
Ha canTe KoMnaHun. 3aaBuTesnb AOKEH
pacne4yaTaTb, noAgnucaTb U HanpaBuTb
o(OopMNEeHHbIN [OKYMEHT Ha agpec
KomMnaHuun yepes aBTOPU3NPOBAHHbIN
PernoHanbHbin LleHTp 4Life.
PernoHanbHbIN LIeHTp nMeeT npaBo
nonyynTb opuruHan CornaweHuns un
HanpaBUTb CKaH-KOMNUIO Ha agpec
KomMmnaHuun ansa 3aBeplueHus npouecca
pernctpauunmn Hoeoro AdbdunnaTa.

2.3. MNpuBunerun Addunuara. Nocne Toro, Kak
CornaweHne Adbdunnata npunHsaTo 4Life,
HaunHatowemy AdpbunmaTy CTaHOBATCA
AOCTYMHbIMW NPUBUNErUN, NPEAYCMOTPEHHbIE
KomneHcaunoHHbIM nnaHoM Life Rewards m
CornaweHunem Addunuata. MNpusunernn
BKJTHOYAIOT HMXKEYKa3aHHble npa.a:

e npuobpetaTtb npoaykuuto 4Life no
onToBbIM LeHaM ans AdpdunuaTos,;

e OCYLLEeCTBAATb Npogaxy npoaykuum 4Life
PO3HUYHbIM NMOKynaTensaM u nonyvaTb
NpubbINb OT NPOAAXMN;

e yyacTBOBaTb B KOMMNeHCaLMOHHOM MaHe
Life Rewards (monyyaTb 60HYyCHble U
KOMWCCWUOHHbIE BbINAaTbl, MPU yCIOBUM
BbIMOJIHEHUSA COOTBETCTBYHOLLNX
TpeboBaHui);
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e Sponsor other individuals as Preferred
Customers or Affiliates and thereby build a
Marketing Organization and progress
through the Life Rewards Plan;

e Receive periodic 4Life literature and other
4Life communications;

e Receive access to the MyShop platform to
facilitate the easiest online enrollment and
buying experience for his or her customers;

e Participate in 4Life-sponsored support
service training, and motivational and
recognition functions upon payment of
appropriate charges, if applicable; and

e Participate in promotional and incentive
contests and programs sponsored by
4Life for its Affiliates.

2.4.  Subscription Fee. The term of the Distributor
Agreement is one (1) year from the date of its
acceptance by 4Life. Affiliates must renew their
Affiliate Agreement each year by paying a material
and subscription fee as determined by the Company
on or before the anniversary date of their Affiliate
Agreement. If the material and subscription fee set
forth in Official 4Life Materials is not paid within
thirty (30) days after the expiration of the current
term of the Affiliate Agreement, the Agreement may
be canceled; however, in the absence of extenuating
circumstances, all agreements are renewed under
the Automatic Material and Subscription Fee
Program. Under the this, the material and
subscription fee will be deducted from the Affiliate’s
bonus payment for the anniversary month of the
Affiliate Agreement. If the bonus payment's amount

e BOBJIEKaTb APYrMx PU3NYECKUX 1Ly B
KayecTBe [IPUOPUTETHbIX KIIMEHTOB UK
AddnnmatoB B KOMMEPYECKYIO
aeaTtenbHocTb 4Life, BbicTpaMBasa Takum
06pa3oM MapKeTUHIOBYHO OpraHM3aunio 1
nogHMMasACb Ha 60siee BbICOKME CTYMEHM,
npeaycMoOTpeHHble KoMneHcaLMoHHbIM
nnaHowm Life Rewards;

e MosyyaTb NEpUOAMNYECKYIO NUTepaTypy
4Life n apyrne nHbopmMaunoHHble
coobleHun 4Life;

e nony4atb goctyn K nnatdopme MyShop
ana obecnevyeHnsa knneHtam AddunmaTta
yAo6HOro npouecca nognucaHns B
KomMnaHuto n npuobpeteHns NpoayKLunm
KomnaHwuu;

e yYacTBOBaTb B TPEHWHTrE,
opraHusoBaHHoM 4Life ¢ uenbto
NoALepPXKM PYHKLNIA 06CNY>KMBaAHUS,
MOTUBALMM U NPU3HAHUS 3acyr, ONnaTue
COOTBETCTBYHOLLME CHOPBbI, eCNn
NPUMEHUMO;

e yyacTBOBaTb B KOHKypcax, MpOBOAUMbBIX C
Lenbio NoBbIWEHUS cnpoca unun
CTUMYNIMPOBAaHMUSA, @ TaKXKe B NporpamMmax,
opraHuM3oBaHHbIX 4Life gns ceBonx
Addwnnnaros.

2.4. AboHeHTCKasa nnaTta. Cpok AencTeus
Cornawenus Addunmata — 1 (oanH) rog c
MOMeHTa NpuHATUsA ero 4Life. Abdunnmnatbl LOMKHDI
npognesaTb CornalueHune exerogHo, onaayneas
aboHeHTCKytO NnaTy, Kak onpeaeneHo KomnaHuen,
He NosfHee oyepeAHOM AaTbl, HACTYyNatoLLen Yyepes
rog nocne s3aktoyeHns CornatleHus.

Ecnu onnata matepranoB 1 aboHeHTCKasi nnaTa,
yKasaHHble B OpuuymnanbHbix MaTepnanax 4Life, He
BHeceHbl B TedeHue 30 (TpuauaTti) gHen nocne
cpoka gencteusa Cornawenus Abdunmara,
CornatueHne MOXeT 6blTb PacCTOPrHyTO; OA4HAKO, B
OTCYTCTBME YBaXXUTENbHbIX MPUYMH, BCE
cornalwleHus npoaneBatoTca B pamMkax [porpaMmmbl
aBTOMaTUYECKOro CrmcaHus onnaTbl abOHEHTCKOM
nnatbl. CornacHo AaHHO NporpamMMme, onnara
abOHEeHTCKOW NnaTbl BblYMTAETCHA U3 CYMMbI
KOMMWCCUOHHOIO MM 60HYCHOIrO BO3HArpa)kaeHus
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does not cover the material and subscription fee, a
debit shall remain against the Affiliate’s account.

3. Operating a 4Life Business

3.1. Marketing and Training Systems. Affiliates
shall describe the Life Rewards Plan as set forth in
Official 4Life Materials. Affiliates shall not offer the
4Life opportunity through, or in combination with,
any marketing or training system, program, or
method of marketing that is inconsistent with
Official 4Life Materials. Affiliates shall not
require, recommend or encourage other current or
prospective Retail Customers, Preferred Customers
or Affiliates to execute any agreement or contract
other than official 4Life agreements and contracts
in order to become an Affiliate.

Similarly, Affiliates shall not require or encourage
other current or prospective Retail Customers,
Preferred Customers or Affiliates to make any
purchase from, or payment to, any individual or
entity to participate in the Life Rewards Plan other
than those purchases or payments identified as
recommended or required in Official 4Life
Materials.

3.2.  Advertising. All Affiliates shall safeguard
and promote the good reputation of 4Life and its
products. The marketing and promotion of 4Life,
the 4Life opportunity, the Life Rewards Plan, and
4Life products shall be consistent with the public
interest, and must avoid all discourteous,
deceptive, misleading, unethical, or immoral
conduct or practices. 4Life specifically prohibits the
use of mass unsolicited telephone autodialing,
faxing, email (“spam”), and “boiler-room”
telemarketing operations.

Addununarta 3a Mecsu, NpeaLLecTBYOLLNIA
NCTeYeHnto cpoka aenctema CornalwleHus
Addununarta. Ecnm cyMMbl KOMUCCUOHHOIO
BO3Harpa)xaeHusi He4OCTaTOYHO AN151 NOKPbITUSA
nnaTtbl 3a aBOHEHTCKYHO NnaTy, Ha cyeTe
Addurnmarta octaetca gebutopckas

3a0/1XKEHHOCTb.
3. Pa6oTta 6u3Heca 4Life
3.1. CucTteMbl MapKeTUHra U TPEHUHra.

AddurnmaTtbl LOMKHBI ONUCHIBATb YCNOBUSA
KomneHcauuoHHoro nnaHa Life Rewards B
COOTBETCTBUU C TEM, KaK OHU U3NIOXKEHDbI B
OdwmumanbHbix maTepuanax 4Life. Apdunuathbi
06A3yLOTCA He Npeanaratb BOSMOXHOCTb yyacTusi B
6u3sHece 4Life B coueTaHun ¢ nrobown gpyron
CUCTEMOW, NPOrpaMMon NN MapKeTUHIOBbIM
MeToA0M, NpoTuBopeyvawmmu OdpuumanbHbIM
MaTepuanam 4Life. Apdunnatbl He JOMKHBbI
TpeboBaTb OT NOTEHUMANbHbIX NOTPEOUTENEN,
MpUOPUTETHbIX KNTMEeHTOB unu ApdunmnaTtos
3aKJTHOYEHMS KaKUX-TMBO CornalueHuni unm

[ OroBOpOB, KpoMe odurLManbHbIX COrnalleHnn n
porosopoB 4Life c uenbto ctatb Adpdunmatom

4L ife.

AHanornyHoiM o6pasom, ApdbunnmnaTbl He JONXKHDbI
TpeboBaTb OT MOTEHLUMANbHbIX NOTPEGUTENEN,
MpMOpUTETHbIX KNMeHTOB nnun ApdunmnaTos
3aKynoK HY Y Kaknx GuUanyecknx nnm topuanyeckmx
N1L, a TaKXXe BbINAaT KaKUM-NM60 GpU3nyeckmm
WU FOPUANYECKNM NMLIAM C LieNbio y4acTusa B
KomMneHcaunoHHoM nnaHe Life Rewards un He
MOOLLPSAIOT UX HU K KaKMM 3aKynkKam unm
BbIMnsiaTaMm, KpoMe yKasaHHbIX B KayecTsBe
PEKOMEHAOBAHHbIX UM 065A3aTeNbHbIX B
OduumanbHbix MaTepuanax 4Life.

3.2. PeknamHas geatenbHocTtb. Bce ApdumnmaTol
OXPaHSAOT U NOAAEPKMBAIOT 61aronNpUATHYHO
penyTauuto kKomnaHum 4Life n ee npogykunn. Bece
MapKeTUHroBble 1 NONyNsApU3npytoLne
MeponpuaTma o KomnaHum 4Life, BO3BMOXHOCTSAX
[AenoBoro cotTpygHu4yecTtBa c 4Life,
KomneHcavumoHHoM nnaHe Life Rewards u
npoaykummn 4Life foMKHbI COOTBETCTBOBATL
06LLECTBEHHbIM MHTEpPecaMm, U AesaTeNbHOCTb U
npakTuka npeacrasutenen KomnaHum He AOMKHbI
HOCUTb OCKOPOMTENbHbIN XapaKTep,
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To promote both the products and the opportunity
4Life offers, Affiliates must use only the sales
aids and support materials produced by 4Life. If
4Life Affiliates develop their own sales aids and
promotional materials (which includes Internet
advertising), notwithstanding Affiliates’ good
intentions, they may unintentionally violate any
number of statutes or regulations affecting a 4Life
business. These violations, although they may be
relatively few in number, could jeopardize the 4Life
opportunity for all Affiliates. Accordingly, Affiliates
must submit all written sales aids, promotional
materials, advertisements, websites and other
literature to the Company for Company’s approval
prior to use. Unless the Distributor receives specific
written approval to use the material, the request
shall be deemed denied.

Affiliates receiving written approval for sales aids
and support materials they produce may provide
such materials to other Affiliates for use.

Any changes to the material after written approval
has been issued shall require that the revised
material be re-submitted to 4Life and receive
separate written approval before it can be used.
4Life may revoke its authorization for use of
Affiliate-produced materials at its discretion, and
Affiliates waive any and all claims and causes of

cnoco6¢cTBOBaTb 06MaHy Unn BBOAUTDL B
3a6ny)xaeHune, He A0KHbI 6blTb HEITUYHBIMU UK
amopanbHbiMu. Komnanusa 4Life ocobo
oroBapuBaerT 3arpeT Ha UCNoJsib30BaHue
HecornacoBaHHbIX TenedoHHbIX aBTOHAb0opOB,
paccblNok No dhakcy U 3NEeKTPOHHOM NoyTe
(«cnam») M He3aKOHHbIX TeNIEMapKeTUHIOBbIX
onepauui.

Ona cTUMynMpoBaHus cripoca Ha NPoayKLUuIo U
BO3MOXHOCTb [1e/I0OBOro COTpyAHNYeCTBa
Addunuatbl 4Life goNXKHbI NICNONB30BATb TOJILKO
pekniaMHble U BCioMoraTtefibHble MaTepuarnbl,
npousBefeHHble 4Life. B cnyyae pa3paboTku
Addunnatammn co6CTBEHHbIX MAaPKETUHIOBbIX
MaTepuasnoB 1 MaTepuanoB AN CTUMYIMPOBaHUSA
cnpoca (B TOM Yncne peklaMHbIX MaTepuanoB Ass
pa3MeLleHust B ceTu MIHTEPHET), TakMe MaTepuanbl,
HeCMOTps Ha JO6POCOBECTHbIE HaMepeHUs
AddunnaToB, MOryT HapyLlaTb 6€3 HanMuus
yMbICna psifi 3aKoHoAaTe IbHbIX UM HOPMAaTUBHbIX
aKTOB, PerynmpyroLLmx aeaTenbHocTb 4Life. Takue
HapyLLEHWS, XOTHA YNCII0 UX MOXKET BbITb
He3HaunTesnbHbIM, BPeasaT AesATeNIbHOCTU BCeX
AddununaTtos 4Life. B cesasu c atum Addunmatbl
AOJKHbI NPeACTaBNATb BCE MUCbMEHHbIEe
MapKeTUHIroBble MaTepuasnbl, MaTepuanbl Ans
CTUMYNMPOBaHMUA CNPOCa, pekiaMHble MaTepuansbl,
NMHPOPMaLIMOHHOE COAEPXXUMOE BEOG-CaNTOB U
Apyrue nybnvkyemMbie MaTepuasbl Ha yTBEpXAeHne
KomnaHun fo Hayana ux ncnonb3osaHus. Ecnm
Addunumat He NONyYnN NMCbMEHHOE paspeLleHne
Ha MCMNoNb30BaHNe KOHKPETHbIX MaTepunarnos, ero
3anpoc CYNTAETCA OTKOHEHHbIM.

MNMocne nonyyYyeHUss NMCbMEHHOrO pa3peLLleHnst Ha
ncnosib3oBaHMe CO6CTBEHHO pa3paboTaHHbIX
MaTepuanoB AN CTUMY/IMPOBaHKA Cnpoca Ha
NPOAYKLMIO UM MAapKETUHIOBbIX MaTepurarsnos,
Addununatbl MeroT NpaBo NPeaoCTaBUTb Takme
MaTepwuanbl gpyrum Abdunmatam gns
NCNOJSIb30BaHUSA.

JTto6ble U3SMEHEHUS], BHECEHHbIE B MaTepuanbl
rocsie NoJsiy4eHns MUCbMEHHOIO pa3peLLeHus,
noAsiexaT NoBTOPHOWM Nojaye Ha YyTBEPXKAeH e
KomnaHuel 1 He 6yayT CUMTATbCS YTBEPXKAEHHbIMM
AN UICNOJIb30BaHNsA 6€3 MMCbMEHHOMOo
pa3pelleHusi. KomnaHus ocTaensieT 3a co6oim
npaBo Ha CBOe YCMOTpeHUe OTO3BaTb paHHee
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action against 4Life for such revocation.

Online Advertising and Marketing

It is the Affiliate’s obligation to ensure his or her
online marketing activities comply with these
Policies, are truthful, are not deceptive and do not
mislead potential Retail Customers, Preferred
Customers, potential Affiliates, or Affiliates in any
way. Websites and web promotion activities
(which include, but are not limited to, Social Media
sites) and tactics that mislead or are deceptive,
regardless of intent, will not be allowed. This
includes, but is not limited to, spam linking (or
blog spam), unethical, or misleading search engine
optimization (SEO) tactics, misleading click-
through ads (i.e. having the display URL of a pay-
per-click campaign appear to route to an official
4Life corporate site when it goes elsewhere),
unapproved banner ads, and unauthorized press
releases.

MyShop

The term MyShop refers to the MyShop account
offered by 4Life. MyShop accounts facilitate the
easiest online enrollment and buying experience.

Because a MyShop website resides on the
4life.com domain, 4Life reserves the right to
receive analytics and information regarding the
usage of that website.

By default, MyShop website URLs are
www.4life.com/ <Affiliate’s 4Life ID #>. Upon
approval from 4Life’s Compliance Department, this
default ID may be changed; however, the change
cannot:

BbljaHHOE pa3peLlueHne Ha UCNOoJIb30BaHue
pa3paboTaHHbix A¢ppunmaTammu MaTepuanos, u
Addununatbl oTKa3bIBalOTCA OT NO6bIX NpaB
NpeTeH3ui UM OCHOBaHUI AN NpeabsABNEHUs
AddunmaTom ncka nporus KomnaHumm 3a
OTO3BaHHOE pa3peLueHue.

Peknama n mapkeTuHr B UHTepHeTe
Addunumatbl 06593aHbl BECTU CBOU
MapKeTUHroBble MeponpuaTua B NHTepHeTe B
COOTBETCTBUN C AaHHOW [TONTUTUKON, B YECTHOM,
He CNoCO6CTBYHOLLEM 06MaHy U BBOASLLEM B
3a6ny)xaeHue NoTeHUnanbHbIX NOTpeduTenen,
MpuopuTeTHbIX KNNeHTOB u AddunnaTtoB obpase.
Be6-caiTbl, MAPKETUHIOBbIE MEPOMNPUATUS B
NHTepHeTe, B YaCTHOCTH, B COLMANbHbIX CETAX,
crnoco6CcTBylOLWME 06MaHy Uy BBOAALLME B
3a6nyxaeHne, HeCMOTpSl Ha LOOPOCOBECTHbIE
HamepeHunsa AdpdununaTos, 3anpeLlaroTcs.
3anpeLlleHHble MepPONpUATMA BKIKOYAIOT, B
4aCTHOCTU, UCNOSIb30BaHWE CNaM-CCbINIOK WU
cnama B 6510rax, HeaTUYHbIe NN BBOASLLME B
3a6ny)xaeHne MeToabl ONTMMU3aLUN NOUCKOBbIX
CUCTeM, BBOASLLME B 3abyXKAeHUe nepexoabl Nno
pekflaMHOMyY 6aHHepy (K NpuMepy, UCNOIb30BaHNE
B paMKax peknamMHoun kamnaHum URL-agpeca ans
CO3,aHu1A BNeYaT/IeHUs, YTO CCblSIKa NepexoanT Ha
oduuManbHbI KOpnopaTuBHbI canT 4Life, korga
Ha caMOM fiene CCblfika NepexoanT Ha Apyrown
CaWlT), HepaspeLleHHble pekslaMHble 6aHHepbI U
HeCaHKLMOHMPOBaHHbIE NPecc-penmnsbl.

Mnatdopma MyShop

MyShop—aTo nnatdopma 3n1eKTPOHHOMN
KOMMepLuK, npegocTaBneHHas KomnaHuen
cBouM Adbdurnmnatam ana ynpoLieHus npoLeccoB
noanucanus HoBbixX [PUOPUTETHBIX KIIMEHTOB U
NMOKYMNKWN NPOAYKLUK.

C yyeTom TOro, 4to nnatpopma MyShop
pa3MelleHa Ha gomMeHe 4life.com, KomnaHus
ocTaBnseT 3a COH60IM NpaBo NoayyaTb
aHanMTu4eckmne faHHble OTHOCUTENbHO
MCNosb30BaHUSA canTa.

Mo ymonyaHuio, kaxxgomy Abdununaty
npucesamnBaeTca yHukanbHbin URL-agpec canta
MyShop no o6pa3suy:
www.4life.com/<NaeHTudUKaLMOHHbIN HOMEpP
Adpdunuata>. AbdpunuaTtbl UMerOT NpaBo NoaaTb
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a) Be confused with other portions of the 4Life
corporate website;

b) Confuse a reasonable person into thinking
they have landed on a 4Life corporate page;

c) Be confused with any 4Life team name;

d) Contain words that imply product or income
claims, or any discourteous, misleading, or
off-color language that distracts from 4Life's
image.

4Life reserves the right to approve all MyShop
website information.

External Websites Approved by 4Life

The term External Website refers to an Affiliate’s
own personal website, or other web presence that
is used for an Affiliate’s 4Life business, but which
is not hosted on 4Life’s servers and has no official
affiliation with 4Life. In addition to traditional
websites, a blog or website developed on a
blogging platform, that promotes 4Life products
and/or the 4Life opportunity is considered an
External Website. An Affiliate is allowed to have an
External Website to personalize his or her 4Life
business and promote the 4Life opportunity, but
said External Website must be approved by 4Life.
If an Affiliate wishes to develop an External
Website, he/she must do so as follows:

3anpoc B OTAen HopMaTUBHO-NMPaBOBOIro
perynmpoBaHunsa Ha USMEHeHMe YacTu agpeca
cBoero canta MyShop, koTopas oTpaxaeT ux
NaeHTndukaumoHHbIn Homep. Mpu
paccMOTpeHUu 3anpoca NpUHNUMatoTCHa BO
BHMMaHME HMXKeYyKasaHHble PaKTopbl:

a) 3anpoLUeHHbIV aipec He MOXEeT BKJoYaTb
3/1IeMeHTbl, KOTOpble NIerko nepenyraTb C
Apyrumu obuumanbHbIMKU CTpaHULaMu
KOpnopaTUBHOIO canTa;

b) 3anpolueHHbIN ajpec He MOXEeT co3faBaThb
BNeyaTsieHne 0 TOM, YTO CCblika nepexoauT
Ha obuymManbHYO KOpNopaTUBHYHO
cTpaHuuy 4Life;

C) B 3anpoLUEHHbIA agpec He MOryT 6biTb
BKJIOYEHbI 3/IEMEHTbl, KOTOPble MOXHO
nepenyTaTb C HAUMEHOBAHUAMU KOMaH/,
He3zaBucumbix Apdunnartos 4Life;

d) saaBneHus o nevyebHbIX ahdekTax
NPOAYKLMU TN BO3MOXXHOCTU NONTyYeHUS
Aoxofja oT AenoBoro coTpyaHmyecTBa ¢
4Life, HenpunMyHble NN BBOASALLNE B
3abny)XJeHue CNoBa, a TakXXe BblpaXeHus,
NpUYMHSAOLWMe Bpes Ae0BOM penyTauum
KomMnaHuu, He noanexat BK/IOYEHUIO B
3anpoLlleHHbIn agpec MyShop.

4Life ocTaBnaeT 3a CO601 NpaBO yTBEPXKAEHUS
NN OTKJIOHEHUS 3aNPOCOB CO CTOPOHDI
AddunmaTtoB 0 BKIKOUEHUU NHDOPMALMM Ha CalT
MyShop.

BHewHue Be6-canTbl AppunuatoB nognexar
YTBEPXXAEHUIO CO CTOPOHDI 4Life

TepMuH «BHewWwHU Be6-caT» OTHOCUTCS K
npuHagnexauwemy Apdunumaty Beb-canTy nnm
APYromMy Buay npucyTcTBusa B MIHTepHeTe,
KoTopbi Apdunmnat ncnonbayet ANa BeAEHUSA
6u3Heca 4Life, HO KOTOpPbIN He pa3MeLLeH Ha
cepBepax 4Life n He nmeeT odbuumnanbHoro
abdunnposaHusn c 4Life. B pononHeHune k
TpaguLUMOHHbIM Beb6-canTaMm, 6510rm unu Beb-
calTbl, pa3MellleHHble Ha nnaTtdopme 6110ra 1
npomoTupyrowme npoaykuumto 4Life nnm
BO3MOXHOCTM AeN0BOro cotTpyaHmyecTsa c 4Life,
TaK)XXe cumTaroTca BHeWwWHMMM Beb-caTamu.
AddurnuaTtbl UMEOT NpaBoO Ha CoAEepPXaHue
BHelwHero Be6-canTta aAns nepcoHanmsauunm
cBoero 6usHeca 4Life, Ho paHHbIN BHewHUi Be6-
CauT NOANEXNT K 06513aTENIbHOMY
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a) Submit an executed External Website Sales
Agreement to 4Life’s Compliance Department
at eurasia@4life.com, and receive 4Life’s
approval in advance of being available for
public viewing;

b) Submit the content of the External Website to
4Life for approval in advance of being
available for public viewing. 4Life reserves the
right to disapprove of any External Website,
and the Affiliate waives all claims against
4Life should such authorization be rescinded,;

c) Adhere to the branding and image usage
policies described in these Policies;

d) Agree to modify the External Website to
comply with current and future Policies;

e) Agree to terminate the External Website upon
Cancellation of the Affiliate’'s Affiliate
Agreement.

External Website Content

The Affiliate is solely responsible and liable for his
or her own website content, messaging, claims,
and information and must ensure the External
Website appropriately represents and enhances
the 4Life brand and adheres to these Policies.
Additionally, the website must not contain popup
ads or malicious code. Decisions and corrective
actions in this area are at 4Life's sole discretion.
The Affiliate is solely responsible to ensure that no
content appears on his or her External Website
that constitutes the intellectual property of a third
party. Should an action be brought against 4Life
for any content on an Affiliate’s External Website,
the Affiliate agrees to indemnify 4Life for any loss,
damage, settlement, judgment, or payment of any
kind that 4Life incurs as a result of such action.
The Affiliate further agrees to pay all of 4Life’s

pacCcMOTpeHuto 1 yTeepxaeHuto 4Life. Ecnu
Addununar xxenaet paspabotaTtb BHelwHUI Be6-
CaWT, OH AOXKEH BbIMNONIHUTb HUXEYyKa3aHHble
ycrnoBus:

a) npwcnaTtb 3anosIHEHHOE U MoANMUCaHHOe
CornauweHune o BHelwiHeM Beb-calite B OTaen
HOPMaTMBHO-NPaBOBOro perynmpoBaHus
4Life Ha agpec 3N1EKTPOHHOM NOYTbI
eurasia@4life.com v NoNy4YnMTb NUCbMEHHOE
pa3pelueHue oT 4Life, npexae 4eM OTKpbITb
BHewHM Be6-canT nybnuke;

b) chaTb KOHTEHT BHelwHero Be6-caitTa B 4Life
Ha pacCcMOTpeHue, npexae YeM OTKpPbITb
Beb-canT nybnuke. 4Life octaBnaeT 3a cob6on
NpaBo OTKJIOHUTb N0601 BHeWwHN Be6-CaNT,
n Abdpununat oTkasbiBaeTCca 0TO BCEX
npeteH3nn npoTtus 4Life B cnyyae otkasa B
yTBEpXXJEeHUM Beb-calTa;

C) npuaepXxuBaTbca NOANTUKM KomMnaHum
OTHOCUTENIbHO UCNONb30BaHNs 6peHaa,
TOBapHbIX 3HAKOB U rpadnyveckmx
3/1eMeHTOB, NpuHagnexaumx 4Life;

d) cornacutbca ¢ ykazaHMaMu KomnaHmm o
Moaudumkaunm BHewHero Be6-canTa
COrNnlacHoO TekyLwen un Bcex NocneayroLmx
pefdakuuin NonnTuKku;

€) CcornacuTbcsa BbIBECTU C MY6AMYHOIO
focTyna BHewHun Beb-cant
He3amefanuTenbHo nocne lNMpekpaleHus
Cornawenus Adpodununara.

KoHTeHT Ha BHelwuHeM Beb6-caiTe

Addunmatbl HECYT UCKITHOYUTENBHYHO
OTBETCTBEHHOCTb 3a KOHTEHT, TPAKTOBKY naen,
3asBneHnsa n nHbopmMaLMoHHOe coaepikaHue,
pa3MelleHHble Ha CBOeM Beb-cainTe, N 065s3aHbl
noaaepXuBatb BHewWwHU Be6-canT, YTOObI OH
HagneXawmm o6pa3omM NpeacTaBnan U ycunmean
6peHna 4Life, B COOTBETCTBUN C fA@HHOM
Monutukon. Kpome Toro, Ha Be6-cante He
[OJHKHO 6bITb BCM/bIBAOLWMX peKaM Uu
BPeAOHOCHOro nporpamMmMHoro koga. KomnaHus
ocTaBnsieT 3a cobon npaBo TpeboBaTb
KOPPEKTUpYtoLLee ENCTBME CO CTOPOHDI
Addunnarta B cnyyae HapyLweHUst AaHHOWM
Monutukun. AbdunmaT HeCeT NCKNIOYUTENBHYIO
OTBETCTBEHHOCTb MPOKOHTPOIMPOBATb, YTO
KOHTEHT, pa3MelleHHbln Ha Beb-cainTe, He
ABNSAETCA UHTENNEKTYalbHON CO6CTBEHHOCTbIO
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legal fees and expenses associated with such
action. The Affiliate agrees that 4Life may deduct
any sums from any amounts owed the Affiliate as
an offset against payments and expenses. If
amounts owed to the Affiliate are not sufficient to
cover the payments and expenses, the Affiliate
agrees that he or she will make such payments to
4Life with funds from other sources.

External Website Must Exclusively Promote 4Life

An Affiliate’s External Website must contain only
content and information that is exclusive to 4Life.
An Affiliate may not advertise other products,
services or opportunities other than 4Life products
and services, and the 4Life opportunity.

External Website Termination

In the event of the Cancellation of an Affiliate's
Affiliate Agreement, an Affiliate is required to
remove its External Website from public view
within three days. An Affiliate's External Website
approval may be transferred to another Affiliate,
subject to 4Life approval, on a case-by-case basis.

Team Websites

An Affiliate may use team websites for the
purposes of connecting, communicating, training,
educating and sharing best practices among team
members.

TpeTbux Nuu. B cnyyae npeabaBneHns ncka
npoTuB KoMnaHWM 3a KOHTEHT, pa3MeLLeHHbIN Ha
BHewHem Beb-canTe Addunuata, Apdpunnar
cornawaetcs orpaxaatb 4Life oT Bcen u no6on
OTBETCTBEHHOCTM 3a Ntobon yuwepb, yobITKy,
BbINnaTbl NO pPeLeHNto cyaa, cyaebHble pelleHns
WNu gpyrue Bbinnatbl, HaBNeYeHHble Ha 4Life B
pes3ynbTaTe Takoro AencTeunsa. Kpome toro,
Addunuat cornawaerca BosaMecTuTb 4Life Bce
pacxoAbl Ha lOpUANYECKME YCNyrH,
noTpeboBaBLUMECH AN pa3peLleHNs JaHHOIo
Bonpoca. Apdunumat cornatiaeTtcs, 4To
KomnaHusa nmeeT npaBo yaepxaTb Ntobble
CYMMbI U3 MPpUYNTAIOLLMXCS K BbinnaTe
Addunuaty BosHarpaxaeHuin B cyeT BbinaaT u
pacxopnoB 4Life, npuynHEHHbIX
pa3bupaTenbCTBOM. B cnyyae, ecnu
npuyuTaromecs BosHarpaxaeHusa Apounmarta
OKaXyTCs HeJOCTaTOYHbIMW AN MOKPbITUA BCEX
BbINnaTt n pacxogos, Apdunnat cornawaercs
BO3MECTUTb n3aepxxku 4Life cpegcteamum ms
APYrMX UCTOYHUKOB.

BHewwHuit B€6-calT MCKTIOYMTENbHO
peknamupyert 4Life

BHewwHwni Be6-canT Apdunnarta fomKeH
copepxaTb KOHTEHT U nHbopmMauuto,
NCKIOYNTENBbHO peknamupytowme 4Life.
Addunuat He MeeT NpaBa peknamMmpoBaTb
ApYyruve npoayKTbl, yCAYru Ui BO3MOXHOCTH
[eNoBOro COTpyaHU4YeCcTBa, KpOMe NpoayKTOB,
yCnyr 1 BO3MOXHOCTEN Ae/10BOro
coTpyaHuyecTBa 4Life.

MpekpaweHue pencteua BHewHero Be6-canTa
B cnyuae lNpekpaweHua CornawieHus
Addunuata, Abdbunmart cornawaetcs BbIBECTH
BHewHM Be6-calT n3 Ny6IiM4HOro goctyna B
TeyeHue Tpex AHein. PaspellueHne ncnonb3oBaTthb
y)Xe YTBEPXAEHHbIN CO CTOPOHbI 4Life BHewHUn
Beb6CanT MOXeT 6bITb NepefaH apyromy
Addununarty, Ha ycmoTpeHue 4Life, B
MHAMBUAYaNbHOM NopsigKe.

KomaHpaHble Be6-calTbl

AddunuaTtbl UMerOT NpaBoO co3aaBaTb U
ncrnosib3oBaTb KOMaHAHble BE6-CalTbl B LieNsxX
ob6beanHeHns, coobueHnsa nHbopmauuu,
TPEHWHra, o6pasoBaHnst U 06MeHa NyYLnMm
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Domain Names, Email Addresses, and Online
Aliases

An Affiliate is not allowed to use or register for use
“4Life” or any of 4Life’s trademarks, product
names, or any derivatives, misspellings, or marks
that are similar to or which can reasonably be
confused with the foregoing, for any Internet
domain name, email address, Social Media site,
blog site, or online handles or aliases. Additionally,
an Affiliate may not use or register domain names,
email addresses, Social Media addresses, web or
Social Media handles, or names and/or online
aliases that could cause confusion, be misleading
or deceptive, or which may cause individuals to
believe or assume the website or communication
is from, or is the property of, 4Life.

4Life Hotlinks

When links to an Affiliate’s External Website or an
Affiliate’s MyShop website are used, it must be
evident to a reasonable user, from a combination
of the link, and the surrounding context, that the
link will be routing to the site of an Affiliate.
Attempts to mislead web traffic into believing they
are going to a 4Life corporate site, when in fact,
they land at an Affiliate’s External Website or an
Affiliate’s MyShop website are not allowed. The
determination as to what of this policiy will be at
4Life’s sole discretion.

An Affiliate’s External Website may not link to
sites selling goods or services, except when
linking to a MyShop website. An Affiliate may
place inbound links to his or her External Website,
but sites from which the Affiliate links must not
contain any violent, hateful, pornographic, or illegal

MeToAaMu paboTbl cpefbl YEHOB CBOEN
KOMaHAbl.

JoMeHHble UMeHa, agpeca 3N1IeKTPOHHOMN NOYTbI
M ceTeBble UMeHa B IHTepHeTe

Addunnat He UMeeT NpaBa UCMNOJIb30BATb UJIK
perucTpupoBaTtb A1 UICNOJIb30BaHUS
HauMMeHoBaHue 4Life, nto6on n3
3aperncTpupoBaHHbIX TOBapHbIX 3HaKoB 4Life,
HaMMeHOBaHMA NPOAYKTOB, @ TaK)Xe BapuaHTbl
WX HanNMCaHUA TaKOBbIX C OLIMBKaAMKN MK
NOX0XXMe 3HaKN, KOTOPble B pasyMHYy0 Mepy
MOryT 6bITb NepenyTaHHbIMU C HAUMEHOBAHUAMM
4Life, B KauecTBe JOMEHHOIO UMEHMU, agpeca
9NEeKTPOHHOW NOYTbI, aKKayHTa B COLMasnbHbIX
ceTsX, Ha3BaHuWsa 610ra, U CeTEBOro UMEHU B
NHTepHeTe. Kpome Toro, Abdunnat He nmeet
npaBa UCNosib3oBaTb UK perncTpupoBaTb
AOMEHHble UMEeHa, agpeca 3N1eKTPOHHOM NOYThl,
aKKayHTbl B COLManbHbIX CETSAX, CeTeBble MUMEHA
B MIHTepHeTe nnu B coumnasnbHbIX CETSX,
Bbi3blBaloOllMe 3aMeLllaTeNbCTBO, BBOASALMNE B
3abnyxJeHue, CnocobCeTBytOWMe 06MaHy Mnu
cosfatolime BnevaTneHme, YTo Be6-canT unm
coobuieHne npuxoaut ot 4Life nnu asnaetcsa
CO6CTBEHHOCTLIO 4Life.

XoTnuHkm 4Life

MNpu NCNONb30BaHMM CCbINIOK, NEPEXOAALLUX Ha
BHewHui Be6-cant Apdunnarta unm Ha cant
MyShop AddunuaTta, nonb3oBaTento canta
LLOJDKHO 6bITb O4EBUAHO, C yY4ETOM ONMUCaHUA
CCbIJIKM BMECTe C COMYTCTBYHOLMM CCbISIKe
KOHTEHTOM, YTO CCblSIKa NEpPeXoauT Ha cant
AddunnaTa, a He Ha oduUManNbHbIN canT
KomnaHun. CTporo 3anpewaercsa co3gaBaTtb
BneyaT/ieHne, YTO CCblfIKa BEAET Ha
odurumnanbHbIn KopnopaTuBHbIV calT 4Life, ecnu
BMECTO 9TOro oHa BeJieT Ha BHelwHuit Be6-canT
AddnnmnaTa nnum Ha cant MyShop Addunnara.
4Life ocTaBnsieT 3a cCO60M NpaBo ONpeaennTb,
Korga npefcTaB/ieHHble CCbIIKM HapyLiatoT
AaHHyto MonnTuky.

BHewHn Be6-cant ApdunnaTta He MOXeT
coZiepXaTb CCbISIKW, NepexoasLine Ha canTbl C
npeanoXXeHNeM MOoKymnKu NpoAyKTOB UKW YCAyr,
3a UCKJ/tOYEHNEM CCbINKKN Ha cauT MyShop.
AdpdunnuaTtbl UMeOT NpaBo UCMNONb30BaTb
BXOAsLLME Ha CBOWN BHellHWNI Be6-CalT CCbIIKMU,
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content or any other content which may damage
4Life’s reputation. Whether content is or may be
damaging to 4Life’s reputation shall be in the sole
discretion of 4Life.

Online Auction, Online Retailing and e-Commerce
Websites

An Affiliate may not list or sell 4Life products on
online auction websites (such as eBay), online
retail websites, or e-commerce websites (such as
Amazon).Nor may an Affiliate knowingly sell 4Life
products to a third party, or otherwise assist a
third party, who sells 4Life products on online
auction websites, online retail websites, or e-
commerce websites.

Banner Advertising

An Affiliate may place banner ads on a third-party
website provided the Affiliate uses 4Life-approved
templates and images. All banner advertisements
must link to the Affiliate’s MyShop website or the
Affiliate’s External Website. An Affiliate may not
use blind ads or web pages that make product or
income claims that are ultimately associated with
4Life products or the 4Life business opportunity.
Banner advertisements may not be placed on any
website that contains any violent, hateful,
pornographic, or illegal content or any other
content which may damage 4Life’s reputation.
Whether content is or may be damaging to 4Life’s
reputation shall be in the sole discretion of 4Life.

Spam Linking

Spam Linking is defined as multiple consecutive
submissions of the same or similar content into
blogs, wikis, guest books, websites or other

npwv yCnoBum, YTO TaKMUe CCbINIKU UCXOAAT
TOJIbKO C BE6-CAaMTOB, HE CoAepXKaLLux rpyobin,
pas3)urarwmnim HeHaBUCTb, NOPHOrpaduyecKnin
NN HE3aKOHHbIA KOHTEHT, Unn Nto6on apyrom
BUA KOHTEHTa, NpUYNHAOWNIA Bpeq, AeN0BON
penyTauuu 4Life. KomnaHus octaBnsieT 3a cobow
npaBo onpeaensTb, KAKON KOHTEHT MOXeT
HaHecTu ywep6 aenoson penyTtauum 4Life.

MHTepHeT-ayKLUOHbI, UHTEPHET-MarasuHbl U
CalTbl 9IEKTPOHHOU KOMMeEpLUU

Addununat He BNpaBe BbICTaBATb NPOAYKLUIO
Ha NpPoAaXky Ha caTax MHTEePHeT-ayKUMOHOB (K
npumepy, ebay.com), MHTepHeT-MarasmHoB (K
npumMepy, Amazon.com, Ozon.ru,
Market.Yandex.ru) unu Ha apyrux cantax
3N1eKTPOHHOM KoMMepLmu (K npuMepy, Avito.ru).
Kpome Toro, Apdunnatam 3anpewiaetcs
npogasaTb npoaykuuto 4Life TpeTbum nuuam,
npogatrowmm npoaykuuto 4Life Ha canTtax
NHTEepHeT-ayKUNMOHOB, NUHTEepHeT-MarasmHoB Unu
3/1eKTPOHHON KOMMepLUHN.

PeknamMHblie 6aHHepblI

Addunmat mMeeT NpaBo pa3MeCcTUTb pekJlaMHble
6aHHepbl Ha Be6-caTax TPETbUX UL, HO TONTBKO
C MCNONb30BaHMEM 06pas3LOB, TEKCTA U
N306paxxeHni, TMCbMEHHO yTBePXXAEHHbIX 4Life.
JTro601 peknaMHbIn 6aHHEP [O/MKEH NEPEXOANTb
TONbKO Ha canT MyShop nnu yTBepXaeHHbIN
BHewHwni Be6-cant Apdunnarta. Abdunnar He
nMeeT NpaBo ony6nKoBaTb aHOHUMHbIE
peknaMbl Unun Be6-canTbl, cogepialiue
3asBnNeHnsa 0 NPoAYKLUM NN O BO3MOXHOCTH
nonyyeHus AoxoAa, CBA3aHHble C NpoAyKTaMu
4Life nnn BO3ZMOXXHOCTbIO [1€/T0BOIr0
coTpyAHuyecTBa c 4Life. PeknamHble 6aHHepbI
AOMKHbI 6bITb pa3MelleHbl Ha Beb6-canTax, He
copepxKalmnx rpyobii, HEHaBUCTHbIN,
nopHorpaduyeckuim NN He3aKOHHbIA KOHTEHT,
NUNn NO60M APYron BUL KOHTEHT, YHUXKAKOLL U
Aenoyto penytauuto 4Life. Komnanusa octaBnser
3a CO60M NpaBO NPU3HATb KOHTEHT YHM)KAOLUM
Aenosyto penyTtauuto 4Life no ceoemy
YCMOTPEHMUIO.

Pa3mMelleHne cnam-ccbiiok

PasmMelleHne cnamM-ccblIOK nogpasymMmeBaeT
MHOFOKpaTHY0, CieayHoLLyo ApYyr 3a ApYyrom
noaavy oAMHaAKOBOIo UM NOXOXXEro KOHTEHTa B
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publicly accessible online discussion boards or
forums. An Affiliate may not engage in spam
linking. This includes blog spamming, blog
comment spamming, and/or spamdexing. Any
comments an Affiliate makes on blogs, forums,
guest books, etc., must be unique, informative,
relevant and accurate.

Digital Media Publication (YouTube, iTunes,
PhotoBucket, etc.)

An Affiliate may upload or publish any 4Life-
related video, audio or photo content that the
Affiliate develops and creates as long as it aligns
with 4Life values, contributes to the greater good
of the 4Life community, and is in compliance with
these Policies. An Affiliate must clearly identify
himself or herself as a “4Life Independent
Affiliate” in each publication both in the content
itself and in the content description tag, and the
Affiliate must comply with all copyright and legal
requirements.

Sponsored Links / Pay-Per-Click Ads

An Affiliate may use sponsored links or pay-per-
click ads provided the destination URL leads to
either an Affiliate’s MyShop website or to an
Affiliate's External Website. The display URL must
also be to either an Affiliate’s MyShop website or
to an approved Affiliate’s External Website and
must not portray any URL that could lead the user
to assume he or she is being led to a 4Life
corporate site or be inappropriate or misleading in
any way.

Social Media
An Affiliate may use Social Media may be used to
share information about 4Life. However, an

6J10TWN, BUKU, TOCTEBbIE KHUXXKU, BE6-CcalTbl, UK
Apyrue AocTynHble Ny6nnke 4OCKKU 06bABNEHUI
nnn ¢popymbl NHTepHeTa. ApdpunuaTt He nmeet
npaBa pa3mMellaTb CraM-CCbIIKU. B aTOT 3anper
BKJ/IHOYAETCA 3anpeT Ha pa3MelleHune crnama B
6norax, B IeHTe KOMMEHTapueB B 6710rax u B
Lenax MaHMnynauMmM anropuTMOB NOUCKOBbIX
cucteMm. JTtobble pa3MelleHHble AbdunnaTom
KOMMeHTapuu B 6norax, Gopymax, rocTeBbIX
KHWXKaX, U B APYrnx AOCTYMNHbIX Ny6nauKe
pecypcax AOJIKHbI 6bITb YHUKANbHbIMMU,
MHPOpPMaTUBHbIMU, pefieBaHTHbIMU U
npaBANBbIMMU.

My6nukauus uuppoBOro KOHTEHTA Ha
nnatdopmax maccoeoi uHpopmauuu (YouTube,
iTunes u apyrux)

Adbdurnmnat nmeeT npaBo ony6aMKoBaTb JTHOOYHO
BUAEO- UK ayano-3anucb unu potorpaduyeckum
KOHTEHT Ha TeMy 4Life Nnpu ycnoBun, YTo KOHTEHT
COOTBETCTBYET HPAaBCTBEHHbIM LileHHOCTAM 4Life,
yKpennsieT obuwee 6naro coobuiectsa 4Life n He
NpPOTUBOPEYNT gaHHon Monutuke. Jlrobas
ny6auKaunsa AoKHa CONpoBOXAATbCA
nHdopMaLmern 0 TOM, YTO aBTOp AABNSAETCS
HezaBucumbim Adbdunmatom 4Life. Takoe
3asBfieHne JOMKHO NPUCYTCTBOBATb Kak B
copep)aHuu 3anucu, Tak U B Tere, KOTOpbIN
onucbiBaeT cogepxaHne. Ony6IMKOBaHHbIN
KOHTEHT [LOJI)KEeH COOTBETCTBOBATb BCEM
Tpe6oBaHUSAM 3aKOHa B OTHOLLEHUM BOMPOCOB
aBTOPCKMX MpaB U NpaBoOBbIX TPe6OBaHWUIA.

MnaTHble cCcbiNKK / 06bABNEHUA C NAaTOMN 3a
KUK

AddunnaT umeeT NpaBo UCNONb30BaTb NAaTHbIE
CCbIJIKW UM peKSlaMHble C NJaTon 3a KUK Nnpu
ycnosuu, 4to ueneson URL nepexoauT Ha cant
MyShop AddunmaTta nnm Ha yTBEPXKAEHHbIN
BHewHuin Be6-canT ApdunnaTa. OTobparkaemMbli
URL, B cBOIO o4epeab, He AOMKEH co3aaBaTb
BreyaTneHune y nonb3osarens, 4to URL
nepexoauT Ha KOprnopaTuBHbIN canT 4Life, He
AO/HKEeH 6bITb HEMPUAINYHBIM U BBOAUTL B
3a6ny)XAeHne HUKaKMm obpasom.

CouunanbHble ceTn
Adpdunuat nmeet NnpaBo NCNONb30BaTb
coumanbHble CETU AN TOro, YTO6bl AeNnUTbCA

Page 20 of 76




~4life

Affiliate who elects to use Social Media must
adhere to these Policies in all respects.

Affiliates may offer to sell 4Life products on Social
Media sites. Profiles that an Affiliate generates in
any social community where 4Life is discussed or
mentioned must clearly identify the Affiliate as a
“4Life Independent Affiliate,” and when an Affiliate
participates in those communities, he or she must
avoid inappropriate conversations, comments,
images, video, audio, applications, or any other
adult, profane, discriminatory, or vulgar content.
The determination of what is inappropriate is at
4Life’s sole discretion, and the offending Affiliate
will be subject to disciplinary action. Banner ads
and images used on these sites must be current
and must be approved in advance by 4Life. If a link
is provided, it must link to the posting Affiliate's
MyShop website or the Affiliate’s External
Website.

Affiliate Is Responsible for Postings

An Affiliate is personally responsible for his or her
postings and all other online activity that relates to
4Life. Therefore, even if an Affiliate does not own or
operate a blog or Social Media site, if an Affiliate
posts to any such site that relates to 4Life or which
can be traced to 4Life, the Affiliate is responsible for
the posting. The Affiliate is also responsible for
postings by others that appear on any blog or Social
Media site that the Affiliate owns, operates, or
controls.

Identification as a “4Life Independent Affiliate”

An Affiliate must disclose his or her full name on
all Social Media postings, and conspicuously
identify himself or herself as a “4Life Independent

nHdopmaumein o 4Life. OgHako Addunnar,
KOTOPbIV pewwuns UCNoNb3oBaTb coLMalbHble
CeTn, [OJKEH cobntoaaTb HacToALWwy MonnMTuky
BO BCEX OTHOLUEHUSAX.

Addununat nmeeT nNpaBo peknamMmnpoBaTb
npoaykuuto 4Life B coymanbHbix ceTAX. AKKayHTbl,
co3faHHble Abdunmatom B coumanbHON ceTu, rae
4Life o6cyxgaeTcs UM yNnoMMHaeTCs, AOMKHbI
4yeTKo ngeHTudmympoBaTb obnagartens
«HeszaBucumbin Abdunumat 4Life». Apdpunuar,
NPUHUMAKOLWUIA yYacTume B colmarnbHbIX CETAX,
LLOMKeH nsberatb HENPWUIMYHbBIX Pa3roBOPOB,
KOMMEHTapueB, M306paxxeHUn, BUAE03anuncen,
ayano3sanucen, NpUIoXeHUn n Ntoboro
nopHorpaduyeckoro, rpy6oro,
ANCKPUMUHALNOHHOIO WU BYJIbFrapHOro KOHTEHTA.
4Life ocTaBnsieT 3a cO60M NPaBO NPU3HATb KOHTEHT
n pencteua Apdunnata HeCOOTBETCTBYHOLLUMU, U
noaseprHyTb Apdunnata gucumnaMHapHbIM
MepaM. PeknamHble 6aHHepbI U n306parkeHus,
NCnosb3yemble Ha coumnanbHbIX canTax, AOKHbI
COOTBETCTBOBATb TEKYLLMM MpaBuiam n nognexar
npegBapuTensHoMy yTBepxaeHuto 4Life. Ecnn
Addunumat pasmelLaeT CCbIsIKy Ha
addunnupoBaHHOM aKKayHTe, CCblfIKa AOKHA
nepexoauTb Ha cauT MyShop unu Ha
yTBEPXAEHHbIN BHelwHu Be6-cant AddunnaTa.

AddunmnaT HeceT OTBETCTBEHHOCTb 3a KOHTEHT

Addunmnat HeceT OTBETCTBEHHOCTb 3a NOCTbI,
KOHTEHT U OHNalH-aKTUBHOCTb B OTHOLLEeHUe 4L ife.
B Takom cnyuyae, yto Adbdununat genaeT NocT Ha
coumnanbHOM canTe unu 6nore, He NpUHaAeXallem
emy, Apdunnart Bce ele HeceT OTBETCTBEHHOCTb
3a cBov nocT. Abdununat Takxe HeceT
OTBETCTBEHHOCTb 3@ MOCTbl U KOHTEHT,
onybnnKyemMble Ha CBOUX CoLMalbHbIX canTax
CTOPOHHUMM NMLLAMMN.

UpenTudukaumusa B kayectee Hesasucumoro
Addunuara 4Life

Addununat gonmkeH pasrnacuTb CBoe MMS B NocTax
Ha coumanbHbIX canTax U 3aMeTHbIM 06pasom
npeacTaBuTb cebs Kak «HesaBucumbin Abdunmat
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Affiliate.” Anonymous postings or use of an alias
are prohibited.

Sales and Enrollments from Social Media Sites

Online sales and/or enrollments may only be
generated from an Affiliate’s MyShop website or
an Affiliate’'s External Website.

Deceptive Postings

Postings that are false, misleading, or deceptive
are prohibited. This includes, but is not limited to,
false or deceptive postings relating to the 4Life
business opportunity, 4Life products, and/or an
Affiliate's biographical information and
credentials.

Use of Third-Party Intellectual Property

If an Affiliate uses the trademarks, trade names,
service marks, copyrights, or intellectual property
of any third party in any posting, it is the Affiliate’'s
responsibility to ensure that he or she has
received the proper license to use such intellectual
property and pay the appropriate license fee. All
third-party intellectual property must be properly
referenced as the property of the third party, and
the Affiliate must adhere to any restrictions and
conditions that the owner of the intellectual
property places on the use of its property.

Respecting Privacy

An Affiliate must always respect the privacy of
others in postings. An Affiliate must not engage in
gossip or advance rumors about any individual,
company, or competitive products.

Professionalism

An Affiliate must ensure that his or her postings
are truthful and accurate. This requires that the
Affiliate fact-check all material posted online. The
Affiliate should also carefully check postings for
spelling, punctuation, and grammatical errors. Use
of offensive language is prohibited.

4Life». AHOHMMHbIE NOCTbI U UCMOJIb30BaHUE
nceBAOHNUMOB 3anpeLaroTcs.

MpopaXka M noANMCKa Ha coLManbHbIX canTax

OHnann-npogaxa u/unn NoanMcKa HoBbIX
KJIMEHTOB OCYLLLECTBNAKOTCA TOSIbKO Yepes cant
MyShop nnu BHewHui Be6-cant AddunmaTa.

Beopsime B 3a6ny)xaeHune nocTbl

JToxkHble unu BBOASALLME B 3a61yXXAEHUE NOCTbI
3anpeLyeHbl, B YaCTHOCTM JIOXKHbIE UK BBOASLLME B
3abny>XaeHne NocTbl 0 BOSMOXHOCTU AENTOBOI0
coTpyaHuyecTsa c 4Life, o npoaykuum 4Life n/vnm o
6uorpacdmyeckon nHbopmMauumn nnm
kBanudumkauyusax Abdunmara.

Mcnonb3oBaHue MHTENNEKTYyanbHON
CO6CTBEHHOCTU TPETbUX JTUL,

Ecnu B nto6om 13 ceounx noctos Abdunnat
MCnosb3yeT TOProBble 3HaKKW, TOProBble
HaMMeHOBaHUS, 3HaKN 06CNY>XXNBaHUS, aBTOPCKOe
NpaBO WU MHTENNEKTYaNbHY COGCTBEHHOCTD,
npuHagnexatime Tpetben ctopoHe, Abdunumat
HeceT OTBETCTBEHHOCTb 3a MOJly4YeHune 1 onnaTty
HaAfiexallero paspeLleHnsi Ha UICNoJb30BaHuKe.
Bcsa nHTennekTyanbHas CO6CTBEHHOCTb TPETbUX
CTOPOH A0JMKHA 6bITb HaANeXallunm o6pasom
0603HaYeHa Kak CO6CTBEHHOCTb TPETbeW CTOPOHDI,
n Abdwunuat fomkeH cobnogatb nobble
OrpaHuUYeHUst U YCrIoBUS, KOTOpble BrageneL|
WHTEeNNeKTyaslbHON COGCTBEHHOCTM yCTaHaBIMBaET
B OTHOLLEHUU UCMOJIb30BaHUsSI CBOEMN
COBCTBEHHOCTM.

HenpuKoCHOBEHHOCTb YaCTHOW YXU3HU

B cBomx noctax ApdunmaTt fomKeH 3almwaTth
NMYHYIO HbOopMaumto apyrux nuu. Abdunuat He
LL0/XKEH BOBEKATLCA B CMJIETHU UM MPOABUraThb
CNyX1 HY 06 OHOM YesNioBeKe, KOMMaHUN Unn
KOHKYPEHTHOM NPOAYKTE.

MpodeccuoHanusm

Addununat gonxeH obecrneynBatb NpaBAUBOCTb U
[ OCTOBEPHOCTb CBOMX NOCTOB. AdbdunmaT fo/mKeH
NpoBepsiTb Ny6/IMKyeMbI MaTepran Ha Hanmuune
(haKTONOrMyecKmx oWMBOK, a TaKXKe Ha Hannyune
OLUMOOK B MpaBOMNUCaHUK, MyHKTyaLun 1
rpammaTtumke. icnonb3oBaHMe HEHOPMATUBHOM
NEKCUKM 3anpeLLEeHo.
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Prohibited Postings
An Affiliate may not make any postings, or link to
any postings or other material that are:

Sexually explicit, obscene, or pornographic;

Offensive, profane, hateful, threatening, harmful,
defamatory, libelous, harassing, or discriminatory
(whether based on race, ethnicity, creed, religion,
gender, sexual orientation, physical disability, or
otherwise);

Graphically violent, including any violent video
game images;
Solicitous of any unlawful behavior;

a) Engaged in personal attacks on any
individual, group, or entity;

b) In violation of any intellectual property
rights of the Company or any third party.

c) Responding to Negative Posts

d) An Affiliate is prohibited from conversing
with others who place a negative post
against them, other Affiliates, or 4Life.
The Affiliate should report negative posts
to 4Life’s Compliance Department at
eurasia@4life.com. Responding to such
negative posts often simply fuels a
discussion with people carrying a grudge
who do not hold themselves to the same
high standards as 4Life, and therefore
damages the reputation and goodwill of
4Life.

Social Media Sites with Website-like Features

Because some Social Media sites are particularly
robust, the distinction between a Social Media site
and a website may not be clear-cut. 4Life therefore
reserves the sole and exclusive right to classify
certain Social Media sites as websites and require
that an Affiliate’s use, or desire to use, such sites

3anpeLeHHble NoCTbl

Addunmat He MeeT NpaBa Ny6MKOBaTb NOCTbI
WK cCblNaTbCA Ha MaTepuarbl, KOTOpbIe
ABNALOTCA:

HEernpuUCTOMHbIMM, BYJibrapHbIMU NN
nopHorpapuyecknmu,;

OCKOpP6UTENbHbIMU, 6OrOXyIbHbIMMU,
Bbl3blBaOLMMN HEHABUCTb, NarybHbIMMU,
KN1eBETHUYECKUMMU, NPUTECHSIOLLMMUN NN
AVNCKPUMUHALMOHHBIMY (6yb TO MO NPU3HaKy
pacbl, 3THUYECKOWN NPUHAAJIEXHOCTY,
BEpPOMCMNOBEeAAHWS, PESUTnn, NONOBOW
NOEHTUYHOCTM, CEKCYaslbHOM OpUeHTaLuu,
(hu13nyeckon HeeecnoCco6HOCTH);
n3o6pa)karowMMm CLEeHbl HACUINSA, B TOM Yucne
N306paKeHns n3 BUAEOUrp;

NPU3bIBaOLWNMU K NHO6bIM MPOTUBOMNPABHbIM
DEeNCTBUAM;

a) NIMYHbIMK BbiNagamMu B OTHOLIEHWUN NHO6Oro
dunanyeckoro nuua, coobuiecTea nnu
HOPUAMYECKOro NnNLa;

b) HapywarwWwnmMn npaBa UHTENNEKTYaNIbHOW
CO6CTBEHHOCTM KOMMNaHWMM nnun TpeTbux
nmu,.

c) OTBeTbl Ha HEraTUBHbIE MOCTbI

d) Addunuaty 3anpeljaetcs BoOBNeKaTbCcs B
06LleHne ¢ nMuamMn, pa3amMecTUBLIMMU NOCT
HeraTMBHOIO xapakTepa NpoTuB
Adbdunnara, gpyrux Addunmnartos nnm 4Life.
Adbdurnmnat fomkeH HanpaBuTb COO6LLEHNE
O HeraTMBHOM MOCTe PUANYECKOMY
oTaeny 4Life Ha agpec aNeKTPOHHON NOYTbI
eurasia@4life.com. OTBeTbl Ha Takue
HeraTMBHbI€ NOCTbI Yalle BCEro 060CTPAIOT
OTHOLLEHUS C OBUXXEHHBIMU NKOAbMU, HE
NPUMEHALWMNMN K cebe Takme BbICOKMNE
cTaHAapThbl, Kak 4Life, 4To NpuynHAeT Bpesa
penyTauun n gobpown sone 4Life.

CaiTbl couumanbHbIX ceTen, Mmetowme pyHkKLum
Beb6-calToB

Y4yuTbiBas, YTO cCaTbl HEKOTOPbIX CoLManbHbIX
ceTel NpeaoCcTaBnAT 60/blUOe pa3Hoobpasue
bOYHKLMA, pa3nnynsa Mexxay canTom coumnanbHbIX
ceTel 1 Be6-CalTOM MOTyT OKasaTbcs
HeyeTKMMW. B cBA3M C BblleyKkasaHHbiM 4Life
OCTaBnAET 3a CO60M €AUHCTBEHHOE U
NCKNHYMTENbHOE NpaBo KnaccuduumpoBaTb
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adheres to the Policies relating to External
Websites.

Promotion of Other Direct Selling Businesses
Through Social Media

In addition to meeting all other requirements
specified in these Policies, should an Affiliate
utilize any form of Social Media, including but not
limited to Facebook, Instagram, Twitter, LinkedIn,
YouTube, Pinterest, VK, Odnoklassniki, and TikTok,
the Affiliate agrees to each of the following:

To generate sales and/or enroll a Preferred
Customer, a Social Media site must link only to the
Affiliate’s MyShop website or the Affiliate’s
External Website.

Other than Pinterest and similar Social Media
sites, any Social Media site that is directly or
indirectly operated or controlled by an Affiliate
that is used to discuss or promote 4Life products
or the 4Life business opportunity may not link to
any website, Social Media site, or site of any other
nature, other than the Affiliate’s MyShop website
or the Affiliate's External Website.

During the term of this Agreement and for a period
of twelve (12) calendar months thereafter, an
Affiliate may not use any Social Media site on
which he or she discusses or promotes, or has
discussed or promoted, the 4Life business
opportunity or 4Life products to directly or
indirectly solicit 4Life Affiliates for another direct
selling or network marketing program (collectively,
“direct selling”). In furtherance of this provision, an
Affiliate shall not take any action that may
reasonably be foreseen to result in drawing an
inquiry from other Affiliates relating to the
Affiliate's other direct selling business activities.
Violation of this provision shall constitute a
violation of the Non-Solicitation Policy in Section
3.18.

CcanTbl coumanbHbIX ceTel B KayecTBe Beb-
cauToB M TpeboBaTb CO CTOPOHbI Apdunmara
cobntogeHnsa HacTosAwen NMoMUMTUKN B OTHOLLIEHU U
BHewHnx Beb6-canToB.

Peknama agpyrux 6MsHecoB npsiMbIX NpoAax B
couManbHbIX ceTax

B nononHeHue K UCNOMTHEHUIO BCEX APYrUX
Tpeb6oBaHWN, YKa3aHHbIX B faHHon [onuTuke,
npu MCNoNb3oBaHMM NtO60N GOpMbl CoOLMaNbHOM
ceTu, BKJItOYas, HO He orpaHuymnBasicb, Facebook,
Instagram, Twitter, LinkedIn, YouTube, Pinterest,
VK, Odnoklassniki n TikTok, Apdunuar
cornawaeTcsl C HMXeyKasaHHbIM:

B uensx c6biTa NpoAyKUUM U/ U NnognucaHns
MpUopUTETHOIO KNNEHTA, CCbINIKK C caiTa
coumnanbHOM ceTu AOMKHbI NepexoamnTb
NCKNOYUTENbHO Ha cauT MyShop Addunumarta
WK Ha 3aperncTpuMpoBaHHbIi BHewHni Be6-canT
Adodunuara.

3a ucknoyeHmeM Pinterest n gpyrux nofo6HbIX
coumanbHbIX NNaTPopM, akkayHTbl B cOLManbHOM
ceTu, HaNpPsIMYK UK ONocpenoBaHHO
npuHagnexawune Apodunmaty n ucnonbayemblie
ANS 06CY)XAeHMA UNn peknambl NpoaykToB 4Life
N BO3MOXXHOCTEN AeN0BOro coTpyaHM4ecTBa C
4Life, He LOMXXHbI COAEPXAaTb CCbIJTOK HU Ha
Kakue Beb6-calTbl, CanTbl colManbHbIX CETEN UK
cauTbl N0O0ro Apyroro xapakTepa, 3a
NCKJItOYEHMEM NepcoHanbHoro canta MyShop
WNn 3aperncTpMpoBaHHOro BHelwHero Be6-canta
Adodunuara.

Bo BpeMs cpoka fiefCcTBUSA HAcToALEero
CornaweHus u B TedyeHune 12 (aBeHaauaTh)
MecsiLeB nocne ero pactopxenua Abdunumat He
nMeeT npaBa UCNoNb3oBaTb CalTbl N aKKayHTbl B
coumanbHbIX CETAX, KOTOPble UCMOIb30BaNnUCh
ANSA 06CY)XAEHMA UK PeKTaMbl BO3MOXXHOCTEW
AenoBoro cotpygHu4yecTa c 4Life nnun
npoaykToB 4Life, B uensx npamoro nnu
KOCBEHHOro npmenedyeHus Adpdunuartos 4Life B
APYryto nporpaMmmy unmM KOMMNaHuio CeTeBoro
MapKeTUHra unu npamMbix npofax (CoBMecTHO
HasblBaeMble «MpsAMble NPoAaxu»). B
COOTBETCTBUU C AAHHbIM MOSIOXEHUEM,
Addununaty 3anpewtaetcsa npegnpuHUMaThb
nob6ble fEeNCTBUS, KOTOPbIE MOTYT NPUBECTU K
3anpocy nHdbopmauum gpyrum Apdunmnatom o
peatenbHocTn Adbdunnata B KOHKYPEHTHOM
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If an Affiliate creates a business profile page on
any Social Media site that promotes or relates to
4Life, its products, or opportunity, the business
profile page must relate exclusively to the
Affiliate’s 4Life business and 4Life products. If the
Affiliate's 4Life business is cancelled for any
reason, or if the Affiliate becomes inactive, the
Affiliate must deactivate the business profile

page.

3.3.  Participation in 4Life Corporate Marketing
Efforts. 4Life encourages Affiliate participation in
the Company’s marketing efforts, and Affiliates

may submit their marketing ideas to the Company.

Likewise, Affiliates are encouraged to participate
in all Company-sponsored telephone calls to
interact and share ideas with Company leadership
as well as other Affiliates. All submissions to the
Company, including those coming by way of verbal
participation in Company-sponsored telephone
calls, become the property of 4Life.

All Company-sponsored telephone calls and all
other marketing materials are copyrighted material
owned by 4Life and are intended for Affiliates’
individual use. Any rebroadcast, reproduction, or
distribution of this copyrighted material for
purposes other than building a 4Life business
without the express written consent of 4Life is
prohibited.

3.4. Telemarketing Techniques. The use of any
automated telephone solicitation equipment or
“boiler- room” telemarketing operations in

nporpamMme uan KoMnaHum NpsMbIX NpoJax.
HapyleHune HacToALWero NoIOXeHus
npupaBHMBAaETCS K HapyLeHnto nonoxeHnsa 3.18
«KOH®MMKT MHTEepecoB, 3anpeT Ha BoBleYeHne
Addununato u NMpUopUTETHDLIX KIMEHTOB B
AeATeNbHOCTb APYrnX KOMMaHum».

Ecnu Adpdunuat cospaet B N060M coLmManbHOM
CeTW aKKayHT Ansa ceBoero 6usHeca 4Life,
nonynApu3yLWNN NN YyNoMmUHarLWmnin
KOMMNaHIo, NPOAYKTbl UK BO3MOXHOCTH
AenoBoro cotpyaHuyecTsa c 4Life, Takon
aKKayHT AOJ/HKEH OTHOCUTLCA UCKITHOUYUTENbHO K
6usHecy v npoayktam 4Life. B cnyyae
pacTopXXeHusa HacToswero CornateHus no
NO6bIM NPUYNHAM UK B pesysibTaTe
HeakTuBHOCTU Adpdunuata, Apdunnat gonxeH
OTKJ/IIOUMTb CBOWM aKKayHT CBOero 6usHeca.

3.3. YyacTue B MapKeTUHIOBON AeATENbHOCTHU
4Life. 4Life noowpseT yyactne AdbdunnaTtos B
MapKeTUHIroBON AeATenbHOCTM KoMnaHum, n
Addununatbl MoryT genutbesa ¢ KomnaHmen cBonmm
MapKeTUHIOBbIMU NaeAMN. AHanornyHbiM o6pa3om
noowpsietcs yyactne Apbunmatos BoO BCeX
opraHusoBaHHbIx KoMmnaHuen TenedoHHbIX
neperoBopax, MHTEPaKTUBHbIX KOHhEPEHLMAX Unu
neperoBopax no BUAEOCBA3N (COBMECTHO
HasblBaeMble «MeperoBopbi») C LEeNbi 06LLEHUS
1 o6MeHa naessMun ¢ pykoBoAcTBoM KomMnaHum u
apyrumun Addunmatamn. Bce npefcraBneHHble
KomnaHum ngeu, BktoYas BbiCKasaHHble B XO4e
Bep6asbHOro 06LEeHNsI BO BPEMS OpraHM30BaHHbIX
KomnaHuen neperoBopoB, CTaHOBATCA
cob6CTBEHHOCTLIO 4Life.

Bce TenekoHdepeHunn KomnaHmm n Bce
MapKeTUHIroBble MaTepuasbl NpeacTaBNAOT cCOH60W
3aluLLeHHble aBTOPCKMM NpaBoOM MaTepuarbl,
npuHagnexatune 4Life, u» npegHasHa4veHbl
NCK/TIOYNTENBHO AN1S1 UCMOJIb30BaHUA
Addununatamu. Jlrobas peTpaHcnaums,
BOCMpoOu3BeAEeHNe UM pacnpocTpaHeHme
3alUMLLEHHbBIX aBTOPCKUM NPaBOM MaTepuanos 6e3
OZHO3HAYHOro NUCbMEHHOro pa3peLueHus 4Life
3anpeLleHbl.

3.4. [Npuembl TenemMapkeTuHra. 3anpeLieHo
“crnonb3oBaHue Nboro obopyaoBaHNs ans
HecornacoBaHHbIX TeneOHHbIX 3BOHKOB NN
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connection with the marketing or promotion of 4Life,
its products or the opportunity, is prohibited.

Therefore, an Affiliate must not engage in
telemarketing in the operation of his or her
businesses. The term “telemarketing” means the
placing of one or more telephone calls to an
individual or entity to induce the purchase of a
4Life product, or to recruit them for the 4Life
opportunity. “Cold calls" made to prospective
Preferred Customers that promote either 4Life
products or the 4Life business opportunity
constitute telemarketing and are prohibited.
However, a telephone call(s) placed to a
prospective Preferred Customer (a "prospect") is
permissible under the following situations:

a) If the Affiliate has an established business
relationship with the prospect. An
“established business relationship” is a
relationship between an Affiliate and a
prospect based on the prospect’s purchase,
rental, or lease of goods or services from
the Affiliate, or a financial transaction
between the prospect and the Affiliate,
within the eighteen (18) months
immediately preceding the date of a
telephone call to induce the prospect's
purchase of a product.

b) If the prospect has made a personal inquiry
or application regarding a product offered
by the Affiliate, within the three (3) months
immediately preceding the date of such a
call.

c) If the Affiliate receives written and signed
permission from the prospect authorizing
the Affiliate to call. The authorization must
specify the telephone number(s) which the
Affiliate is authorized to call.

He3aKOHHbIX TeneMapKeTUHIrOBbIX ornepaunin ans
MapKeTuHra unm peknambl 4Life, ee npogykuum
U1 BO3MOXXHOCTEN AeNoBOoro cCoTpyaHuyecTsa.

Addununat cornawaeTcsa He 3aHMMaTbCS
TeneMapKeTUHroM B cBoeM 6usHece c 4Life.
TepMUH «TeneMapKeTuHI» nogpasymMeBaeT
HanpaBfieHne OQHOr0 WU HECKOJTbKMNX
TenedOoHHbIX 3BOHKOB (M3NYECKOMY UK
FOPMAMYECKOMY NNLLY C LieNIblo NOBYXAEHNS UX K
nokynke npoaykumn 4Life nnn npuHATUS yyactmsa B
6usHece c 4Life. "XonogHbie 3BOHKM"
noTeHuManbHbIM [pUOPUTETHBIM K/TUEHTaM,
cAienaHHble C Lenbio peknambl NpoaykTos 4Life
nnun 6usHec-Bo3MOXHoCTew 4Life, npeactaBnatoTt
coboin TeneMapKeTUHT u 3anpeweHbl. 0gHaKo
TenedOoHHbI 3BOHOK (3BOHKM), HanpaB/EHHbI
noTeHumanbHoMy [PUOPUTETHOMY KITUEHTY,
AOMNyCKaeTCA B CreAyroLmnX CUTyaumnsax:

a) Ecnuny AddununaTa HanaxeHbl fenoBblie
OTHOLUEHUS C NOTEHLUNaNbHbIM
MPUOPUTETHBLIM KIIMEHTOM.
«YCTaHOB/EHHbIE [eM0Bbl€ OTHOLLEHUS» -
9TO OTHOLWWeHUs Mexay Addunnatom u
noTeHunanbHbiM [PUOPUTETHBIM KJTUEHTOM,
MpY KOTOPbIX NOTEHLNaNbHbIN
[pMOPUTETHDBIN KNWEHT NoKynan, apeHaoBan
nnu NpuobpeTan B IM3NHI UMYLLLECTBO
Addunmata, unu Mmexagy HAMKU cocTosNach
dbrHaHcoBas TpaH3aKLMA B TeYeHne
BoceMHaguaTtu (18) mecsaues,
npeaLwecTByOLWMX AaTe TeneoHHOro
3BOHKa, LieNIbto KOTOPOro 6b1s10 nobyxaeHue
noTeHUManbHoOro NMpUopUTETHOrO KIMEHTa K
NpUobpeTeHMIO NPOAYKTA.

b) Ecnu noTteHuuanbHbli MNpUOPUTETHDIN
KNIMEHT caenan IMYHbIA 3anpoc nim
3asiBfIeHME B OTHOLUEHMM NPOAYKTA,
npeanaraemoro ApdunmaTtom, B TeyeHume 3
(Tpex) MecsiLeB, NpeALecTBYOLWNX AaTe
TaKoro 3BOHKa.

c) Ecnu Abdumnuat nonydyaet NUCbMEHHOE U
NnoAnNUcaHHoOE paspeLLeHne oT
noTeHUManbHoOro NMpUopUTETHOrO K/TUEHTA,
nossonsowee Abdunumarty cosepiaTb
3BOHKMW. B paspeLueHnmn JomKHbl 6bITb
yKasaHbl HoMepa TenedoHOB, N0 KOTOPbIM
Addurnmat ynonHOMOYEH 3BOHUTD.
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d) An Affiliate may call family members,
personal friends, and acquaintances. An
“acquaintance” is someone with whom an
Affiliate has at least a recent first-hand
relationship within the preceding three (3)
months. Bear in mind, however, that if the
Affiliate engages in “card collecting” with
everyone he or she meets and
subsequently calls them, this may
considered a form of telemarketing that is
not subject to this exemption. Thus, if an
Affiliate engages in calling
“acquaintances,” he or she must make such
calls on an occasional basis only and not
make this a routine practice.

e) An Affiliate shall not use automatic
telephone dialing systems or software
relative to the operation of his or her 4Life
business.

f) An Affiliate shall not place or initiate any
outbound telephone call to any person that
delivers any pre-recorded message (a
"robocall") regarding or relating to the 4Life
products or the business opportunity.

3.5.  Trademarks and Copyrights. The name of
4Life and other names as may be adopted by 4Life
are proprietary trade names, trademarks, and
service marks. As such, these marks are of great
value to 4Life and are supplied to Affiliates for
their use, only in an expressly authorized manner.
Affiliates must include the language noted below in
any materials wherein they use 4Life’s intellectual
property in connection with marketing 4Life
products or the 4Life business opportunity:

Affiliate’s Name
4Life® Independent Affiliate

d) AddunmaTt MOXKeT 3BOHUTb YNIEHAM CEMbMU,
JIMYHBIM APY3bSM M 3HAKOMBbIM.
«3HaKOMbIM» ABASIETCA TULO, C KOTOPbIM
Addununat nmen, No KpanHen mepe,
Hef,aBHWE NpsiMble OTHOLLEHUSA B TeYeHUe
npeaLecTByolwmx 3 (TPex) MecsiLeB.
BmecTe c TeM cnepyeT uMeTb B BUAY, YTO
ecnun Adbdunmnat 3aHMMaeTca MaCCOBbIM
c60pOM KOHTaKTHOM MHdOpMaL MK y BCeX, C
KeM OH BCTpeyvaeTcs, U BNocneacTBun
3BOHMUT UM, Takne AeNCTBUS MOTyT
paccMaTpuBaTbCs Kak ogHa ns ¢gopm
TenemMapKeTVHra v He siBnsieTcs
UCKJTIOYEeHNEM U3 npaBuna. Takum o6pasom,
ecnu Adpdurnunat cesAsbiBaeTca No TenedoHy
CO «3HAKOMbIMW», OH AOJDKEH AenaTb Takune
3BOHKM TOJIbKO BPEMSA OT BPEMEHMU, @ He B
KayecTBe PYTUHHOM NPaKTUKMN.

e) MNpu BegeHun ceoero 6usHeca 4Life
Adodunumat He JOMKEH UCNOb30BaTb
CUCTEMbI U NporpaMMHoe obecrneyeHune
ANns aBTOMaTM4YecKoro Habopa
TenedoHHbIX HOMEpPOB.

f) AddunuaT He foMKeH coBepllaTb UK
MHULMMPOBATb ucxoaswme TenedoHHble
3BOHKM NHO60MY NnLy, ECNM TaKoWn
3BOHOK NepefaeT 3apaHee 3anucaHHoe
coobleHmne («aBTOO63BOH»)
OTHOCUTENbHO NPOAYKTOB MW AEN0BbIX
BO3MOXHoOCTen 4Life.

3.5. ToBapHble 3HaKu 1 aBTOPCKKE rpasa.
HanmeHoBaHue 4Life n gpyrne HaumeHoBaHus,
KOTOpble MOryT 6bITb NpUHATHLI 4Life, aABnsatoTca
3aperncTpupoBaHHbIMU PUPMEHHBIMMU
HanMeHOBaHUSIMU, TOBapPHbIMU 3HaKaMu U
3Hakamu obcnyxmaHus 4Life. ABnsAsicb TakoBbIMY,
9TW 3HAKN UMEIOT 6ONbLUYHO LIeHHOCTb Ans 4Life n
npepocTtaBnatoTca Abdunmatam ana
NCMNoIb30BaHUA TONTbKO paspeLleHHbIMU B ABHOWM
dbopme crnocobamu. AbdunmaT O/MKEH BKIOYaATb
HWXXeyKasaHHble POPMYIMPOBKYK B NtOObIE
MaTtepuarnbl, B KOTOPbIX COAEPXMUTCA
NHTenneKkTyanbHaa co6CcTBeHHOCTD 4Life n
KOTOpble CNy>XaT MapKeTUHry npoaykToB 4Life nnu
BO3MOXXHOCTEN AEI0BOro coTpyaHunyecTsa c 4Life.

Nma Abdunuara
HesaBucumblii Abdpunuat 4Life®
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Affiliates may list themselves as a “4Life
Independent Affiliate” in the white or yellow pages
of the telephone directory under their own name.
No Affiliate may place telephone directory display
ads using 4Life’s name or logo. Affiliates may not
answer the telephone by saying “4Life,” “4Life
Research,” or in any other manner that would lead
the caller to believe that he or she has reached
4Life’s Corporate Office. Without specific approval
of 4Life, Affiliates may not use “4Life,” “4Life
Research,” or any other trademark owned by
Company in any other manner in URLs that would
lead a consumer to believe that the URL is a 4Life
website. Affiliates may not produce for sale, or any
other purpose, any recorded Company events and
speeches without written permission from 4Life;
nor may Affiliates reproduce for sale or for
personal use any recording of Company-produced
audio or video tape presentations.

In accordance with an Affiliate’s strict adherence to
the foregoing instruction on the use of 4Life
trademarks, 4Life grants to each Affiliate, so
adhering, a nonexclusive license to use said marks.
Said license may be revoked at any time at the
discretion of 4Life and will be automatically
revoked upon an Affiliate’s Cancellation or
termination.

3.6. Media and Media Inquiries. Affiliates must
not attempt to respond to media inquiries
regarding 4Life, its products, or their independent
4Life business. All inquiries by any type of media
must be immediately referred to 4Life’s Corporate
Office.

Addunumatbl UMEIOT NPaBO BHECTU CBOMU AaHHbIE B
OTKpPbITbIE U 3aKpbITble TeNePOoHHbIE

CMPaBOYHMKMN NOA COOBCTBEHHbBIM UMEHEM C
nomeTkomn «HesaBmucumbin Adbdunumat 4Lifer.
Addununat He BnpaBe pasmMeLaTb B TeNne@oHHbIX
CnpaBOYHMKAX peKsiaMHble O6bSIBEHNS C
NCnosb3oBaHNMEM HaUMEHOBAHWUS UKW NOroTuna
4Life. Abdununatbl He BnNpaBe oTBeYaTb Ha
TenedOoHHble 3BOHKM crioBamu «4Lifex,

«4Life Research» n kaknmM-nM60 MHbIM 06pasoOM,
KOTOPbIA MOT 6bl MPUBECTU 3BOHALLENO K
3aKJIFOYEHMIO, YTO OH UM OHA MO3BOHWUIY B OAWNH
n3 odmncos komnaHum 4Life. Apdunnat He Bnpase
6e3 ocoboro paspelleHus 4Life ncnonosobatb B
coctaBe URL «4Life», «<4Life Research» n no6ble
Apyrve npuHagnexawme KoMmnaHum ToBapHble
3HaKM HUKAKUM 06pasoM, MOCKOJIbKY TaKas
npakTVMKa BBOAMWT NOTPe6GUTENs B 3a6Ny>XAeHNe, U
noTpeduTesib MOXET NOAYMAaTb, YTO MO YKa3aHHOMY
URL pacnonaraetcs Be6-cauT 4Life. Abpunnat He
NPOM3BOAUT HY AN1A NPOAAXKK, HN C KAKUMWU-NTNHO
WHbIMW LeNSIMM HUKaKne 3anucaHHble
MeponpuaTua KoMnaHum u BbIiCTynneHus 6e3
NMCbMEHHOTO pa3peluenuns 4Life; Apdunmat Takxe
He BNpaBe BOCMPOM3BOANUTb AJ1A MPOAAXU UK NS
NCMOSIb30BaHMS B JIMYHbIX LieNIAX HUKaKne 3anucu
npounsBefeHHbIx KomnaHuen ayamo- u
BMAeonpeseHTauUn.

Mpw ycnoBuun cTpororo cobntogenns Apdpunmatom
npuBeAeHHbIX Bbllle MHCTPYKLNIA MO
MCNoJsIb30BaHMIO TOBapHbIX 3HaKOB 4Life,
KomnaHua npegocTtaBnseT Kaxaomy
co6ntopatollemy nx Apdunmarty
HEUCKITOYUTESTbHYIO JIMLEH3UIO HA UCMOSIb30BaHNe
BbllLUeyKa3aHHbIX 3HaKoB. [pefocTaBrieHHas
JIMLEH3MA MOXET 6bITb OTO3BaHa B /K060 MOMEHT
Ha ycMmoTpeHue 4Life n aBTomaTmyeckn byaet
0TO3BaHa cpasy nocne lNpekpaleHnsa CornaweHus
Adbdunumata unu TepmmHaLmm.

3.6. 3anpocbl CMU 1 megmna. Abdunuatbl He
AOJIKHbI OTBeYaTb Ha 3anpocbl CpeACcTB MacCOBOM
nHdpopmauum unu megmua no nosogay 4Life, ee
NPOAYKLNW UM CBOErO HE3aBUCMMOIO 613Heca
4Life. Bce 3anpocbl oT nto6oro poga CMU n megua
cnepyeTt He3aMeaNUTEeNIbHO HarnpasnATb B
KopnopaTuBHble odpuchl 4Life.
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3.7. Business Entities. A company, partnership or
other commercial legal entity (collectively referred to
in this section as a “Business Entity”) may apply to
be a 4Life Distributor by submitting business entity
information along with copies of its Certificate of
State Registration, up to date Charter or, in case of
partnership, Foundation Agreement (these
documents are collectively referred to as the “Entity
Documents”) to 4Life. A 4Life business may change
its status under the same Sponsor from an individual
to a partnership, company or other commercial legal
entity, or from one type of entity to another. To do
so, the Distributor(s) must provide the Entity
Documents to 4Life. The Distributor Application
must be signed by all of the shareholders
(participants) or partners. Shareholders
(participants) of the Business Entity are jointly and
severally liable for any indebtedness or other
obligation to 4Life.The Entity Documents may be
submitted to 4Life through 4Life’s Customer Service
Department by email at eurasia@4life.com .

3.8. Changes to the 4Life Business. Affiliates must
immediately notify 4Life of all changes to the
information contained on his or her Affiliate
Agreement. Affiliates may modify their existing
Affiliate Agreement by submitting a written request,
a properly executed Affiliate Agreement, and
appropriate supporting documentation. All
documents should be submitted to 4Life at
eurasia@4life.com.

3.9.  Addition and Removal of Co-Applicants.
When adding a co-applicant to an existing 4Life
business, the Company requires a written request
as well as a properly completed Affiliate Agreement
containing the applicant’s and co-applicant’'s
dates of birth, passport numbers, and signatures.

3.7. Xosancrayrouime Cy6bekTbl. XO3ANCTBEHHOE
06LLEeCTBO, TOBAPULLLECTBO MU MHOE
KOMMEPYECKOE HopuaNYECKOoe NnLo (MMeHyeMble
COBMECTHO B TEeKCTe HacCTosLero pasaena
«X035IMCTBYIOLME CYy6bEKTDI») BNpaBe nojaTb
3asABKy Ha no3uuuto Abdununara 4Life,
npepocTaBuB 4Life nHpopmaumto o
XO3ANCTBYIOLLEM CYObEKTE U NPUTOXUB K HEW
KOMuu cBuaeTeNnbCcTBa O perncrpauum,
JencTByloLLEeN peflakunn ycTaBa unu, B criyyae
TOBApULLECTBA, YYpeauTenbHOro goroesopa (Takue
AOKYMEHTbI fjafiee UMEHYOTCA COBMECTHO
«[JOKyMeHTbl X0351MCTBYHOLLEro cy6bekTar). busHec
4Life MOXXeT NBMEHUTb CBOW CTaTyC, OCTaBasiCb NoA,
PYKOBOACTBOM TOro ke CnoHcopa, ¢ puanyeckoro
NMLa Ha XO3AINCTBEHHOE TOBApULLLECTBO, 06LLECTBO
NN MHOEe KOMMepYEeCKOoe ropuamyeckoe nuuo, unm
C OHOro BUAa X03ANCTBYHOLLEro CyobekTa Ha
apyrown. ins atoro Abdunuaty Heob6xoanMo
npeactaBuTb 4Life [JokyMeHTbl X035MCTBYHOLLErO
cyobekTa. 3aasneHune Adbdunnarta fOMKHO 6bITb
noAnucaHo BCeMM akLmoHepamm (y4acTHMKaMM)
Unu ToBapuLaMn. Y4yacTHUKM X03AUCTBYIOLLErO
CyObeKTa COBMECTHO HECYT CONUAAPHYHO
OTBETCTBEHHOCTb 3a J1t0bble 3a40/HKEHHOCTU U
Apyrue obazatensbcTBa nepep 4life. [JokyMeHTbl
XossancTBytloLero cybbekta nepegatorca B Otaen
06Ccny>KMBaHWA KNNEHTOB 4Life no anekTpoHHOMY
appecy eurasia@4life.com.

3.8. N3meHeHue gaHHbIx 6usHeca 4Life. Apdununar
[OJDKEH He3aMe[ IMTeNbHO yBeAoMUTb 4Life 060
BCEX UBMEHEHUSAX faHHbIX, COAEepXKaLLMXCS B
Cornawexunn Apdununarta. Abdunmat Bnpase
N3MeHUTb AencTBytoLlee cornaweHme Adpdunmara,
npeacTaByB NMUCbMEHHOE 3asB/IEHUE,
oopMIieHHOE [0MKHbIM 06pa3omM CornalleHune
Addurnumata n Hagnexatlyro NOATBEPXKAAOLLYHO
LOKYMeHTauuto. Bce OKYMEHTbI [ONXKHbI
nepefaeatbcsl B OTAen 06CNy)XMBaHNUS KITMEHTOB
4Life Ha agpec 9NeKTPOHHOM NOYThI
eurasia@4life.com.

3.9. [lo6aBneHue 1 yganeHne cosaaBuUTeNeNn.
MNpu no6aBneHnn cosanBUTENs K
cywecTBytolemy 6usHecy 4Life KomnaHusa
TpebyeT HanpaBUTb MMCbMEHHOE 3asiB/IEHNE, a
TaK)Xe 3arnoJIHeHHOE AO/MKHbIM 06pa3oMm
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When removing a co-applicant from an existing
4Life business, the Company requires a written
and notarized request from the co-applicant, as
well as a properly completed Affiliate Agreement
containing only the applicant’s tax identification
numbers and signature. Documents relating to
adding or removing a co-applicant may be
submitted to 4Life through 4Life’s Customer
Service Department by mail, fax, or email at
eurasia@4life.com. To prevent the circumvention
of the “Sale, Transfer or Assignment of 4Life
Business” section (regarding transfers and
assignments of 4Life business), the original
applicant must remain as a party to the Affiliate
Agreement. If the original applicant wants to
terminate his or her relationship with the Company,
or if the applicant and co-applicant want to change
places if they are from the same Family Unit, the
applicant must transfer or assign his or her
business in accordance with the “Sale, Transfer, or
Assignment of 4Life Business” section of these
Policies. If this process is not followed, the
business shall be cancelled upon the withdrawal of
the original Affiliate. Please note that the
modifications permitted within the scope of this
paragraph do not include a change of sponsorship.
Changes of sponsorship are addressed in “Change
of Sponsor” section of these Policies.

4Life may, at its discretion, require notarized
documents before implementing any changes to
an Affiliate’s 4Life business. Please allow thirty
(30) days after the receipt of the request by 4Life for
processing.

3.10. Management of Affiliate Account. In the
event a decision needs to be made regarding the
management of an Affiliate Account, and the
Affiliate Account is owned by a Business Entity or
by more than one person or party, 4Life will rely

CornaweHne Apdunnara, cogeprkallee aaTtbl
POXAeHUA, NaCnopTHbIe AaHHble U Nognucu
oboux 3ansutenen. Npu yaaneHmm cosassutens
n3 cyulecTtBytolero 6usHeca 4Life KomnaHus
TpebyeT OT yAansieMoro cosasBuTens
NMUCbMEHHOe 1 HoTapuasibHO 3aBepeHHoe
3asB/eHMeE, a TaKXe Hafnexalimm o6pa3om
odopmneHHoe CornaweHune Adpdununara,
cofieprkaLlee To/IbKO MacrnopTHble AaHHble 1
noAnNUCb OAHOro 3asaBUTENSA, KOTOPbIN OCTaeTcA
Bnagenbuem 6usHeca 4Life. [JokyMeHTbI,
Kacatolumecst fob6aBneHns U yaaneHus
cosaaBuTenen, AO/MKHbI NepefaBaTbes B OTaen
o6cny>KMBaHuA KNneHToB 4Life Ha topuaunyecknii
agpec noyToun, Gakcom nnu Ha agpec
9N1eKTPOHHOW NnoyThl eurasia@4life.com. Bo
n3bexaHme ob6xofa NONOXEHUN pasgena
«Mpopaxa, nepefaya, yctynka 6usHeca 4Life»
(kacatoLmxcsl nepegayn n ycTynku 6usHeca
4Life) nepBoHaYyanbHbI 3aBUTENb JOJIKEH
ocTaBaTbcsl cTopoHon CornaweHus Adbdunuara.
Ecnu nepBoHavanbHbii Abdunuat HamepeH
npekpaTuUTb OTHOLLEHUA ¢ KoMnaHnen nnu
3aABUTENb U CO3aABUTENb XOTAT NOMEHSITbCS
MecTaMu 1 ABNAOTCA YieHaMn ogHon CeMbw,
3aABUTENb JOKEH NepefaTb UK YCTYNUTb CBOWM
613HeC B COOTBETCTBMUU C pa3aenom «[pogaxa,
nepepauya, yctynka 6usHeca 4Life» HacTosiLen
Monutukn. B cnyyae Hecob6noaeHus
npeayCMOTPEHHbIX COOTBETCTBYHOLL UM
npoLeccom npaeun 6usHec byaeT NpekpaLleH B
cnyyae npekpaLleHus aen ¢ nepBoHavanbHbIM
AddunmnaTtom. Cnepyet o6paTuTb BHUMAHUE, YTO
JAlaHHOoe NOoOoXeHWe He pacrnpocTpaHAeTCs Ha
CMeHy crnoHcopa. Mi3MeHeHue CnoHcopcTBa
oroBapuBaeTcs B pasgesnie «CMeHa cnoHcopa»
HacToswen NonntTukn.

4Life MOXXeT, N0 CO6CTBEHHOMY YCMOTPEHUIO,
notpe6oBaTb HOTapuanbHO 3aBEPEHHbIe
LLOKYMEHTbI AJ11 BHECEHUS NH06bIX UBMEHEHUI B
6usHec Adbdunnata 4Life. Cpok 06paboTkm
3anpoca 3aHumaet go 30 (TpuguaTtun) gHen.

3.10. YnpaBneHue c4eToM Addununara. B
cllyyae He06X04MMOCTU NPUHATUS peLUEHNs B
OTHOLWIEHUN ynpaBneHus cyetom Addunuara, n
npu ycnoBuu Toro, 4to cyetom Adpdununata
Bnageet lOpuanyeckoe nnuo unu rpynna
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upon the following for purposes of managing the
Affiliate Account:

e |If the Affiliate Account is owned by any form
of a Business Entity, 4Life will rely upon the
Entity Documents of the Business Entity for
management decisions of the Affiliate
Account. In the event the Entity Documents
are not clear or if the decisions of those
designated to make management decisions
do not comprise a majority, 4Life will defer
management decisions to the individual
noted as “Applicant” on the Affiliate
Agreement.

e If the Affiliate Account is owned by more
than one individual, 4Life will defer to the
management decisions of the majority of the
individuals. In the event that a majority of the
individuals cannot reach agreement
regarding the management of the Affiliate
Account, 4Life will defer management
decisions to the individual noted as
“Applicant” on the Affiliate Agreement.

3.11. Change of Sponsor. The transfer of a 4Life
business from one Sponsor to another is rarely
permitted. Requests for change of sponsorship
must be submitted in writing to 4Life’s Corporate
Office and must include the reason for the transfer.
Transfers are generally only considered in one of
the following three (3) circumstances:

e Within ten (10) days of the enrollment
date, the Affiliate seeking to transfer
submits a properly completed “Enroller
and Sponsor Transfer Form (Within
First Ten Days of Enroliment)” which
includes the signature of the Affiliate
seeking to transfer, the signature of the
original Sponsor, and the signature of
the original Enroller.

dunanyeckunx nnu ropmandeckmx nuy, 4Life
6yAeT PyKOBOACTBOBATbCA HMXKEYKa3aHHbIMU
NONOXEHNAMU B LLeNAX yrnpassieHUss CHETOM
Adpdunuara:

e Ecnu Cyetom Addunuata Bnageer
lOpngnyeckoe nuuyo nroboro Bmaa, 4Life
6yneT pyKkoBoACTBOBATbLCS
YypegnTtenbHbIMU AOKYMEHTaMMU
lOpngnyeckoro nuua B Lenax ynpaBneHus
peweHuamu Cyeta Addpunuara. B cnyyae
OTCYTCTBUSA B YUpeauTenbHbIX
AOKYMEHTaX yKasaHusl YeTKOro nopsaka
OENCTBUIN MU NPUHATUA
YNOJIHOMOYEHHbIM INLOM peLLeHNS,
KOTOpOe He OTpa)kaeT BOJIHO
60nblWNHCTBA, 4Life 6yaeT nonaratbca Ha
peLlleHnn nnuya, yKasaHHoro
«3aaBuTenemMm» B CornatieHunmn
Adpdunuara.

e Ecnu Cyetom Adbdunnata Bnageet 6onee
yeM oaHo pusnyeckoe nuuo, 4Life byger
PYKOBOACTBOBATbCS peLleHnsaMn
60/bUMHCTBA BrlagenbueB. B cnyyae
OTCYTCTBUSI AOCTUXEHMUSA LOTOBOPEHHOCTHU
60/bWNHCTBOM, 4Life 6yaeT nonaraTbes
Ha pelleHue nuua, yKkasaHHoro
«3aaBuTtenemMm» B CornatieHunmn
Adpdunuara.

3.11. CmeHa CnoHcopa. PaspelleHue Ha nepegavy
6usHeca 4Life ot ogHoro CnoHcopa apyromy
npefocTaBnsaeTCcs B UCKNKOYUTENbHbIX Cy4YasX.
3aaBneHns Ha CMeHy crnoHcopa crnegyet
NpeAcTaBNATb B MMCbMEHHON Gpopme B
KopnopaTtueHbIn odpuc 4Life, n B KaXgoM Takom
3asABIEHMMN J0JKHA ObITb yKa3aHa NpU4nHa CMeHbI.
BO3MOXHOCTb Nepefayn paccMaTpmBaeTcs TONbKO
B 3 (Tpex) cnyyasx:

e B TeyeHue 10 (gecsiTn) aHen ¢ aatbl
perncTpauun 3anpalinBsaroLLni
nepepavy Apdunumat npeacrasnsaer
3anoJIHEHHYIO HaA/leXxallnm obpasom
dbopmy «3aaBneHne o cMeHe NHponnepa
n CnoHcopa (B TeyeHne NepBbix AecATH
OHen ¢ aaTtbl nognucaHns»,
nognucaHHyto Abdunnatom,
3anpalumBaroLLmMm nepegavy,

Page 31 of 76




~4life

In cases involving fraudulent
inducement or unethical sponsoring,
an Affiliate may request that he or she
be transferred to another organization
with his or her entire Marketing
Organization intact. All requests for
transfer alleging fraudulent enrollment
practices shall be evaluated on a case
by case basis and must be submitted
to the Company in writing within sixty
(60) days from the enroliment date.
The request must include a detailed
description of why the Affiliate believes
his or her enroliment was fraudulently
induced.

Although rarely approved, the Affiliate
seeking to transfer submits a properly
completed and fully executed
Sponsorship Transfer Request Form
which includes the written approval of
all parties whose income will or may be
affected by the transfer. Photocopied or
facsimile signatures are not acceptable.
All Affiliate signatures must be
notarized. Transferring Affiliates must
allow thirty (30) days after the receipt
of the Sponsorship Transfer Request
Form by 4Life for processing and
verifying change requests. A transferring
Affiliate’s Downline shall remain in the
original genealogy and shall not be
moved with the transferring Affiliate;
however, 4Life reserves the right to
make Downline genealogy changes at
its discretion for reasonable business
purposes.

nepBoHayanbHbiM COHCOPOM U
nepBoHayanbHbIM MHponnepom.

B cnyyasx, cBA3aHHbIX C NPUBIEYEHNEM
K y4acTuto 06MaHOM UM HESTUYHbBIM
nosegeHnem crnoHcopa, Apdunuat
BMnpaBe NoTpeboBaTb NepeBoja B
APYryto opraHuMsaumto ¢ COxpaHeHneM
ero co6¢cTBeHHON MapKeTUHroBom
opraHusauuun. Kaxxablin 3anpoc Ha
nepeBoj, B KOTOPOM OTMeYaeTcs
npakKTUKa MOLIEHHMYeCTBa Npwm
perncTpauunm NpeTeHAEHTOB,
OLeHNBaEeTCA OTAENbHO U AOKEH ObITb
npeactaBneH B KomnaHuio B
nUCbMeHHOM Buze B TeveHue 60
(wecTnaecsaTn) gHen ¢ pathbl
perncTpaumu npetTeHaeHTa. B sanpoce
[OJDKHO cofepxaTbesi nogpobHoe
onucaHume NpUYmH, No KOTOPbIM
Addunuat cuntaet, YTo 6bia NpMUBEYEH
K y4acTUIO MOLUEHHNYECKMM 06pa3oM.

HecMoTps Ha To, 4TO TakoW 3anpoc
peako yteepxpaaetcs, Apdunmar,
obpaLlaroLmincs no nosoay nepepayu,
npeAcTaBnseT 3anoNHEHHYHO
AOJDKHBbIM 06pa30oM M NONHOCTbHO
odopmneHHyto dopmy «CMeHa
CnoHcopa», KoTopas f0/Ha 6bITb
yTBEpPXAEeHa MMCbMEHHO BCEMMU
CTOpPOHaMM, [OX0A KOTOPbIX MOXET
ObITb 3aTPOHYT nepegaden. PoTokonNuu
noanvcen n hakCUMUbHbIE NOANNCU
He NpuHUMatoTcs. Bce noanvcu
AddunnaToB fOMKHBI 6bITb
HOTapuanbHO 3aBEPEHbI.
3anpocuBlunmM nepegavy Apdunnatam
cnepyet y4yecTb, YTo 4Life noTpebyeTcs
30 (TpmauaTb) AHEN C MOMEHTa
nonyyeHus dopmbl «CmeHa CnoHcopa»
ANa npoBepku 1 06paboTky 3anpoca
Ha BHeceHue nsmeHeHun. [layHnanH
nepesogumMoro Addunmarta coxpaHsiet
nepBoOHayasnibHOe reHeanornyeckoe
pacnosioXXeHne 1 He nepemeLLaeTcs
BMeECTe C HUM; ofHaKo 4Life coxpaHsieT
3a coboW NpaBo BHECTU UBMEHEHMSA B
reHeanorm4yeckyr CTpyKTypy
[ayHnaiHa no cBoOeMy yCMOTPEHMIO B
Llensix pasyMHOro BefleHns gern.
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Waiver of Claims. In cases wherein the appropriate
sponsorship change procedures have not been
followed, and a Downline organization has been
developed under a different Affiliate for any reason,
4Life reserves the sole and exclusive right to
determine the final disposition of the Downline
organization. Resolving conflicts over the proper
placement of a Downline that have developed under
an organization that has improperly switched
Sponsors is often extremely difficult. Therefore, THE
AFFILIATE WAIVES ANY AND ALL CLAIMS AGAINST
4LIFE, ITS OFFICERS, DIRECTORS, OWNERS,
EMPLOYEES, AND AGENTS THAT RELATE TO OR
ARISE FROM 4LIFE’S DECISION REGARDING THE
DISPOSITION OF ANY DOWNLINE ORGANIZATION
THAT DEVELOPS BELOW AN ORGANIZATION THAT
HAS IMPROPERLY CHANGED LINES OF
SPONSORSHIP.

3.12. Cancellation and Re-Application. An Affiliate
with a high rank of Diamond Elite or lower, may
change Marketing Organizations by voluntarily
canceling his or her 4Life business in accordance
with Section 10.4 of these Policies and remaining
inactive (i.e., no purchases of 4Life products for
resale, no sales of 4Life products, no sponsoring,
no attendance at any 4Life functions, participation
in any other form of affiliate activity, or operation
of any other 4Life business) for six (6) full calendar
months. Following the six-month period of
inactivity, the former Affiliate may reenroll as a
Preferred Customer under a new Sponsor.

An Affiliate with a high rank of Presidential or higher
may change Marketing Organizations by voluntarily
canceling his or her 4Life business in accordance
with Section 10.4 of these Policies and remaining
inactive (i.e., no purchases of 4Life products for
resale, no sales of 4Life products, no sponsoring, no

OTka3 oT npeTeH3ni. B cnyyae HecobntogeHns
Hagnexawmx npouenyp no cmeHe CrnoHcopa u
BO3HWKHOBeHUA [layHnanHa nog apyrum
Adpdunuatom no nobon npuunHe, 4Life
ocTaBnseT 3a CO60N CO6CTBEHHOE U
NCKOYMTENIbHOE NpaBo Ha OKOHYaTeslbHoe
pasmMelieHne JayHnanHa. PaspelleHue
KOH(NKTOB O NpaBUIbHOCTU NepeHoca
JayHnainHa, BO3HUKLUIEro B opraHusauum,
HernpaBwWJIbHO cCMeHuBLLEN CrioHCcOopa, YacTo
OblBaeT KpaHe 3aTpyAHUTENTbHbIM.
CooTtBeTcTBeEHHO, AOOUTTUAT
OTKA3bIBAETCA OTO BCEX U JTIOBbIX
MPETEH3UW NPOTWB 4LIFE, EE
PYKOBOAWUTENEN, AUPEKTOPOB,
BNALENBUEB, COTPYOHWKOB N ATEHTOB B
CBA3N C MPUHATBHIM PELWEHUWEM 4LIFE O
MEPEHOCE JAYH/TAMHA, BOSHUKLLEIO B
OPIrAHU3ALMWN, CMEHUBLLEW
CMOHCOPCKYIO JIMHUIO.

3.12. INpekpauleHne CornalleHna n NOBTOPHOE
3aaBneHue. Abdwunuat paHra LanmMoHg Inut
UKN HUXKE NMeeT NpaBO CMEHUTb CBOIO
no3nuuio B opraHmsanmm B COOTBETCTBUMU C
nonoxxeHnem 10.4 HacToAwen MNoNNTUKMY,
A06POBONIbHO pacToprHyB CornaweHue un
OTCTpaHACb OT N060ro yyacTus B
jeaTtenbHocTu 4Life, B yacTHOCTH,
npuobpeTeHua npoaykToB 4Life gna
nepenpoaaxu, npogaxmu npoayktos 4Life,
CMOHCUMpPOBAHUS, MNoceLLeHNa KOpnopaTUBHbIX
MeponpuaTui 4Life, yyactua B MeponpuaTmax
He3aBucumMbix ApdunnatoB 4Life unm yyactus
B Nto6om apyrom 6musHece 4Life, Ha cpok 6
(wecTb) NOMHbBIX KaneH4apHbIX MecsLEeB.
Mocne wecTuMecayHoro nepmnoga
HEeaKTUBHOCTM 6biBLIMIA ApPunnat MoxeT
3aHOBO NoAnucaTbCcs B KayecTBe
MpUopUTETHOIO KNMEHTa NOA HOBbIM
CnoHcopom.

Addunnat paHra lMpesnaeHT unu Bbllle MeeT
npaBoO CMEHUTb CBOK NMO3ULIUIO B OpraHunsauum B
COOTBETCTBMM C NosioxxeHnem 10.4 HacTosLWweNn
MonnMTUKK, 1O6POBOSIbHO PAaCTOPrHyB
CornawleHue u oTCTPaHACh OT N060ro yyacTus B
peaTtenbHocTu 4Life, B yacTHOCTU, NpMOGPETEHUS
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attendance at any 4Life functions, participation in
any other form of affiliate activity, or operation of
any other 4Life business) for twelve (12) full
calendar months. Following the twelve-month period
of inactivity, the former Affiliate may reenroll as a
Preferred Customer under a new Sponsor.

Any change in sponsorship in accordance with
Section 3.12 of this Policy at any rank is limited to
one time in the Affiliate’s life. 4Life will not accept
an Affiliate Agreement for an Affiliate wishing to
change sponsors beyond the first sponsor change
made in accordance with this Policy.

3.13. Indemnification for Unauthorized Claims and
Actions. An Affiliate is fully responsible for all of
his or her verbal and/or written statements made
regarding 4Life products and the Life Rewards
Plan which are not expressly contained in Official
4Life Materials. Affiliates agree to indemnify 4Life
and hold it harmless from any and all liability
including judgments, civil penalties, refunds,
attorney fees, court costs or lost business
incurred by 4Life as a result of the Affiliate’s
unauthorized representations or actions. This
provision shall survive the Cancellation of an
Affiliate’'s Affiliate Agreement.

3.14. Product Claims. No claims as to any
products offered by 4Life may be made except
those contained in Official 4Life Materials. In
particular, no Affiliate may make any claim that 4Life
products are useful in the cure, treatment,
diagnosis, mitigation or prevention of any diseases.
Such statements can be perceived as medical or
drug claims. No Affiliate may use photos or other

npoaykToB 4Life gnsa nepenpogaxwu, npogaxu
npoaykToB 4Life, cnoHcMpoBaHUsA, NoceLLeHUs
KopnopaTuBHbIX MeponpusaTuin 4Life, yuactus B
MeponpuaTUaX He3aBucuMbIx Apdunnartos 4Life
Unu yyacTtua B no6omM gpyrom 6usHece 4Life, Ha
cpok 12 (aBeHaguaTb) NOJMHbIX KaneHaapHbIX
Mecsues. [Mocne gBeHapLaTUMECAYHOrO
nepuoga HeaKTMBHOCTK 6biBWNI Addununat
MOXXeT 3aHOBO NMognucaTbCcs B Ka4yecTBe
MpUopnUTETHOrO KNNEHTa No4 HOBbIM
CnoHcopom.

CMeHa cnoHcopa, cornacHo nNonoXeHuw 3.12
HacToswen MNonnuTNKN, BO3MOXXHa TOJIbKO OZIMH
pa3 B XXU3Hu Apdunnmnarta, BHe 3aBUCMMOCTU OT
paHra AdbdunmnaTa. B cOOTBETCTBMM C HACTOSALLEN
MonuTtukoMn, 4Life He paccmaTpuBaeT 3asBneHue
n Cornawenune Adbdpunnunata ot Abdunuara,
npeTeHAyLWero Ha NOBTOPHYKO CMEHY CMOHcopa.

3.13. _BosMelleHue yuiepba, BO3HUKLIEIO B
CBSAA3N C HECAHKLMOHMPOBaHHbIMW 3aABJ/IEHUAMU U
aencteuamu. Abdunumat HeceT BCIO NOSTHOTY
OTBETCTBEHHOCTU 3a CBOU YCTHblE U MUCbMEHHbIE
3asBMEeHMA Mo noBoAy npoaykuum 4Life n
KomneHcauuoHHoro nnaHa Life Rewards, He
cofepxamecs B sBHou dopme B OpuumanbHbIx
MaTepuanax 4Life. AbdwunmaTtbl cornawatrorcs
orpaxpatb 4Life ot Bcen n nroboi
OTBETCTBEHHOCTH, B TOM YMCJIe CBA3AHHOM C
CyAe6HbIMU pELLEHNAAMMN, OT rpaXkAaHCKo-
NpaBOBbIX CaHKLN, 063aTeNbCTB N0 BO3BpaTy
OEHEeXHbIX CPeACTB, CTOUMOCTU HOPUANYECKUX
yCnyr, CyAe6bHbIX U3AEPXXEK U YMYLLEHHON BbIroAbl,
BO3HUKLWMKX Yy 4Life B pesynbraTe
HeCaHKLNOHNPOBaHHbIX 3aAB/IEHUN N AENCTBUN
Addunmarta, u KOMNeHCcUpoBaTb yLuepo,
NOHECEHHbIN B CBA3Y C BblLUENEPEYNCNEHHbIM.
HacTosLee nonoXeHne ocTaeTcs B CUJle B clydae
MpekpaweHnsa Abdnnnatom CornaieHums.

3.14. 3anpet 3adaBNE€HUN MO MOBOAY NPOAYKLIMMN.
NckntoyatoTes Kakne-nmbo 3asiBneHns no noBoay
npegnaraemoi 4Life npoagykuuu, kpome
coaepxauwmxcs B OpuumanbHbix MaTepuanax 4Life.
B yactHocTu, AdbdunumaT He MMeeT nNpaBo AenaTtb
KaKune-nmbo 3asBNeHUs O TOM, YTO NpoayKTbl 4Life
NPUroAHbI AN1A NeYeHus, Tepanuu,
ANarHoOCTUPOBaHMNA, CMSAr4YeHUsi CUMMTOMOB U
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representations of 4Life products that make
implied claims that 4Life products are useful in the
cure, treatment, diagnosis, mitigation or prevention
of any diseases.

3.15. Income Claims. In their enthusiasm to enroll
prospective Preferred Customers, some Affiliates
are occasionally tempted to make income
claims or earnings representations to demonstrate
the inherent power of network marketing. These
income claims or earnings representations may
be in the form of lifestyle claims (including
photos or other representations that include
expensive homes, automobiles, vacations,
and/or money). This is counterproductive
because new Affiliates may become disappointed
very quickly if their results are not as extensive or
as rapid as the results others have achieved. At
4Life, we firmly believe that the 4Life income
potential is great enough to be highly attractive,
without reporting the earnings of others.

While Affiliates may believe it beneficial to disclose
the earnings of themselves or others, or to disclose
the earnings of themselves or others, such
approaches have legal consequences that can
negatively impact 4Life as well as the Affiliate
making the claim unless appropriate disclosures
required by law are also made contemporaneously
with the income claim or earnings representation.
Because Affiliates may not have the data
necessary to comply with the legal requirements
for making income claims, an Affiliate, when
presenting or discussing the 4Life business
opportunity or the Life Rewards Plan to a
prospective Affiliate, may not make income
projections or income claims or disclose his or her
4Life income (including the showing of checks,
bonus reports, copies of checks or bank
statements). Affiliates are encouraged to review

npodunnNakTUKM Kaknux-nnbo saboneeaHuin. Takume
3asAB/IEHUS MOTYT 6bITb BOCNPUHATbI Kak
3asiB/IEHUS O MEAULIMHCKUX UK NIEKAPCTBEHHbIX
npenapatax. ApdunmaTt He uMeeT NpaBa
ncnonb3oBaTtb poTorpadmm nnmu n3obpaxeHus
npoaykunm 4Life, koTopble MOryT 6bITb
NCTONIKOBaHbI, KaK 3asiBJIEHNE O TOM, YTO
npoaykuumsa 4Life npurogHa gns neyenus, Tepanuu,
ANarHoCTUPOBaHUSA, CMSAIT'YEHUSA CUMMTOMOB U
npodunNakTUKM Kaknmx-nnbo 3aboneBaHui.

3.15. 3aaBneHunsa o goxoge. CTpeMscb NpuBeYb
noTeHLManbHbIX Y4aCTHUKOB, HEKOTOPble
AddunumaTtbl NbiTatoTCca fenaTtb 3asB/IEHUS O
Aoxoax unam npubbinuv, 4Tobbl
NPOAEMOHCTPMPOBATb OFPOMHbIE BHYTPEHHME
BO3MOXHOCTU CETEBOro MapKeTUHra. 3asiB/ieHUs 1
npeseHTaunn goxoaa MoryT Npoucxoantb B popme
nokasa CTUNA XM3HU, B YacTHOCTU, doTorpadui
NN n3o6paxxeHni [OPoOrmx 4OMOB, aBTOMOOUNEN,
nyTewwecTBUi U/Unu aeHer). Takoe npoBefeHne
KOHTPNPOAYKTUBHO, Tak Kak HoBble Addununatbl
MOTyT 6bICTPO pa3oyapoBaTbCs, €C/IN MONYYEHHbIe
UMW pe3ynibTaTbl OKaXYTCH He TaKUMHU
BMeYaTASOWMMN U BbICTPbIMM, Kak peaynbTarhl,
KOTOpPbIX yAanocb Ao6uTbcs gpyrum. Mbl TBepAo
BEpUM, YTO NOTeHUMan u3BnevyeHuns goxoaa npu
paboTe c 4Life gocTaTOYHO BENWK U
npuBnekaTenieH 6e3 CCbIIKM Ha AOX0Abl APYrux
nmuy,.

Addurnmatam MOXeT NoKasaTbCs BbIFOAHbIM
pPacKpbITb MHPOPMALMIO O CBOUX UITN YYXKUX
LL0X0f,ax, HO TaKoW NoAX0o 4 MOXeT UMETb
npaBoBble MNOCNeACTBUS, CNOCOOHbIe OKa3aTb
oTpuuaTenbHoe BnvsHue Ha 4Life n Ha Apdunnara,
cAienaBLUero Takoe 3asiB/ieHue, ecnu
OAHOBPEMEHHO C 3asiBJIEHUSIMU O AOXOAEe UK
NpM6bIIN He NPeACTaBNAETCS COOTBETCTBYHOLLAS
npeaycMoTpeHHasi 3aKOHOM MHdopMaLms.
MNMockonbky B pacnopsbkeHnn Abdununara 4Life
MOXXET He 6bITb AaHHbIX, He06X0A4UMbIX AJ1F
cobntoaeHns TpeboBaHMIM 3aKOHOAATENbCTBA K
3asABneHuaAM o goxopae, Abdunuat, ob6cyxaasn nnm
npeacTaBnas NepcrnekTUBbl COTPyAHUYECTBA UK
KomMneHcauunoHHbI nnaH Life Rewards
noteHymManbHomy AdpdwunnaTy, He BNpaBe fenatb
NMPOrHO3bl U 3asiB/IEHMS MO NOBOAY BO3MOXHbIX
LLOXO,0B, @ TaK)Xe pacKpbliBaTb CBOWN J0OXOA OT
pa6oTbl ¢ 4Life (B TOM Yncne feMOHCTpuUpys
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the 4Life Income Disclosure Statement on
4life.com.

3.16. Commercial Outlets. 4Life strongly
encourages the retailing and selling of its products
through person to person contact. Therefore,
4Life products may not be sold in department
stores, chain or franchised retail outlets, mass
merchandising outlets, or any retail location with
two hundred-fifty (250) square meters or more of
retail space. However, the Company recognizes
that some Affiliates may find that selling products
from small retail outlets may be beneficial.
Affiliates must request written consent from the
Company in order to sell 4Life products in small,
individually owned retail outlets, and 4Life retains
the discretion to restrict its products from being
sold in any retail location which it does not deem
acceptable.

3.17. Trade Shows, Expositions, and Other Sales
Forums. Affiliates may display and/or sell 4Life
products at trade shows and professional
expositions. Affiliates may not display and/or sell
4Life products at swap meets, garage sales, flea
markets or farmer’s markets without the prior
written consent of the Company. Affiliates may
not display and/or sell 4Life products on internet
auction sites (such as eBay)and/or e-commerce
websites (such as Amazon). Affiliates may sell
4Life products on their External Website, but only
in accordance with Policies 3.2 and 5.2.

6aHKoBCKMe Bbinuckm). Abdunmatam
peKoMeHAyeTCs 03HaKOMUTLCA C AOKYMEHTOM
«CBeaeHus o poxonax AbdunmatoB» Ha cante
4life.com.

3.16. Toprosble Touku. 4Life Bcaueckm
nooLpseT PO3HUYHYIO NMPOAaxy CBOeN
NPoAyKLUMK C UCMOSIb30BAHUEM JIUYHbBIX
KOHTaKTOB. COOTBETCTBEHHO, NpoAayKuuto 4Life
3anpeLyaeTcsa npogaBaTb B yHUBepMarax,
TOProBbIX CETAX, PO3HUYHbIX MarasuHax,
paboTaroLLMX NO KOHLIECCUM, MarasuHax,
TOPrytLLMX TOBapaMmn MaccoBoro notpebnenus,
a TakXke No6bIX PO3HUYHbIX MarasuHax c
TOoproeou nnowaabto 250 KB. METPOB U 6oree.
OpHako KoMnaHus nNpusHaeT, 4YTo HeKoTopble
Addununatbl MOryT nocuynTaTb BbIFOL4HOM
NpoAaxy NpoAyKLuun Yyepes HebobLLnE
TOproBsble TOYKW. B cBA3Kn ¢ aTum Adpdunmnatam
paspeluaeTcsa npogaeaTtb Npoaykumio 4Life B
He6onbLUMX, NpuHaanexawmx Abdnnmatam
PO3HUYHbIX MarasuHax. lNpexgae 4yeM HavaTb
npoAaxy kakon-nmbo npoaykuum 4Life B
PO3HUYHOM TOProBon Touke, Apdbununaty
Heo6X0AMMO MONYyYUTb MUCbMEHHOE paspeLleHmne
4Life, a 4Life ocTaBnsieT 3a co60¥ NpaBo Ha
CO6GCTBEHHOE YCMOTPEHUE OrPaHNYUTb NPOAAXy
CBOEN NpoAYyKLUMN B PO3HUYHbBIX TOProBbIX
TOYKax, KOTOpble He cyMTaeT NoAXOAALLMMMU.

3.17. OTpacneBble BbICTaBKW, 3KCAO3ULIMN U
BbICTaBKU-ApMapKu. AbdunmaTbl UMeOT NpaBo
BbICTaBNATb U/unu npogaBaTb npoaykuumto 4Life Ha
OTpacreBbIX BbiCTaBKax U creynann3npoBaHHbIX
BbiCTaBKax-Apmapkax. Abdunmnaram 3anpewjaercs
BbICTaBNATb U/ UK NpoAaBaTb KaKyr-mbo
npoaykuuto 4Life Ha fomalLHMX pacnpoga)kax
UMYLLECTBA, rapa)kHbIX pacnpogaxax, «6/0oLWnHbIX
pblHKax» U (pepMepcKux pblHKax 6e3
npeaBapuTeNbHOro MMCbMEHHOMO pa3peLleHus
KomnaHun. AbdunmaTbl He UMeOT npaea
BbICTaBNATb U/ unu npogaBaTb npoaykumto 4Life Ha
caiiTax MHTepHeT-ayKUMOHOB (eBay) n/unu caintax
3NeKTPOHHOM KomMepumun (Amazon, Ali Baba, Avito,
Google Shopping, Ozon, Yandex Market n Tak
nanee). Abdunmatbl UMelOT NpaBo NpogaBaTb
npoaykumto 4Life Ha cBoeM BHellHeM Beb-caiTe, HO
TONbKO B COOTBETCTBUM C NOMOXEHUAMU 3.2 N 5.2
HacTosLwen NonnTukn.
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3.18. Conflicts of Interest / Non-solicitation.
Affiliates are free to participate in other multilevel
or network marketing business ventures or
marketing opportunities. However, during the
term of this Agreement, and for a period of twelve
(12) calendar months thereafter, Affiliates shall
not recruit other Affiliates or Preferred Customers
into any other multilevel or network marketing
business. Because network marketing is often
conducted over the telephone and via the Internet
through networks of individuals spanning
internationally, any narrow geographic limitation on
the scope of this non-solicitation policy would
render it ineffective. Therefore, this Policy shall
apply to all countries where 4Life is officially
open for business. The term “recruit” means
actual or attempted solicitation, enroliment,
encouragement, or effort to influence in any way,
either directly, indirectly, or through a third party,
an Affiliate or Preferred Customer to enroll or
participate in another multilevel marketing,
network marketing, or direct sales opportunity.

Affiliates may not display 4Life products with any
other non-4Life products. If operating from a
physical retail location or an External Website,
4Life products must be displayed separately from
non-4Life products. Affiliates may not offer the
4Life business opportunity or products to
prospective or existing Preferred Customers or
Affiliates in conjunction with any non-4Life
program, opportunity or product. Affiliates may
not offer any non-4Life opportunity or products at
any 4Life-related meeting, seminar, or convention.

3.18. KOH(MAMKT MHTEpPeCOoB, 3anpeT Ha
BoBneyvyeHve Apdununatos u MpropuTeTHbLIX
KJIMEHTOB B AeATENIbHOCTb APYrMX KOMMOaHUN.
Addunmatbl 4Life umetoT npaBo yyacTBOBaTbL B
paboTe Apyrux NpeanpuaTUA MHOrOYPOBHEBOIO
nnu ceteBoro MapkeTuHra. OgHako B Te4yeHne
cpoka aencteus CornalwieHus, u B TeyeHme 12
(nBeHaauaTH) KaneHaapHbIX MecsLIeB Noce ero
npekpaweHus, AbdpunmaTbl He UMEKOT NpaBa
npusnekatb apyrux Apdbunnatos nnm
MpuopuUTETHbIX KNMEHTOB 4Life K paboTe apyrmx
npeanpuATUI MHOFOYPOBHEBOIO UM CETEBOMO
MapKeTuHra. [oCKosIbKy ceTeBOM MapKeTUHI 4YacTo
ocyLiecTBAsieTca no TenedoHy n yepes cetb
NHTepHeT cpean pusnyeckmx nuu, NPOXmnBaroLLmnX
B pasHbIX CTpaHax, Kakue-nnmbo reorpadmyeckue
orpaHunyeHus chepbl NPUMEHEHUS U3NTOXKEHHOM
NOSIMTUKM 3anpeTa Ha NpuBJeYeHne K paboTe
NpeACTaBNAOTCA HeLLenecoobpasHbIMK.
CnepoBatesnbHo, Aencteue MonnuTUKKN B 3TON
0611aCTN pacnpoCcTpaHsieTCa Ha BCe CTPaHbl, rae
komnanwus 4Life opuymnanoHo Beget
KOMMEpYECKYHo AesaATeNbHOCTb. TepMUH
«nNpuBneKaTb» 03Ha4yaeT NPoBeAEHNE WU NOMbITKY
npoBeAeHNS NeperoBopoB, perncrpaumtio,
NOOLLPEHME NN NOMNbITKY NOBAUATb UHbIM
06pasom, NPSAMO WU/ Yepes TPETbUX UL, Ha
Addunnata unm MNpuoputeTHOro knmeHTa 4Life ¢
Lenblo A06UTbCA ero perucTpaLmm unm yyactust B
APYromM 6usHece MHOrOypOBHEBOIO UM CETEBOIO
MapKeTUHra unm B NpsiMbIX NpoAakax.

AddununaTtbl He UMeLOT NpaBa BbICTaBNATb
npoaykuuto 4Life BMecTe ¢ npoaykumen apyrux
npoussoauTenen. B cnyyae Toprosnun B
OU3NYECKUX PO3HMUYHBIX MarasmHax Uam Ha
BHewHeM Beb6-canTe, npoaykuuto 4Life cnepyet
BbICTaBNATb OTAENbHO OT NPOAYKLMU APYTUX
npounssoautenen. Abdunmar He Brnpase
npeanaraTb COTpyAHUYeCTBO C 4Life nnu
npoaykuuto 4Life noTeHUManbHbIM U TEKYLLMM
MpropuTETHbIM KNMeHTam unu Apdunmatam B
CBA3M C KaKoN-Nn6o NporpamMmMoin, BO3MOXHOCTbHO
COTpyAHMYECTBA NN NPOAYKLMER, He
oTHocsiwmmucs K 4Life. AbdunnaTel He BNpaBe
npegnaraTb BOSMOXHOCTU COTPYAHUYECTBA UK
NPOAYKLUMIO APYrMX KOMMaHWM Ha BCTpeyax,
ceMuHapax n KoHhepeHLMaX, OTHOCALLMXCA K
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3.19. Trade Secret Information. All Downline
Activity Reports and the information contained
therein, and genealogy and activity data and
other information contained in an Affiliate's
MyShop website back office (Downline Activity
Reports and data contained in an Affiliate's
MyShop website back office, shall be
collectively referred to as “Downline Activity
Reports”), are confidential and constitute
proprietary business trade secrets information
belonging to 4Life. Downline Activity Reports are
provided to Affiliates in strictest confidence and
are made available to Affiliates for the sole
purpose of assisting Affiliates in working with
their respective Marketing Organizations in the
development of their 4Life business. Affiliates
should use their Downline Activity Reports to
manage, motivate, and train their Downline
Affiliates. The Affiliate and 4Life agree that, but for
this agreement of confidentiality and
nondisclosure, 4Life will not provide Downline
Activity Reports to an Affiliate. Accordingly, an
Affiliate shall not, on his or her own behalf, or on
behalf of any other person, partnership,
association, corporation, limited liability company, or
other entity:

e Directly or indirectly disclose any
information contained in any Downline
Activity Report to any third party;

e Use the information in any Downline Activity
Report to compete with 4Life;

e Use aterminated Affiliate’s information to
re-enroll without the express consent of the
terminated Affiliate;

4Life.

3.19. Kommepyeckas TanHa. Bce OTyeTbl 0
AeATeNIbHOCTM HMXXECTOALLMX OpraHn3aumnin u
cofepxalasca B HUX MHpopmaums, B TOM Ynucne
[aHHble O CTPYKType OpraHu3auuu n akTUBHOCTHU
ee YsieHoB 1 Agpyras uHbopmMauus, cogepxxallasacs
B IMYHOM KabuHeTe Beb-canta MyShop,
npuHagnexauwiero Apdunnary, ABnAOTCA
KOHbUMAEHUNANbHBbIMKU 1 NpeacTaBNAOT cob0m
npeAHasHayeHHbIN AN BHYTPEHHEro
Nnosib30BaHNA NpegMeT KOMMEPYECKOW TalHbl,
npuHagnexawmn 4Life. OTyeTbl 0 AeATENBHOCTH
HMXeCTOSALUX OpraHM3aLmi NpefocTaBnaoTCs
AddunmnaTtam ¢ HEYKOCHUTENBbHbIM COBNIOAEHNEM
NX KOHOUAEHUMANbHOCTU N UCKITIOYUTENBHO C
uenbto nomoyb Addurnmatam B paboTe CO CBOUMM
MapKeTUHIroBbIMY OpraHu3aunsiMm Hag,
pa3BuTUeM ux 6usHeca 4Life. Apdumnmaram
HaCTOATENbHO PEKOMEHAYETCA UCNOJIb30BaTb
npeaocTaBrieHHble OTYETbl O AeATENIbHOCTH
HMXEeCTOSALUX OpraHM3aL i Ans KOHTPOIs,
MOTMBAaLMK 1 06y4eHUsI KypupyeMbiX UMM
HmwkecToswmx Abdunmato. Abdunnat n 4Life
NOATBEPXAALOT, YTO B OTCYTCTBME HACTOALLEro
cornaweHus o KOHPUAeHUNanbHOCTH U 3anpeTa
packpbITua MHdopMaLmmu komnaHusa 4Life He
npepocTaBuna 6bl Abdunmarty oTyeTbl 0
AeATeNbHOCTU HMXXECTOSALNX opraHmsaumi. B
cBA3MU ¢ 3TUM Adpdunnar He BNpaBe HU OT
COGCTBEHHOIO MMEHU, HA OT UMEHU 1 MO
nopy4eHuto Noboro Apyroro nuua, TOBapuULLECTBA,
accoumaumu, Koprnopauuu UM MHoro
FOPMAMYECKOrO Nnua:

e NPSAMO UM KOCBEHHO pacKpbIBaTb JIH06YHO
nHdopmaumto, cogepkatlyrocsa B OTyeTe o
DeATeNbHOCTU HUXKECTOSALLEN OpraHM3aLmn,
KaKUM-IM6o TpeTbMM Nnuam;

e 1CMNonb30BaTb UHPOpPMaLMIO,
umerowytoca B OTueTe 0 HMUXKeCToALWEN
opraHmsauuu, gnsa conepHuyectBa c 4Life;

e UCNONb30BaTb MHPOpPMaL U0
nukeuaupoBaHHoro Apdunnara ansa ero
NMOBTOPHOM perucTpauumn 6e3 4eTKoro
corfiacus co CTOPOHbI IMKBUAUPOBAHHOIO
Adpdunuara;
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e Use the information in a Downline Activity
Report for any purpose other than
promoting his or her 4Life business;

e Use the information in any Downline Activity
Report to recruit or solicit any Affiliate or
Preferred Customer of 4Life listed on any
Downline Activity Report for another network
marketing program, or in any manner
attempt to influence or induce any Affiliate
or Preferred Customer of 4Life, to alter their
business relationship with 4Life;

e Use or disclose to any person,
partnership, association, corporation, or
other entity any information contained in
any Downline Activity Report;

Upon demand by the Company, any current or
former Affiliate will:
e Return or destroy the original and all
copies of Downline Activity Reports to
the Company;

e Permanently delete any database or
electronic list of information derived
from any Downline Activity Report;

e Permanently delete any database or list
of information compiled or developed by
the Affiliate relating to the contact
information or sales activity of other
Affiliates.

The provisions of this Policy shall survive the
Cancellation of an Affiliate’s Affiliate Agreement
with 4Life.

3.20. Cross-Group Sponsoring. Actual or
attempted Cross-Group Sponsoring is strictly

e ucnonb3oBaTb MHPopmMmauuto n3 OTyeTa o
JeATeNbHOCTU HMXKeCcToALLeN
opraHusauuu gns nobbix uenen, 3a
NCKNTIFOYEHMEM pPa3BUTUSA COBCTBEHHOIO
6usHeca 4Life;

e KCNonb30BaTb UHPOPMaALMIO U3 NO6Oro
OTyeTa 0 AeATEeNIbHOCTU HUXKECTOSILLLEN
opraHmMsauuu ans npuBneyvYeHuns noboro
Addunnuarta nnum NproputeTHOro
kKnueHTa 4Life, ykazaHHoro B OTyeTe 0
NeATeNnbHOCTU HMXXeCTOosALLEeN
opraHmsauuu, B 4pyryto nporpammy
CeTeBOro MapKeTuUHra unu Ans nonbiTKK
B 10601 MaHepe NOBAUATb Ha Nto60oro
Addunuata unm NpruoputeTHoOro
KJIMEHTA UJTN CKJIOHUTb €ro K CMeHe
KOMMEpPYECKNX B3aUMOOTHOLLEHUI C
4Life;

e UCMONb30BaTb UK pacKpbiBaTb HO60MY
N1y, ToBapu1LECTBY, accoumnaumm,
Kopnopauuu nam MHOMyY HopuanyYecKomy
nvuy HbopMaunto, CoOAEepIKaLLyrocs B
nto6om OT4YeTe 0 AeATENbHOCTHU
HUXXEeCTOosLLEN opraHn3auuuy;

no Tpe6oBaHuo KomnaHum no6om fencTeyroLLmUi
nnn 6b1BLWMKA Addunnat obssyeTcs:

e BepHyTb KoMNaHWM opuruHan u Bce
Konun OTYETOB O AEATENbHOCTHU
HWXXECTOSLLEN opraHn3aumm unm
YHUUTOXUTDb UX;

e HaBcergayaanuTb nobble 6asbl
OAHHbIX UM 3/1EKTPOHHbIN NepeyeHb
nHdopMaLMn, NONYYEHHbIN N3 NO6Oro
OTyeTa 0 AEeATENIbHOCTU HUXKECTOSLLLEN
opraHusauuu;

e HaBcergayaanutb ntobble 6asbl
AaHHbIX UNK NepeYvyeHb NHGopMaumm,
COCTaBJIEHHbIN UK pa3paboTaHHbIN
Addunnmatom n cogepxxalini
KOHTaKTHY UHOPMaLMo nnm
nHdopMaLMo 0 NpoAaxkax Apyrux
Addunuatos.

[Monoxenua HacTodAwen NonnTnKM octaroTca B
cune B cniyyae lNpekpaleHna CornatleHus mexay
cooTBeTcTBYOWMM Addunuatom u 4Life.

3.20. [NepekpecTHOE CNOHCOPCTBO. [lepekpecTHoEe
CMOHCOPCTBO MM NOMbITKA TaKOro CrOHCOPCTBa
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prohibited. “Cross-Group Sponsoring” is defined as
the enrollment—direct, indirect, or otherwise—of an
individual or entity that already has a current
Preferred Customer enrollment or Affiliate
Agreement on file with 4Life, or who has had
such an agreement within the preceding six (6)
calendar months if Diamond Elite rank or below,
or twelve (12) calendar months if Presidential
rank or above anywhere in the tree. The use of a
spouse’s or relative’s name, trade names, DBAs,
assumed names, corporations, limited liability
companies, partnerships, trusts, Federal Tax
Identification Numbers, fictitious identification
numbers, or any other artifice to circumvent this
Policy is prohibited. This Policy shall not prohibit
the transfer of a 4Life business in accordance with
the “Sale, Transfer or Assignment of 4Life Business”
section of these Policies.

3.21. Errors or Questions. If an Affiliate has
questions about or believes any errors have been
made regarding commissions, bonuses, Downline
Activity Reports, or charges, the Affiliate must notify
4Life within sixty (60) days of the date of the
purported error or incident in question. 4Life will
not be responsible for any errors, omissions, or
problems not reported within sixty (60) days.

3.22. Excess Inventory Purchases Prohibited.
Affiliates are not required to carry inventory of
products or sales aids. Affiliates who carry
reasonable levels of products or sales aids may
find making retail sales and building a Marketing
Organization somewhat easier because of the
decreased response time in fulfilling Retail
Customer orders. Each Affiliate must make his or
her own decision with regard to these matters. To
ensure that Affiliates are not encumbered with
excess inventory that they are unable to sell, such
inventory may be returned to 4Life upon the

BHYTPW Fpynnbl CTPOro 3anpeLeHbl.
«[lepeKpecTHbIM COHCOPCTBOM» SIBNSIETCSA
perncTpaums KOCBEHHbIM UM UHBbIM MyTeM NHO60ro
HN3NYECKOro UIn topnaNYECKoro nnua, y Kotoporo
yXXe eCTb AeNCTBYHOWNIN cHeT lNprnopuTeTHOro
knueHTa unu Apdunmnata c 4Life unu y kotoporo
MMenocb Takoe cornalweHue B npeablayLine 6
(wecTb) KaneHaapHbIX MecaLeB (MPUMEHNMO K
paHry [lanMoHA SNUT 1 HUXKE) UNK ABeHaaLaTh
(12) kaneHaapHbIX MecsLeB (MPUMEHUMO K paHry
Mpe3naeHT U Bbllwe). Micnonb3oBaHue UMeH
CYnpyroB U poACTBEHHUKOB, GUPMEHHbIX
HauMeHOBaHUI, BU3HeC-NCEBAOHNMOB,
nceBAOHUMOB, KOpPMopaLuit, 06LLecTB ¢
OrpaHMYeHHON OTBETCTBEHHOCTbLIO, TOBAPULLIECTB,
TpacTtoBbix doHaoB, MHH, dUKTUBHbIX
NAEHTUPUKALMOHHBIX HOMEPOB WU/M NHOBbIX APYrMX
yNnoBOK Ans oéxoaa Monmtukn B
paccMaTpvMBaeMOM BOMpPOCe 3arpeLleHo.
YkaszaHHasa Nonutuka He npegycMaTpuBaet 3anpeT
nepegaun 6usHeca 4Life B cooTBeTCTBUM C
pasaenom «poaaxka, nepeaaya, yctyrnka 6usHeca
4Life» HacToAIWEeN MONUTUKMN.

3.21. OwmnbkmM nnm Bonpocsl. Mpu Hanuumum y
AddunmnaTta BONpOCOB UM MHEHMS, YTO 6bina
coBepLUeHa ownbKa, CBA3aHHas C KOMUCCUOHHbIMU
nnu 60HyCHbIMK BO3HarpaxgeHusamu, OtTyetamm o
AeATeNbHOCTU HMXXECTOSLLLEN OpraHn3aLnm nnm
cbopamu, Abpdunnat gonxeH yseaomMuTb 4Life B
TeuyeHue 60 (LuecTnaecaTun) AHen ¢ MOMeEHTa
npegnonaraemom owmnbKu UM paccMaTpMBaemMoro
cnyyasi. KomnaHus 4Life He HeceT
OTBETCTBEHHOCTM HUM 3a KaKne OLMOKH, yNyLLEeHUS
nnu npo6nembl, MHPopMaLUa 0 KOTOPbIX He 6blia
AOBefeHa o ee cBefeHNs B TedyeHme 60
(wecTnaecsaTn) gHeN.

3.22. 3anpeT Ha 3aKynky u36bITOYHbIX 3anacoB. OT
AddunumatoB He TpebyeTcsa Hanuume 3anaca
NPOAYKLUMM NN MapKETUHIOBbIX MaTepManoB.
Addunmatam, popMupyoLMmM Takne 3anachl,
BO3MOXHO, ;0 HEKOTOPOW CTEMNeHM NpoLLe
OCYLLECTBNATb PO3HUYHbIE MPOAAXKUN N CTPOUTD
MapKeTMHIOBYO OpraH13aLmto, MOCKObKY
COKpaLlaeTcsi BpeMS UCMOJIHEHUS 3aKa30B
Po3HMYHbIX nokynaTenen. Kaxabin Addpunmat
CaMOCTOSATE/IbHO MPUHMUMAET PEeLLEHNs No
yKasaHHbIM Bornpocam. YTobbl UCKNHOUYUTD
obpemMeHeHne AbbunnnatoB M36bITOYHbIMA
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Affiliate’s Cancellation or termination pursuant to
the “Return of Inventory and Sales Aids by
Affiliates” section of these Policies.

4Life prohibits the purchase of products in
unreasonable amounts solely for the purpose of
qualifying for commissions, bonuses or
advancement in the Life Rewards Plan. Affiliates
may not purchase more inventory than they can
reasonably resell or consume in a month, nor may
they encourage others to do so.

3.23. Right of Publicity. Affiliates authorize 4Life to
use their name, photograph, video and/or audio
recording, personal story, testimonial, likeness,
and/or any personal material in the Company’s
advertising and/or promotional materials and
waive all claims for remuneration for such use.

3.24. Governmental Approval or Endorsement.
Federal and state regulatory agencies and/or
officials do not approve or endorse any direct
selling or network marketing company programs
or products. Therefore, Affiliates shall not
represent or imply that 4Life, the Life Rewards Plan
or products have been approved, endorsed, or
otherwise sanctioned by any government agency.

3.25. Income Taxes. Each Affiliate is responsible
for paying local, state, and federal taxes on any
income generated as an Affiliate.

TOBapHbIMM 3anacamu, KOTOPble€ OHN He CMOCO6HbI
npoAaTb, Takue ToBapHble 3anacbl MOryT 6bITb
BO3BpaLleHbl KoMnaHuu 4Life B cnyyae
MpekpaweHns CornaweHnsa Abdunmnata nnm
TepMUHaLuK, B COOTBETCTBUN C pasgesiom
«BosBpaT ApdunnaTtomMm ToBapHbIX 3anacos u
MapKeTUHIrOBbIX MaTepuanoB» HaCTOALLEN
MonuTuku.

KomnaHus 4Life 3anpewyaeT 3akynky npoaykLuum B
Hecopa3MepHOM KOJIMYECTBE UCKJIFOUMTENIbHO C
LeNblo BbINONHUTb KBanM@UKaLMoHHble
TpeboBaHUS A1 HAYUCIEHUSA KOMUCCUOHHbIX U
H6OHYCHbIX BO3Harpa)xieHU Unu ¢ Lenbko
NPOABWXEHUA Ha CneayroLwmii ypoBeHb
KomneHcauuoHHoro nnaHa Life Rewards.
AddunmaTtbl He BNpaBe 3akynaTb 60/blUee
KOJZINYeCTBO TOBAPHbIX 3aMnacoBs, YEM OHH
CMOCO6HbI NepenpoaaTth UM NOTPeEOGUTL B TeYEHUE
MecsLa, UM TaK)Xe He crielyeT NooLpATb APYrux K
NoA06HbIM AEACTBUAM.

3.23. [paBo Ha ny6/aMYyHOE NUCMONb30BaHUE.
Addunmatbl ynonHoMoumBaroT komnaHuto 4Life
Mcnonb3oBaTh UX UMeHa, poTorpadumu, buorpadum
n/Vnn accoLMupyoLwmincsa ¢ HUMm obpas B
pekfiaMHbIX MaTepuanax KomnaHuu n/vnu
MaTepwuanax ans CTUMyMpoBaHusa cnpoca Ha
NPOAYKLMIO M OTKA3bIBAKOTCSA OT NIKOObIX NMpaB
Tpeb6oBaHUsI BO3HarpaXkieHusi 3a Takoe
ncnosnb3oBaHue.

3.24. PaspelleHns rocyaapCcTBEHHbIX OPraHoB,
0106peHNe rocyapCTBEHHbIMW OpraHaMu.
depnepanbHble 1 rocyaapCTBEHHbIE perynupyowme
OpraHbl U/unn rocyfapCcTBEHHbIE CRyXXalue He
AaloT 0Q06PEHNS U He NOAAEPXKUBAIOT HAKAKKE
nporpamMMmbl Uv NPOAYKTbI NPAMOro N CETEBOIO
MapkeTuHra. CnegoBartenbHo, AbdunmaTbl He
AenatoT HU ABHbIX, HX NOApa3yMeBaeMbIX
3aABIeHUI O TOM, YTO KoMnaHua 4Life n ee
KomMneHcauunoHHbI nnaH Life Rewards 6bin
«0[00pPEHDbI», KYTBEPXKAEHbI» NN UHbIM 06pa3oM
CaHKLUMOHNPOBaHbl KaKUMU-NN60
rocyapCTBEHHbIMW OpraHamum.

3.25. Hanoroob6noxeHue goxonos. Kakabin
Addunumat camocToATENbHO OTBEYaeT 3a ynnarty
COOTBETCTBYHOLLMX HAIOrOB Ha 11060 foxos,
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3.26. Independent Affiliate Status. Affiliates are
independent contractors and are not purchasers of
a franchise or a business opportunity. The
Agreement between 4Life and its Affiliates does not
create an employer/employee relationship, agency,
partnership, or joint venture between the
Company and the Affiliate. An Affiliate shall not
be treated as an employee for his or her services or
for Federal or State tax purposes. All Affiliates are
responsible for paying local, state, and federal
taxes due from all compensation earned as an
Affiliate of the Company. The Affiliate has no
authority (express or implied), to bind the
Company to any obligation. Each Affiliate shall
establish his or her own goals, hours, and methods
of sale, so long as he or she complies with the
terms of the Affiliate Agreement, these Policies, and
applicable laws.

3.27. International Product Sales. 4Life has
worked with various government agencies to
register 4Life products in many countries around
the world. In order to protect its product
registrations and abide by the import and product
registration laws of each country in which 4Life
does business, it is necessary that 4Life limit the
international distribution of its products.
Therefore, if an Affiliate wishes to sell 4Life
products or sales aids in any country where 4Life
has obtained product registrations, the products
that may be sold, given, transferred, imported,
exported, or distributed must be limited to only
those products specifically registered in that
country. The import of any other product for
resale from outside that country is prohibited.

NOMyYeHHbIN UM B Ka4yeCcTBe He3aBUCUMOTO
Addununara.

3.26. Cratyc HesaBucumoro Abdununara.
AddunmnaTtbl ABNAKOTCA HE3aBUCUMbIMMU
nogpsiguMKamMu, a He nonb3oBaTeNniMu
KOMMepPYEeCKOMN KOHLLeCCUN UM BOSMOXXHOCTH
[enoBoro cotpygHuyectaa. CornawieHne mexay
KomnaHwuen 4Life n ee Addmnmnatamm He
npegnonaraet BOSHUKHOBEHWSA TPYAOBbIX UK
areHTCKUX OTHOLLEHWUI, MapTHepCTBa Unn
COBMECTHOro npeanpusAtua KomnaHum u
Adbdunmata. Apdnnmnat He MOXKET 6bITb pacLeHeH
KakK paboTHMK KomMnaHuu Hu B CBA3M C
npefocTaB/IseMbIMU UM YCIyraMu, HU B LieNsxX
Hanoroo6noxeHus. Bce Abdpunnatsl,
3aperncTpupoBaHHble B KayecTBe
NHANBMAYANbHbIX NpeAnpuHUMaTenen B
COOTBETCTBMMU C 3aKOHOAATeIbCTBOM Poccunckom
denepauyunn, CaMOCTOATENBHO UCMONHAIOT
06513aHHOCTM MO ynJiaTe HanoroB ¢
BO3Harpa)aeHus, nosly4eHHOro B KayecTtse
AddunmatoB KomnaHuun. Abdpunumat He HageneH
(H¥ ABHbIMK, HM NOApPasyMeBaeMbIMN)
NMOJIHOMOUYUSIMU CBA3bIBaTb KOMMaHUIO KakKUMU-
nu6o obazatenbctBamu. Kaxxabii Apdunmar
yCTaHaB/IMBaeT COOCTBEHHbIE LieNeBble
rnokasaTenu, Yacbl paboTbl U MeTOAbI NPOAAXU, Npu
YCNOBWK, YTO €ro AeNCTBUA COOTBETCTBYHOT
noctaHoBneHuaM CornaweHus Addunnara,
HacTosiLen [MonnuTnkn n TpeboBaHNAM
NPUMEHUMOro 3aKoHOoAaTeNbCTBa.

3.27. MexayHapogHble Npoaaxu npoaykToB. 4Life
paboTaeT C pas/IMYHbIMU FOCYAapCTBEHHbIMM
YyUYpexXaeHUAMU C LieNbto perncrpaymm npoayKToB
4Life BO MHOrMx cTpaHax Mupa. 115 Toro 4too6bl
3alUTUTb perncTpaumo CBoen NpoayKLum n
cobntoaaTtb 3aKOHbl 06 UMMNOPTE U perucTpaunm
NpoAyKLMM KaXk4om cTpaHbl, B KoTopon 4Life Beget
6u3Hec, 4Life BbIHy>XAeHa OrpaHNYnTb
MeXXAyHapoAHble ornepauuu no nepenpogaxe
NPOAYKTOB N MapKeTUHIOBbIX MaTepuanoB. Taknum
o6pasom, ecnu Apdunumat xoueT npogaeaTb
npoaykTbl 4Life unn mapkeTnHroBble MaTepuanbl B
ntobow cTpaHxe, rae 4Life nonyunna pernctpaumto
TaKux NPOAYKTOB, OH AOJIXXEH OrpaHNYNTbCA
TONIbKO TEMM NPOAYKTaMMU, KOTOpble paspeLleHbl K
npogaxe, nepegaye, UMMNopTY, 3KCNOPTY 1N
pacnpocTpaHeHMIo TOIbKO TEX MPOAYKTOB,
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4Life can, at its sole discretion, allow any product
that is not actively registered in a specific country to
be imported in that country on a strictly not for
resale basis. When imported, these products may be
purchased for an Affiliate’s personal use, but the
products must not be resold.

3.28. Adherence to Laws and Ordinances. Many
cities and counties have laws regulating certain
home-based businesses. In most cases, these
ordinances are not applicable to Affiliates because
of the nature of their businesses. However,
Affiliates must obey those laws that do apply to
them. If a city or county official tells an Affiliate
that an ordinance applies to him or her, the Affiliate
shall be polite and cooperative and immediately
send a copy of the ordinance to 4Life’s
Compliance Department by mail or email at
eurasia@4life.com. In many cases, there are
exceptions to the ordinance that apply to Affiliates.

3.29. Compliance with Laws and Ethical
Standards. Affiliates shall comply with all federal,
state, and local laws and regulations in the conduct
of their businesses. In connection with the
operation of an Affiliate’s business, the violation of
any law or any conduct that is unethical or, in
4Life’s sole discretion, may tend to damage its
reputation or goodwill, shall be grounds for
disciplinary action.

3.30. One 4Life Business per Affiliate. An Affiliate
may operate or have an ownership interest, legal or

KOTOpble KOHKPETHO 3aperMcTpMpoBaHbl B 3TOM
cTpaHe. MMnopT n3-3a py6exxa ntobbix Apyrux
NPOAYKTOB AJ151 NepenpoAakm 3arpeLleH.

4Life MOXeT, N0 CBOEMY COGCTBEHHOMY
YCMOTPEHUIO, paspeLLnTb UMMNOPT B KOHKPETHYHO
CTpaHy Nto60ro NpoayKTa, KOTOPbIA He
3aperncTpupoBaH B TOW UM MHOW CTPaHe, CTPOro
He ansa nepenpogaxwu. NMpy umMnopTe 3TU NPOAYKTbI
MOryT 6bITb NpuobpeTeHbl Addpunnatom ans
JIMYHOTO UCMONb30BaHMSA, HO HE MOTYT 6bITb
nepenpoaaHobl.

3.28. CobntopeHune 3aKOHOB 1 MOCTaHOBAEHMI. Bo
MHOIMX ropofax u oKpyrax AericTByeT MecTHoe
3aKoHOAaTeNbCTBO, perynupytollee AesaTeslbHOCTb
HaZlOMHOro 6usHeca. B 60nblLIMHCTBE Cnyyaes
JeNcTBME COOTBETCTBYHIOLLMX 3aKOHOB He
pacnpocTpaHseTca Ha AbdunmaToB B cuny
XapakTepa ux geatenbHocTu. OgHako AdpdunmaTbl
065a3aHbl CO60AATb OTHOCALLMECH K HUM 3aKOHbI.
Ecnv rocynapCTBeHHbIN Criy)Kalmi ropoja uimv
okpyra nHdopmupyeT ApdunmnaTta, 4ToO Ha HEro
pacrnpocTpaHsieTcsa JelncTBue Kakoro-nméo
noctaHoBneHus, AbbunmaT npossnsaeT
BEXJ/IMBOCTb U FOTOBHOCTb K COTPYAHUYECTBY U
He3aMeaNnTeNbHO HanpasseT KONuo
COOTBETCTBYHOLLEro NocTaHoOBNEHUs B OTaen
HOPMaTUBHO-NPaBOBOro perynmposaHua KomnaHuu
4Life No NoyTe UM Ha agpec 3NEeKTPOHHON NOYTbI
eurasia@4life.com . Bo MHorux cnyyasx
NOCTaHOBMIEHUA NMpeAyCMaTPUBatOT UCKITKOYEHNS,
[AeNCcTBME KOTOPbIX pacrnpocTpaHsaeTcs Ha
Addununartos 4Life.

3.29. Cob6ntogeHune TpeboBaHMM
3aKOoHOJaTe/IbCTBa U HOPM [Ee/I0BON STUKW.
Addunmatbl BeAyT KOMMEPYECKYHO AeATeNbHOCTb C
cobnoeHneM Bcex NPUMEHUMbIX
3aKoHoaTeNIbHbIX U HOPMATUBHbIX aKTOB.
Hapywexue Addurnmatom ntoboro 3akoHa,
KOTOpPOMY NoguunHsieTca ero 6usHec 4Life, a Takxe
HeaTu4yHoe noeefaeHne Apdunnnara, MoryT
NpuU3HaBaTbCs, UCKIFOUYUTENIbHO MO YCMOTPEHUIO
4Life, BpeAOHOCHBIMY ANA penyTaumm u 2o6pon
BosiM KoMnaHum 1 ABNAKOTCA OCHOBaHWEM Ans
AVNCLMNIIMHAPHbIX B3bICKaHUMN.

3.30. 3anpeT HaaM4usA HECKOJIbKMX no3uumum 4Life
y ogHoro Addunuarta. AbdunuaTt Bnpaee
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equitable, as a sole proprietorship, partner,
member, shareholder, trustee, or beneficiary, in
only one 4Life business. No individual may have,
operate or receive compensation from more than
one 4Life business. Individuals of the same Family
Unit who are of legal contract age may each enter
into or have an interest in their own separate 4Life
business, only if each subsequent family position is
placed frontline to the first family member enrolled.
A Family Unit is defined as spouses, domestic
partners, and dependent children living at or doing
business at the same address.

3.31. Actions of Family Unit Members or
Associated Individuals. If any member of an
Affiliate’s Family Unit engages in any activity which,
if performed by the Affiliate named on the
application, would violate any provision of the
Agreement, such activity will be deemed a violation
by the Affiliate and 4Life may take disciplinary
action pursuant to these Policies against the
named Affiliate. Similarly, if any individual
associated in any way with a corporation,
partnership, limited liability company, trust, or
other entity (collectively “Affiliated Individual”)
violates the Agreement, such action(s) will be
deemed a violation by the entity, and 4Life may take
disciplinary action jointly and severally, against the
entity, and/or each shareholder, officer, partner,
member, owner, and other members of their Family
Unit.

3.32. Re-packaging and Re-Labeling Prohibited.
Affiliates may not re-package, re-label, refill, or
alter the labels on any 4Life products, information,
materials, or programs in any way. 4Life products
must be sold in their original containers only. Such

ynpaBnsiTb TONIbKO 0AHUM 6u3Hecom 4Life nnm
BflajeTb Jonein co6CTBEHHOCTU, 3aKOHHO UJN MO
npaBy COGCTBEHHOCTU, B KaYeCcTBe e4NHCTBEHHOIO
CO6CTBEHHMKA, TOBapPMULLA, aKLIMOHEpa,
JIOBEPUTENTIbHOIO UM BbirogonpuobpeTaroLero
COBCTBEHHMKA, TONTbKO B 0AHOM 6u3Hece 4Life. Hu
OAHO NNLO He BrpaBe BNajeTb W ynpaBnsaTb 6onee
yeM OAHNM 6usHecoMm 4Life nnmn nonyyatb
BO3Harpa)ieHune B CBA3M C 601ee YeM OHUM
TakuMm 6usHecoM. Pusmnyeckue nuua,
npuHaanexatume K oa4HOM CeMbe, BrpaBe Kaxablin
BOWTU B COCTaB CO6CTBEHHOIO OTAE/IbHOIrO
6u3Heca 4Life nnv NnonyunTb OO B TaKOM
B6U3Hece, TONbKO eCNn Kaxkaas cneayrollas
no3uums YneHa ceMbm 6yaeT Haxo4UTbCA
HernocpeaCcTBEHHO NOJ NepPBbIM
3aperncTpupoBaHHbIM YNEHOM ceMbU. B cocTaB
«CeMbu» BXOAAT CyNpyrun, COXUTENU U
HaxoAsWMeECS Ha MKANBEHUMN AETU, NPOXMNBAtOLLME
Unun BeayLLMe KOMMEPYECKYHO AeSTENIbHOCTb Mo
OAHOMY M TOMY Xe agpecy.

3.31. [encrtBusa YNeHOB CEMbU U
addununpoBaHHbIx drsnyeckunx nuu. Ecnm kTo-nm6o
n3 uneHoB Cembu Addunnata BefeT Kakyro-nm6o
AeATeNbHOCTb, KOTOpas, ecfiv OHa Benacb
Addunmnatom, ykazaHHbIM B 3asiBIEHMM, ABNSNACH
6bl HapyLLeHneM nb0oro nonoxeHuns CornawleHus,
Takas AenaTenbHOCTb 6yfeT pacLeHeHa Kak
HapyLleHue, coBepLueHHoe AddunmaTom, 1
KomnaHwus 4Life 6ygeT BnpaBe NPUMEHUTDb K
cooTBeTCcTBYOWEMY Addunnaty
npeaycMoTpeHHble HacToswen Monntnkomn
ANCLMNNANHAPHbIE B3bICKaHWUA. AHaNOMMYHbIM
06pa3oMm, ecnu Nroboe pusnyeckoe NnLO, Kak-nMbo
CBA3aHHOE C XO3ANCTBEHHbIM 06LLECTBOM,
TOBapULLECTBOM U APYrUM HOPUANYECKUM NULIOM
(Takune cBA3aHHbIE NMLA UMEHYIOTCS B
AanbHenlweM coBMeCTHO «adhdunnpoBaHHble
bunsunyeckme nuuar») Hapywut CornatieHue,
COOTBETCTBYHOLLME AENCTBUA OYAYT CUMTATLCA
HapyweHneM CornalwleHumsa Takum HpUaNYECKUM
nvuowm, n 4Life 6yaet BnpaBe NPUMEHUTb MPOTUB
Hero AMCuUMUNINHapHOE B3bICKaHMe.

3.32. 3anpert nepeynakoBKW U 3aMeHbl APJIbIKOB.
AddunmaTt He MMeeT NpaBa NepeynakoBbIBaTb
NpoAyKLUMto, NepeknenBaTb APJbIKY,
nepesanosiHATb YNaKOBKU WX BHOCUTb U3SMEHEHMSA
B AP/bIKM NPOAYKUNN, MHPOPMAaLMOHHbIE
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re-labeling or re-packaging would likely violate
federal and state laws, which could result in severe
criminal penalties. Affiliates should also be aware
that civil liability can arise when, as a consequence
of the re-packaging or re-labeling of products, the
persons using the products suffer any type of injury
or their property is damaged.

3.33. Roll-Up of Marketing Organization. Upon
Cancellation of an Affiliate, 4Life may, at its
discretion, move all individuals on the first Level of
the canceling Affiliate into the vacated position. The
account of the terminated Affiliate may be
maintained in the original place until such a time
4Life believes all legal risk is eliminated.

3.34. Sale, Transfer, or Assignment of 4Life
Business. Although a 4Life business is a privately
owned, independently operated business, the sale,
transfer, or assignment of a 4Life business is
subject to certain limitations. Unless otherwise
agreed to in writing, if an Affiliate wishes to sell
his or her 4Life business, the following criteria
must be met:

e The Affiliate shall offer the Company the
right of first refusal to purchase the
business on the same terms as it would be
offered to any third party. If the Company
purchases the business, it is up to the
Company’s discretion whether to retain the
business or allow a roll-up to occur.

e Protection of the existing Line of
sponsorship must always be maintained
so that the 4Life business continues to be
operated in that Line of sponsorship.

COO0O6LLEeHUA, MaTepuasbl Uam nporpammel 4Life
KakKnM-nm6o obpasom. MNMpoaykuus 4Life gonxkHa
npoAaBaTbCA TO/IbKO B OPUrMHasIbHOM yNakKoBKe.
MNepeynakoBKa 1 3aMeHa SIpNbIKOB MOTyT ABMATLCSA
HapyweHusasMu dbeaepanbHOro UM PermoHanbHOro
3aKoHOoAaTeNbCTBa U NOBJIeYb 3a cO60M CypoBOe
YyronoBHOe HakasaHue. Apdununartam Takxe
cnepyeT MNOMHUTD, YTO rpaXaaHcKas
OTBETCTBEHHOCTb MOXXET BO3HUKHYTb B Cy4ae,
€CNnu B pe3ysibTaTe NepeynakoBKM UM 3aMeHbI
APNblKa NCNONb3yoLLee MPOAYKLUMIO IMLO NOAYYUT
no60oro poga TpaBMy Unm 6yeT HaHECEH YyLuepo
UMYyLLECTBY TaKoro nuua.

3.33. Komnpeccus MapkKeTUHIOBOW OpraHusaumu.
B cnyvae lNpekpaweHna Cornawenunsa Abdunmata
4Life BnpaBe, Ha CO6CTBEHHOE YCMOTPEHME,
nepemMecTuTb Bcex GuUanyeckmnx nuy nepBoro
YPOBHS, N0ABEAOMCTBEHHbIX Adbdunmarty, Ha
ocBo60AMBLUYHOCS No3uLmto. CueT
nukeuanposaHHoro Adbdunnata Moxet
COXPaHATbCA B UCXOQHOM MecTe MapKeTUHIOBOW
opraHusauun fo Tex nop, noka 4Life He pewuT, 4To
BCE HOpMANYECKME PUCKUN YCTPaHEHDI.

3.34. Tpopaxa, nepenaya, yctynka 6usHeca 4Life.
XoTs1 6U3HeC ABNSAETCS YaCTHbIM NPeANpUATUEM,
BeAYLLMM HE3aBUCHMMYIO KOMMEPYECKYHO
AesATeNbHOCTb, B OTHOLLEHWUW NPOAAXMN, Nepeaaun
Unn ycTynku 6musHeca 4Life gencteyroT
onpefeneHHble orpaHnyeHns. Ecnn B nUICbMeHHOM
dbopmMe He cornacoBaHo MHOE, MPU HaMepeHnn
Addwunnata npogaTb cBON 6U3Hec 4Life,
Heo6X0AMMO BbINOJIHUTL CleAyHoLLMe YCIOBUS:

e Addunuat npegnaraet KomnaHum
NpenMyLLecTBEHHOE NpaBOo MOKYMNKK
6n3Heca Ha TeXx Xe YCNIOBUSIX, Ha KOTOPbIX
6u3Hec 6bin 6bl NpeaoXeH Nb6oMy
TpeTbeMy nuuy. B cnyyae ecnu Komnaxus
npuobpeTaeT 6GU3HEC, OHa peLlaeT Ha
COB6CTBEHHOE YCMOTPEHME, COXPaHUTb ero
WM NPON3BECTN KOMMNPECCUIO
MapKeTUHIroBoOW opraHusaumu.

e [lOCTOSIHHO AOMXHA OCYLLECTBNATLCA
3awmTa cywecTByrowen JinHmm
CMOHCOPCTBA, YTO6bI 6U3Hec 4Life
AencTBoBas B paMkax Tou Xe JIMHuu.
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A buyer or transferee must be qualified
to be an Affiliate. If the buyer is an active
Affiliate, he or she must first terminate
his or her 4Life business and remain
inactive in accordance with Section 3.12
of the Policies before becoming eligible for
a purchase, transfer, assignment, or
acquisition of any interest in the 4Life
business.

The selling Affiliate must submit a Sale,
Transfer, or Assignment of 4Life Business
Form to 4Life’s Customer Service
Department at eurasia@4life.com.

Before the sale, transfer, or assignment can
be finalized and approved by 4Life, any
debt obligations the selling Affiliate has with
4Life must be satisfied.

The selling Affiliate must be in good
standing, not in violation of any of the
terms of the Agreement, and not under
review by 4Life’s Compliance Department
in order to be eligible to sell, transfer, or
assign a 4Life business.

Prior to offering a 4Life business for sale, the
selling Affiliate must notify 4Life’s Corporate
Office of his or her intent to sell the 4Life
business and receive the Company’s written
approval, which shall not be unreasonably
withheld.

The sold, transferred, or assigned Affiliate
Account position will not retain recognition
at the high rank obtained by the Affiliate
Account position. 4Life reserves the right to
rank the purchased, transferred, or assigned
Affiliate position at any rank at 4Life’s sole
discretion.

In the event that a qualification-based
incentive trip has been earned by the selling,

MokynaTenb Uan NpaBoNpeeMHUK AOSKEH
cTtaTb KBanudbuunpoBaHHbiM ApdunmaTtom.
Ecnu nokynatenb ABNAETCA aKTUBHbIM
Addununatom 4Life, OH fomMKeH CHavana
npekpaTuTb AeATeNbHOCTb CO6CTBEHHOIO
6usHeca 4Life, octaBaTbCA HEAKTUBHbIM B
cooTBeTCTBMM C [NonoxeHnem 3.12
HacToswen MoNUTUKKN 1 TONbKO Nocne
9TOro MOXeT 060CHOBaHHO NPeTeHA0BaTb
Ha NOKYMKy, nepeaavy, yCTynky unm
npuobdpeTeHne Nobor gonu B 6usHece 4Life.
Addunumat, npogatowmin ceon 6usHec 4Life,
JAOJDKEH npucnatb [LoroBop Kynsu-
npoAa)ku, nepegayn unm ycTynku 6usHeca
4Life B OTAen o6CcnyXXnBaHUsl KJIMEHTOB Ha
9N1EeKTPOHHYO nouTy eurasia@4life.com.
Kynna-npoaaxka, nepefaya nnm ycTynka
MOTYT 6bITb 3aBepLUEHbI U YTBEPXKAEHDI
KomnaHwuen 4Life Tonbko nocne norawenus
nto6bIX 4ONTOBbIX 0683aTENbCTB
npopatoulero 6usHec Apdununarta nepes
KomnaHwuen 4Life.

[ns ocywecTBNEHNs NpoAaXky, nepegaymn
nnun ycTynku 6musHeca 4Life npogatowmm
Addununat gomkeH cobnroaatb
HOpPMaTUBHble TPe6OBaHMA KOMMNaHWW, He
HapywaTb H/ O4HOI0 U3 NOCTAHOBIEHUI
CornalueHus, a Tak)Ke He MOXET 6bITb B
COCTOSIHUM paccMoTpeHus OTaenom
HOPMaTUBHO-NPaBOBOro PeryinpoBaHus.

Mpexpae YyemM BbiCTaBUTb 6M3Hec 4Life Ha
npoaaxy, npoaatowmn Abdunmat 4OMKeH
yBegoMuntb KopnopatueHbiv oduc 4Life o
CBOEM HaMepeHuun npoaaTb 6msHec 4Life n
Noay4YnMTb MUCbMEHHOE 0f06peHne
KomnaHun. KomnaHua He cTaHeT
He0b60CHOBaHHO OTKasbiBaTb AddunmaTy B
Bblfaye TaKoro ogo6peHus.

Cuet Addunnarta, nogBeprinincsa
npoAaxe, nepegaye unu ycTyrnke, He
6yAeT nonyyaTb NPU3HAHME 3aCnyr Ha
YPOBHE BbICLUEro AOCTUIHYTOrO paHra,
KOTOPbIN 6bia1 AOCTUTHYT AddunmaTtom,
npoaasLwwuMM cBoW cyeT. 4Life ocTaBnsier
3a cobor NnpaBo NPUCBOUTL
npuobpeteHHOMy cyeTy AddunnaTta
No6OM paHr Ha YCMOTPEHUE KOMMaHUMU.
B ToM cnyyae, ecnu noowputenbHas
noesaka, npucesaemasn AdpbunvaTty B
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transferring, or assigning Affiliate Account
position prior to the sale, transfer, or
assignment of the Affiliate Account, the
purchaser, transferee, or assignee of the
Affiliate Account is ineligible to earn the
qualification-based incentive trip for the
same qualification level. 4Life reserves the
right to approve eligibility for all future
incentive trips.

4Life reserves the right to determine the successor
Affiliate’s recognition rank.

3.35. Separation of a 4Life Business. Affiliates
sometimes operate their 4Life businesses as
husband-wife partnerships, partnerships,
corporations, limited liability companies, or
trusts. At such time as a marriage ends in divorce,
or a corporation, partnership, limited liability
company, or trust (the latter four entities are
collectively referred to in this paragraph as
“entities”) may dissolve, arrangements must be
made to assure that any separation or division of
the business is accomplished so as not to adversely
affect the interests and income of other
businesses up or down the Line of sponsorship. If
the separating parties fail to provide for the best
interests of other Affiliates and the Company,
4Life will involuntarily terminate the Affiliate
Agreement and roll-up their entire Marketing
Organization pursuant to the “Roll-Up of Marketing
Organization” section of these Policies. During the
pendency of a divorce or entity dissolution, the
parties must adopt one of the following methods
of operation:

e One of the parties may, with written
consent of the other(s), operate the 4Life
business pursuant to an assignment in
writing whereby the relinquishing spouse,
shareholders, partners, or trustees authorize
4L ife to deal directly and solely with the

pesynbTaTe BbIMNOJIHEHUS UM
KBanMpUKaLNOHHbIX TpeboBaHUN, bbina
npuobpeTeHa B pe3ysibTaTe MNOKYMNKMK,
nepegayun unu yctynku cyeta Abdunmara,
MU0, KOTOPOMY NpUcBanBaeTcs cyeT
Addununarta, He UMeeT NpaBa Ha NoslyYeHune
NOOLLPUTENBHOM MNOE3AKM TOro XXe
KBanMduKaunMoHHOro ypoBHs. 4Life
ocTaBnsieT 3a co60M NpaBo 0A06PATL UK
OTKJIOHATb BCe 6yayLime NOOLpUTENbHbIE
noesaku Adbdunnary, KOTopbi Npuobpen
CuerT B pesysibTaTe NOKYNKK, Nnepeaadn nnm
YCTYNKMW.

4Life ocTaBnsieT 3a CoO60M NpaBO onNpeaensTb

paHr Ana NnpusHaHua 3acnyr Takoro Apdununara.

3.35. PaspeneHue 6usHeca 4Life. B HekoTOpbIX
cnyyasx AbdunuaTbl BeAyT Aena CBOero 6usHeca
4Life OT UMEHM CEMENHOro TOBapuLLLECTBA MyXKa U
YKeHbl, TOBapu1LLecTBa Un XO3ANCTBEHHOIO
obuecTBa. [MocKoNbKy 6pak MOXET 3aKOHUYMTbCSA
pa3BOAOM, a XO3AWCTBEHHOE 06LLECTBO UK
TOoBapuLLECTBO (MMeHyeMble COBMECTHO Aasiee no
TEKCTY «HOPUANYECKOE INLI0») MOTYT ObITb
NIMKBUAMPOBaHbI, HEO6X0ANMO NPUHATb MEpbI,
obecneumnBatoLme pasgeneHune nnv gpobneHuve
6u3Heca TakMm 06pa3oM, YTobbl Takoe pasgeneHme
nnun apobneHne He okasasno oTpuLaTesIbHOro
B/IMSIHWA Ha MHTEPECHI U AOXOAbl APYIUX Bbille U
HMxXecTosLWwmx 6usHecoB 4Life, Haxoaswmxcsa B Ton
e JInHum crnoHcopcTBa. Ecnn pasgensatowmecs
CTOPOHbI HE M03ab0TUINCL 06 MHTEpecax ApPYyrux
AddunnatoB u Komnanuu, 4Life ocywectensier
Hefo6poBOIbHOE pacTopXXeHne CornawueHuns
Addunnmnata n komnpeccuto Bcent MapKeTUHIroBow
opraHuMsauuun B COOTBETCTBUU C MOSIOXKEHUSIMU
paspena «Komnpeccuna MapKeTUHIoBowm
opraHusauum» HacTosawen Nonutnkn. B nepnog
oXXuAaHus pasBoga uiv nukeupaumm
HOPUANYECKOro NnLa CTOPOHbI AOHKHbI
NpUAEPXnBaTbCA OQHOI0 U3 CNneayroLWmx MeTogoB
BeAeHus faen:

o OpaHa 13 CTOpoH Brpaee, C cornacus gpyrom
CTOPOHbI UITN APYrUX CTOPOH, yNpaBnATb
6usHecom 4Life B COOTBETCTBUM C
NMUCbMEHHbIM pacrnopsiXXeHneM 06 YCTynKe,
KOTOpPbIM YCTyNaloL i npasa cynpyr,
aKLMOHepPbIl, y4aCTHUKU Un ToOBapuULm
ynonHomoumBatoT 4Life Bectn gena
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other spouse or non-relinquishing
shareholder, partner, or trustee; or

The parties may continue to operate the
4Life business jointly, whereupon all
compensation paid by 4Life will be paid in
the joint names of the Affiliates or in the
name of the entity to be divided as the
parties may independently agree between
themselves.

If the parties elect neither of the foregoing, 4Life
will continue to pay commissions to the same
individual(s) to whom commissions were paid prior
to the filing of the divorce or dissolution
proceeding.

Under no circumstances will the Marketing
Organization of divorcing spouses or a
dissolving business entity be divided.
Similarly, only upon 4Life approval will 4Life
split commissions and/or bonuses between
divorcing spouses or members of
dissolving entities. 4Life will recognize only
one Affiliate Agreement. In the event that
parties to a divorce or dissolution
proceeding are unable to resolve a dispute
over the disposition of commissions and
ownership of the business within six (6)
months following the divorce filing or
institution of dissolution proceedings, the
Affiliate Agreement may be involuntarily
canceled. If a former spouse has
completely relinquished all rights in his or
her original 4Life business, he or she is
thereafter free to enroll as a Preferred
Customer under any Sponsor of their choice
and need not wait before reenrolling. If a
former entity affiliate has completely
relinquished all rights in his or her original
4Life business, he or she is thereafter free
to enroll as a Preferred Customer under any
Sponsor of their choice and need not wait
before reenrolling.

HemnocpeACTBEHHO M UCKITFOUUTENBHO C
LPYrYM Cynpyrom WUaun He yCTYNUBLUMM CBOU
npaBa aKLMOHEPOM, TOBapULLEM UK
LLO0BEPUTENIbHBIM COOCTBEHHUKOM; MU

CTOpOHbI BNpaee NpoAoIXMTb COBMECTHOE
yrnpaeneHue 6usHecom 4Life, u npu aTom
BCe BbinnaynBaemsole 4Life
BO3Harpa)keHus Bbinaa4ynBatoTcs Ha
o6wun cyet AdbdbnnnatoB MM Ha uMs
nognexallero pasgeny ropuanyeckoro
nvua, ¢ ganbHenWnMMm ux pasgenom B
COOTBETCTBUU C OTAE/bHbIM COrnalleHnemM
CTOpPOH.

Ecnu CTOpOHbI He yCTpaMBaeT HN OAUH U3
OMMCaHHbIX Bbllle BapnaHToOB, KoMnaHus 4Life
NPOAOMKAET BbiNSla4nBaTb KOMUCCUU TEM Xe
dun3nyeckum nnuam, KOTopbiM OHU
BbiMSla4nBanmcb 4o nogaym Ha pasBog, Uan Havyana
npoueaypbl pocnycka.

MapkeTuHroBasi opraHuMsauns
pacTopraroLmx 6pak cynpyros unm
NNKBUAUPYHOLLErOCA IOPUANYECKOro nuua
He NoANEeXMUT pasfesny HU NpU Kaknx
o6CcTOATENBCTBAX. AHANOMMYHBbIM 06pa3oM,
4Life HM Npn KaKMX 06CTOATENbCTBAX HE
OCyLLeCTBNAET pasfen nognexatimnx
BbInsiaTe KOMUCCUOHHbIX U GOHYCHBbIX
BO3Harpa>kaeHun Mexay pactopratowmmm
6paK cynpyramMu unmn y4acTHUKaMu
NNKBUANPYEMOrO HOPUAMUYECKOTrO fnua.
KomnaHwus 4Life npusHaeT ToNbKO 0AHO
CornaweHune AddunmaTta. B cnyyae ecnu
pacTopratoLme 6pak cynpyru uam
YYaCTHUKM NIMKBUAUPYEMOTO
FOPMANYECKOro nua He MOTyT pewwnTb Cnop
no noBoAy pacnpeneneHmsa KOMUCcum n
npaBa CO6CTBEHHOCTU Ha BU3HEC B TeYEHME
6 (LecTn) MecALeB nocne Nogayn
3asiB/IeHMs O pacTOpPXXeHUn 6paka nnm
Havyana npoueaypbl pocnycka, CornawieHune
AddurnmaTta MOXeT 6bITb PaCTOPrHyTO B
Hefo6poBOSIbHOM Nopsiake. Ecnu 6biBLINe
Cynpyrv NosIHOCTbIO OTKAa3bIBaKOTCA OT BCEX
npaB Ha NepBOHaYanbHbI 6u3Hec 4Life,
06a OHM MOTYT B Aal/ibHENLLEM
3aperncTpupoBaTbCs B KayecTBe
MpUOPUTETHLIX KIIMEHTOB B OpraHmn3aLum
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In divorce and entity dissolution cases, the
relinquishing party(s) shall have no rights to any
Affiliates or Preferred Customers in their former
Marketing Organization. They must develop the
new business in the same manner as would any
other new Affiliate.

3.36. Sponsoring. All Active Affiliates in good
standing have the right to sponsor and enroll
others into 4Life. Each prospective Preferred
Customer or Affiliate has the ultimate right to
choose his or her own Sponsor. If multiple Affiliates
claim to be the Sponsor of the same Affiliate or
Preferred Customer, the Company shall regard the
first enrollment received by the Company as
controlling.

3.37. Transfer Upon Death of an Affiliate. Upon the
death of an Affiliate, his or her business may be
passed to his or her heirs. Appropriate legal
documentation must be submitted to the Company
to ensure the transfer is proper. Accordingly, an
Affiliate should consult an attorney to assist him
or her in the preparation of a will or other
testamentary instrument. Whenever a 4Life
business is transferred by a will or other
testamentary process, the executor of the estate
must provide 4Life with letters testamentary or
other court-approved documents establishing the
executor’s authority, and written instructions for
the disposition of the business. Before the

nto6oro CrnoHcopa No cO6CTBEHHOMY
BbI6opy, 6e3 Kakoro-nnb6o nepunoza
oxunganus. Ecnu 6b1BLUNIA y4aCTHUK
FOPUANYECKOro NnLia MOSTHOCTbIO OTKasasncs
OTO BCEX CBOMX NpaB Ha 6usHec 4Life, oH
MOXET B Aa/ibHeNLleM
3aperucTpuMpoBaTbCs B KauecTBe
MpuopuTETHOrO KNNEHTa B OpraHMsauumn
ntob6oro CnoHcopa No cO6CTBEHHOMY
BbI6opy, 6e3 Kakoro-nnbo nepunoza
OXMIaHUSA.

B cnyyae pacTopxeHusi 6paka unm pocnycka
FOPMAMYECKOrO NMLa OTKa3blBaKoLLAACa OT CBOUX
npaB CTOPOHa MM OTKa3blBaloLLMECH OT CBOUX
npaB CTOPOHbI HE UMEKT HUKaKKX Nnpas B
OTHOLIeHUN ntobbix AbdunnaTtos nnm
MpMOPUTETHBIX KIIMEHTOB B COCTaBe UX ObIBLUNX
MapkeTuUHroBbIx opraHusaumin. OHU JOKHBbI
pa3BuMBaTb HOBbIV BU3HEC TaK Xe, Kak 60w
HoBbIn Adbdununar.

3.36. CnoHcopcTBo. Bce AkTuBHbIE AddunumaTsl,
cobntogarolme HopMaTuBHble TpeboBaHus 4Life,
MMeroT NpaBo BbICTynaTb B KavyecTBe CNOHCOPOB U
WHponnepos Ans Apyrux nuu, KOTopble XenaroT
3apernctpupoBaTbcs B 4Life. Kaxapin
noTeHUManbHbl [PUOPUTETHDBIN KNUEHT UMK
Addunmat MMeeT NoNHOE NpaBo BbiIGUpaThb
CnoHcopa. Ecnu MHorouncneHHble Abdunuatbl
YyTBEpPXAatoT, UTo ABnatoTca CnoHcopamMu O4HOMo U
TOro e Hosoro Adpdunmata unum MNMprmopuTeTHOro
KnmeHTa, Ana KomnaHum 6ynet umeTb
NpenMyLLLEeCTBEHHYIO CUy Ta NOAMNUCKA, KOTopas
cocTosnacb NepBomn.

3.37. [lepepaya B cnyyae cmeptu Addununara. B
cnyyae cmeptn Apdunnata ero 6U3HeC MoXeT
nepenTn K HacnegHukam. KomnaHum omkHa 6biTb
npeacTaBfieHa COOTBETCTBYHOLAsA FOpUAMYecKas
AOKYMeHTauus, NoATBep)KAatoLLas MpaBOMEPHOCTb
nepegauun. CnegosartenbHo, Abdunuarty
PEKOMEHAYETCA NPOKOHCYIbTUPOBATLCS C
FOPUCTOM, KOTOPbI OKaXET eMy MOMOLLb B
NoAroTOBKE 3aBeLLaHua Un 4pyroro
coAepXallero 3aBelaTeNbHble pacrnopsXXeHus
AOKyMeHTa. B Tex cnyyasx, korga 6usHec 4Life
nepegaeTcs no 3aBeLaHNIo NN B COOTBETCTBUN C
APYrMM cofepiKalmMMm 3aBelaTenbHble
pacnopsXeHns LOKYMEHTOM, pacnopaguTenb
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beneficiary may acquire the right to collect all
bonuses and commissions of the deceased
Affiliate’s Marketing Organization and operate the
business, the beneficiary must:

e Execute and submit an Affiliate
Agreement and other applicable
enrollment forms and documents. All
commission payments will be issued to
the individual or entity listed on the
Affiliate Agreement;

e Provide an original death certificate and a
notarized copy of the will or other
instrument establishing the successor’s
right to the 4Life business; and

e Comply with terms and provisions of the
Agreement.

4Life reserves the right to determine the successor
Affiliate’s recognition rank.

3.38. Transfer Upon Incapacitation of an Affiliate.
To request a transfer of a 4Life business because
of an Affiliate’s incapacity, the trustee must provide
the following to 4Life: (1) a copy of the court
order appointing the individual as trustee for the
incapacitated Affiliate’s business; (2) written
instructions from the trustee; and (3) a completed
Affiliate Agreement executed by the trustee. The
trustee must ten:

e Operate the business in compliance
with terms and provisions of the
Agreement; and

e Meet all of the qualifications for the
incapacitated Affiliate’s status in
order to be paid at that rank. If the

NMYLLECTBOM [,0/IKEH NpeaocTaBuTb 4Life nnucobma
3aBeLaTensa uam gpyrve ogobpeHHble Cya0oM
OOKYMEHTbI, yCTaHaBInBaroLLme nosHOMouYms
pacnopaguTens, u MMCbMEeHHble MHCTPYKLUK NO
pacnopsiXXeHuto 6usHecoMm. Mpexae yem
HacnegHuK Nony4YmT NpaBo Ha NnonyyeHue Bcex
KOMMCCUOHHbIX M BOHYCHbIX BO3HArpa>kaeHui 3a
neaTenbHoCcTb MapKeTUHroBOM opraHmMsaumnm
nokorHoro Addunnarta n Ha BegeHne 61U3Heca,
HacnegHUK OONXKEH:

e [lognucaTb CornaweHune Abdunmnarta mn
Apyrve NpuMeHnMble perncTpaLmoHHble
AOKYMEHTbI. Bce KOMUCCUMOHHbIE NNaTexm
6yayT NpoM3BOAUTLCS HU3UYECKUM UK
HOPUANYECKUM NNLLAM, YKa3aHHbIM B
CornaweHunn Apdunuata;

e [IpeactaBuTtb opurvHan CeugerenbcTea o
CMEpPTU 1 HOTapuanbHO 3aBEPEHHYHO KOMUIO
3aBeLLaHNSI UIN MHOTO AIOKYMEHTA,
yCTaHaB/IMBaoLLEro npasa
npaBonpeeMHunKa Ha 6usHec 4Life; n

e CobntopaTb BCe MOCTAHOBNEHUS U
nonoxeHusa CornatleHus.

4Life ocTaBnsieT 3a cCo60M NpaBo ONpeaenuTb
ansa Abdunnata-npaBonpeeMHuKa paHr ans
NPU3HaHMA 3acnyr.

3.38. [epepaya B cnyyae yTpatbl Ahdunmnarom
LeecrnocobHocTu. [1ns ocylecTBNeHNs nepeaaym
6u3Heca 4Life B cBA3M ¢ yTpaToi AdpdunmaTtom
[LeecrnoCcob6HOCTU JOBEPUTENbHbIA COOCTBEHHUK
JAOJDKEH NpefocTaBUTb KOMMaHum 4Life
cnegytoulee: (1) KONuo peLeHnst cyaa o
HasHa4YeHWV [OBEPUTENIbHOIO CO6CTBEHHMKA
6m3Heca Hepeecnoco6Horo Apdunmnara; (2)
NMUCbMEHHbIE PAaCMOPSXXEHNUsI JOBEPUTENIbHOIO
CO6CTBEHHUKA; 1 (3) 3anonHeHHoe CornalleHune
AddunnaTta, noagnncaHHoe JOBEPUTENbHbBIM
COGCTBEHHUKOM. 3aTeM JOBEPUTENbHbIN
COB6CTBEHHUK IOJIXKEH:

e BeCTU AedATeNlbHOCTb 6U3Heca ¢
cobntogeHnemM nocTaHoBIEHUI U
nonoxeHum CornaweHus; n

e COOTBETCTBOBATb BCEM
KBann@uKauMoHHbIM KpUTEPUAM
cTaTyca, UMeBLUEerocs y
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trustee fails to achieve the rank
maintained by the Affiliate, the
business will be paid at the rank at
which it actually qualifies during
each bonus period.

4Life reserves the right to determine the successor
Affiliate’s recognition rank.

4. Responsibilities of Affiliates

4.1. Understanding the 4Life Business Model.
4Life is a direct selling company. 4Life products
are sold by Affiliates to Retail Customers in one-
on-one, interpersonal transactions which provide
time for explanation and guidance on 4Life
products. The role of an Affiliate who chooses to
build a 4Life business is to sell 4Life products to
Retail Customers and enroll Preferred Customers
exclusively using a direct-selling model of
distribution.

4.2. Change of Address or Telephone. To ensure
timely delivery of products, support materials, and
commissions, it is critically important that 4Life’s
records are current. Affiliates planning to move
should provide 4Life’s Corporate Office with their
new address and telephone number. To guarantee
proper delivery, two (2) weeks’ advance notice
must be provided to 4Life of all changes.

4.3.  Continuing Development and Ongoing
Training. Any Affiliate who is the Sponsor or
Enroller of another Affiliate is encouraged to

Hepeecnoco6bHoro Adpdwunnarta, ans
NoNly4YeHUss KOMUCCUOHHbIX
BO3HarpaxaeHu B COOTBETCTBUM C
paHrom. Ecnu noBeputenbHbIn
COB6CTBEHHUK He JoCTUraeT Toro
paHra, B COOTBETCTBUMN C KOTOPbIM
HefeecnocobHbI Abdunumar
nosiyyan BO3HarpaxaeHus, To emy
6yAeT BbinjaymBaTbCs
BO3HarpaxJgjeHue 3a TOT paHr, Ha
KOTOpPbIN OH haKTUYeCcKHu
KBanuduumpyeTca B KaXabll n3
nnaTeXHbIX NepUoaoB.

4Life ocTaBnsieT 3a cCo60M NpaBo ONpeaenuTb
ana Abdunnata-npaBonpeeMHuKa paHr ans
NpU3HaHWA 3acnyr.

4. OTtBetcTBeHHOCTb Addunuatos

4.1. TNoHumaHune 6usHec-monenu 4Life. 4Life
ABNAETCHA KOMMaHMen NpsiMbIxX Npojax.
Addununatbl 4Life npogatoT npoaykThbl 4Life
PO3HMYHbIM MOKyNaTensiM B paMmKax
MEXJIMYHOCTHbIX TPaH3aKLMIA OANH Ha OOWH.
MeXXIMYHOCTHbIE OTHOLLIEHUSI Aal0T JOCTaTOYHOE
KOJIMYECTBO BPEMEHU A1 0O6BbACHEHMSA
nHdopmauumm o npoaykTax 4Life. Ponb Apdurnuara,
KOTOPbIV NPUHAN peLleHne pa3snBaTb 6usHec 4Life,
3akJitoyaeTcs B Npogaxke npoaykTos 4Life
PO3HMYHbIM NOKyNaTeNaM U perncTpaymum
MpMOPUTETHBIX KIIMEHTOB UCKJTHOYUTENBHO C
NCNosib30BaHMEM MOZENM NPAMbIX NMPOAaXx.

4.2. W3meHeHue agpeca nnv TenedoHa. ns
obecrneyeHns CBOEBPEMEHHOM [OCTaBKU
NpoAyKTOB, BCNOMOraTeslbHbIX MaTepMasnoB U
KOMMWCCUOHHbIX BO3HarpaXgeHuin kpamHe BaXKHo,
YTOObl KOHTAaKTHasA MHGOpMaLMs, NpeaoCcTaBeHas
Addunnatom komnaHum 4Life, 6bina

akTyanbHon. ApdunnaTtsl, NNaHMpyrowme nepeess,
AOJDKHbI NPeAOCTaBUTb KOPNopaTuBHOMY oducy
4Life cBOM HOBbI NOYTOBbIN aapec n Homep
TenedoHa. [1nsa rapaHTMM Hagexallen 4OCTaBKu
HeobxoaMmo yBegoMuTb 4Life 060 Bcex
N3MeHeHusX 3a Age (2) Hegenw.

4.3. 0653aTenbCTBa N0 NOCTOAHHOMY Pa3BUTUIO U
o0byyennto. Jlrobon Adpdurnumat, aenarowmincs
CnoHcopom unu NHponnepom gpyroro Adbdunumara,
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perform a bona fide supervisory function to ensure
that his or her Downline is properly operating his
or her 4Life business. Affiliates are encouraged to
have ongoing contact, communication and
supervision of the Affiliates in their Marketing
Organization. Examples of such contact and
supervision may include, but are not limited to:
newsletters, written correspondence, personal
meetings, telephone contact, voice mail, email,
and the accompaniment of Downline Affiliates to
4Life meetings, training sessions, and other
functions. Upline Affiliates are also encouraged to
motivate and train new Affiliates in 4Life product
knowledge, effective sales techniques, the Life
Rewards Plan, and compliance with these Policies.

4.4. Increased Training Responsibilities. As
Affiliates progress through the various levels of
leadership, they will become more experienced in
sales techniques, product knowledge, and
understanding of 4Life products and Life Rewards
Plan. They may be called upon to share this
knowledge with lesser experienced Affiliates within
their Marketing Organization.

4.5. 0Ongoing Sales Responsibilities. Regardless
of their level of achievement, Affiliates are
encouraged to continue to personally promote
product sales through the generation of new Retail
Customers and Preferred Customers and through
servicing their existing Retail Customers and
Preferred Customers.

4.6. Non-Disparagement. 4Life wants to provide
its Affiliates with superior products, a superior
compensation plan and service in the industry.
Accordingly, 4Life values constructive criticisms
and comments from Affiliates. All such
comments should be submitted in writing to 4Life’s
Customer Service Department at
eurasia@4life.com. While 4Life welcomes

[AOJKEH BbIMOHATb KOHTPOJIbHblE QYHKLMM B fiyXe
L,06poW BOMM, YTO6bI yAOCTOBEPUTLCA B
HaZnexallem BefileHny 6M3Heca HUXECTOALLMMU
opraHusauuamMn. Abdunmatbl LOKHbI NOCTOAHHO
KOHTaKTUpOBaTb, 06MeHNBaTbCS UHPOPMaLMEn 1
OCYLLEeCTBAATb KOHTPOJIb HaA ApyruMu
Addununatamu, BXoAALWMMM B UX opraHnsaumto. K
npuMepam Taknx KOHTaKTOB U KOHTPOSA MOryT
OTHOCUTbCA (HO HE OrpaHNYMBaTbLCA UMW):
paccbliika MHGOPMaLMOHHbIX COOBLLEHMN,
NMCbMeHHast KOppPeCnoHAEHLUNS, OYHble
coBeLlaHus, TenedoHHble NeperoBopbl, COOOLLEHUS
roJIOCOBOM NOYTbI, 3J7IEKTPOHHOM MOYTbI, @ TaKXXe
COMPOBOXAEHNE HMKECTOSALLNX OpraHM3aLmi Bo
BPeMS COBELLaHWI, y4eOHbIX MEPONPUATUI 1
Apyrux meponpuaTun 4Life. BoiwecTtosiwme
AddununaTtbl TakKe 0TBEYalOT 3a MOTUBALIUIO U
o0b6yyeHune HoBbIx ApdurnunaTtos, BKIHOYas 3ydyeHne
npoaykumu, ahpdeKTUBHbBIX TEXHUK MPOAAX,
KomneHcauuoHHoro nnaHa Life Rewards u
obecneyeHme cooTBETCTBUSA [TONUTUKE KOMMNAHUM.

4.4. 06a3aHHOCTb NOBbIWAaTb KBanudukaumio. Mo
Mepe NPOoABMXEHMUSA BBEPX Yepes pas/inyHble
ypoBHU nuaepctea Addunmartbl npuobpeTaroT BCe
60/1bLLMI OMbIT B 0611aCTN TEXHUK NMPOAaXx, 3HaHUA
accopTUMeHTa NpoAyKLUMU U MOHUMaHUS
npoaykToB 4Life n KomneHcaunoHHoro nnaHa Life
Rewards. OnbITHbIX AbdunuaTtoB npusbiBatoT
AeNUTbCA CBOMMU 3HAHUSAMU C MEeHee OMbITHbIMU
yfieHaMu Ux opraHusauuu.

4.5. 0653aHHOCTU MO OPraHn3aUnn HenpepbIBHbIX
npogax. OxupaeTcs, 4To, HE3aBUCUMO OT YPOBHSA
AoCTuxXeHun, Abpdunmnatbl NpoaoHKaoT Ha
NOCTOSIHHON OCHOBE JINYHO CTUMYIMPOBAaTb CAPOC
Ha NPOAYKLUNIO Cpean HOBOIMo MOKONEHMS
nokynartesien n NpuopuTETHbIX KIIMEHTOB, @ TaKXXe
o6cnyXXuBatb UMeroLmnxcst PO3HUYHbIX
nokyrnaresneun u NMpUopuUTETHbLIX KITIMEHTOB.

4.6. 3anpeTt Ha nopoYalune BbiCKa3blBaHUA.
KomnaHus 4Life ctpemuTcs noctaBnsiTb CBOUM
Addurnmatam NpoayKLMIO BbICOYaNLLEro Kacca, a
TakxXe nyywue B otpacsiv KoMmneHcauMoHHbIN nnaH
n obcnykmBaHue. CnegoBaTtesnibHO, Mbl LLIEHUM
KOHCTPYKTUBHYIO KPUTUKY N 3aMeyaHns
Addunmatos. Bce Takme 3ameyaHusa cnegyet
nogaesaTtb NMCbMEHHO B OTAeNn 06CnyXMBaHus
KNneHToB KoMnaHuu 4Life Ha agpec aneKTpoHHOM
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constructive input, negative comments and remarks
made by

Affiliates about the Company, its products, or
compensation plan serve no purpose other than
to sour the enthusiasm of other Affiliates. For this
reason, and to set the proper example for their
Downline organization, Affiliates must not
disparage, demean, or make negative remarks
about 4Life, other Affiliates, 4Life products, the
Life Rewards Plan, or 4Life directors, officers, or
employees.

4.7.  Providing Documentation to Applicants.
Affiliates should provide the most current version of
these Policies and the Life Rewards Plan to
individuals whom they are sponsoring to become
Affiliates before the applicant signs an Affiliate
Agreement. Additional copies of these Policies
can be acquired from 4Life and at 4life.com.

4.8.  Reporting Policy Violations. Affiliates
observing a violation of these Policies by another
Affiliate should submit a written report of the
violation directly to the attention of 4Life’s
Compliance Department by mail or email at
eurasia@4life.com. Details of the incident such as
dates, number of occurrences, persons involved, and
any supporting documentation should be included
in the report.

5. Sales Requirements

5.1.  Product Sales. The Life Rewards Plan is
based upon the sale of 4Life products to Retail
Customers and Preferred Customers. Affiliates
must fulfill Life Point sales requirements as
outlined in the Life Rewards Plan (as well as meet
other responsibilities set forth in the Agreement) to
be eligible for bonuses, commissions, and
advancement to higher levels of achievement.

nouTbl eurasia@4life.com. HecmoTps Ha TO, UTO
KoMnaHus 4Life noowpsieT KOHCTPYKTUBHYO
KpUTKKY, NnponsBogumblie Apdunmatamm
HeraTuBHbIe OT3bIBbl M 3aMeYaHus ApdunmnaTos o
KomnaHuw, ee npoaykumnu n KomneHcaumoHHOM
nnaHe Life Rewards He cny)kaT HUKaKKM LensaMm,
KpOMe CHMXKeHUA aHTy3nasma apyrux Abdunmnatos
4Life. Mo 3TOM NPUYKNHE, a TaKXKe YTOObI NoAaTb
NONOXMUTENbHbIA NPUMEP HUXKECTOSALLUM
opraHusauusam, ApdbununaTtbl He JOMKHbBI AONyCKaTb
nopoyalmx, YHAYMKUTENbHbIX U HEFraTUBHbIX
3ameyvaHwui o 4Life, apyrux Addunmnarax,
npoaykuwmu 4Life, KomneHcaunoHHom nnawe Life
Rewards, a Tak)ke pyKOBOAUTENSIX, AUPEKTOPAX U
LPYrux COTpyAHMKax komnaHum 4Life.

4.7. [NpepoctaBneHve AOKYMeHTaLuu
3aasutenaMm. Agpdunnatbl 4ONMKHbI NPefoCTaBNATb
NOCNeAHIOI0 BEPCUIO AaHHOoM MoNnUTnKN n
KomneHcauuoHHoro nnaHa Life Rewards
CMOHCUPYEMbIM UMK PU3NYECKUM NTULLaM, KOTOPbIM
OHU NpepgnaratoT ctaTb Abdunuatamu, o
nognucaHua npeteHaeHTamu CornaweHus
Addununata. JononHMTeNbHble 3K3eMNAAPbI
MoNnTUKN MOXHO nonyumnTb y 4Life n Ha canTe
4life.com.

4.8. CoobLeHne 0 HapyLleHun MoNnTrKK.
Addunmat, KOTOPOMY CTano U3BECTHO O
HapyweHuu MNonutukn apyrumum Apdunnatamu,
[AOJKEH NpeAcTaBUTb MUCbMEHHbIN OTYET O
HapyLeHun HernocpeacTBeHHo B OTaen
HOPMaTUBHO-NPaBOBOro peryiMpoBaHua KOMMNaHum
4Life Ha agpec aNeKTPOHHOM NOYThI
eurasia@4life.com. B oTueT cneayeT BKOYUTD
noApO6HOCTH NPOUCLLECTBMSA, Takme Kak AaTbl,
KONMYeCTBO C/lyyaeB HapyLueHus, nHdopmawmto 06
yyaCTHUMKaX, @ TaKXXe MPUIoXKUTb NHO6YH0
NoATBEPXAAIOLLYHO AOKYMEHTaLUUIo

5. Tpe6oBaHusa K 06 bemaM npogaxk

5.1. O6beM npojax NpoayKLMN.
KomMneHcauunoHHbI nnaH Life Rewards ocHoBaH
npogaxax npoaykumm 4Life PO3HWYHbIM
nokynaTtenam v NMpuopuTETHbIM K/IMEHTaM.
AddunmnaTtbl 4ONXKHbI BbIMONMHATL TPE60BaHMSA K
06beMy Npoaax, BblpaxxeHHOMY B 6annax Life
Points, n nsnoxeHHomy B KomneHcaunoHHOM
nnaHe Life Rewards (a Takxe Apyrue 06s13aHHOCTH,

Page 53 of 76



mailto:compliance@4Life.com

~4life

5.2. No Price or Territory Restrictions. With regard
to selling 4Life products, there are no exclusive
territories granted to anyone, and no franchise fees
are required. In person-to-person transactions
Affiliates are not required to sell 4Life products at
the Retail Price but may sell 4Life products at any
price equal to or greater than 4Life’'s Wholesale
Price. However, Affiliates who wish to sell 4Life
products on their External Website are required to
sell 4Life products at the Retail Price (unless their
External Website links directly to the Affiliate’s own
MyShop website), submit an executed External
Website Sales Agreement to 4Life’'s Compliance
Department at eurasia@4life.com, and receive
4Life’s approval. Affiliates may not sell product
packs comprised of more than one product on their
External Website.

To circumvent this Policy, an Affiliate is prohibited
from enlisting, assisting, or knowingly allowing a
non-4Life Affiliate third party to facilitate selling
4Life products on any External Website, internet
auction website (such as eBay), online store, e-
commerce website or third-party sales forum (such
as Amazon). Affiliates are encouraged to facilitate
their product sales through their MyShop website,
and such sales will be automatically priced at 4Life’s
Wholesale Price.

5.3.  Sales Receipts. If an Affiliate sells any 4Life
product from his or her inventory or on his or her
External Website, he or she should give the Retail
Customer a copy of a 4Life retail sales receipt at
the time of the sale and explain the customer’s
right to cancel the transaction as set forth on the
sales receipt. Affiliates must maintain all retail
sales receipts for a period of two (2) years and
furnish them to 4Life at the Company’s request.

npefycMoTpeHHble CornalleHneM), 4Tobbl UMeTb
npaBo Ha KOMUCCUOHHbIE K 6OHYCHbIe
BO3HArpaxxeHus 1 NpoABMXeHNE No CUCTEME
PaHroB..

5.2. OTCyTCTBME LIEHOBbIX U TEPPUTOPUANbHbIX
orpaHuyeHuin. KomnaHus He 3akpennseT HU 3a KeM
HUKaKue TEPPUTOPUM Ha UCKIKOUUTENTIbHOM OCHOBE,
a TakXe He OCyLLeCTBAAET HUKaKUX hpaHLIN3HbIX
c6opoB. B nnyHbIX caenkax Apdbunmnatbl He
06513aHbl NpoAaBaTb NpoAyKTbl 4Life No po3HMYHON
LleHe, HO MOTyT NpoAaBaTtb NpoAykTbl 4Life no
No60M LieHe, paBHOM UM NPEBbILIAOLLENA ONTOBYHO
ueHy 4Life. Tem He MeHee, Apdunuartsl, xenatowme
npoaaBaTb NpoAyKTbl 4Life Ha cBoeM BHeluHeM
canTe, LOKHbI NpoAaBaTh NpoAyKThl 4Life no
Po3HMYHOI LeHe (ecnu TONbKO X BHeWwHMI canT
He OTCblNaeT HEeNOCPeACTBEHHO Ha pedepanbHblIn
cant Abdunuata MyShop), npegoctaButb OTAENY
HOPMaTMBHO-MPaBOBOro perynnpoBaHns
noanucaHHoe CornaweHue o BHelwHem Beb-canTe
Ha agpec 3/IeKTPOHHOM NoyThbl eurasia@4life.com
1 nonyunTb ofgobpeHue oT 4Life. AbdwunumaTtbl He
MOryT NpoAaBaTb Habopbl MPOAYKTOB, COCTOSALLME
13 6oniee 4eM OHOrO NPOAYKTA, HA CBOEM
BHeLLHeM Beb-cainTe.

Bo naberxkaHne NonbITOK 06xo4a 3TOro NOJIOXKEHUS]
AddununaTty 3anpeLtaeTca npMBneKaTb, OKasbiBaTb
NOMOLLb UM CO3HATENbHO paspeLlaTtb TpeTben
CTOPOHe, He ABnatowenca AbdunnaTtom 4Life,
cofencTBoBaTb Npogaxke NnpoaykToB 4Life Ha
no60oM BHelHeM Be6-caiTe, MHTEPHET-ayKLMOHe
(Hanpumep, eBay), oHnaiiH-MarasuHe, caiite
9N1IEKTPOHHOM KOMMEPLMU UK MapKeTnience
(Hanpumep, Amazon, Avito, Ozon, Yandex

Market). Abdunmatam pekomeHayeTcs
OCYLLEeCTBNATb NpoAaXkm yepes ceom cant MyShop,
Ha KOTOPOM 6yAyT aBTOMATUYECKUN MPUMEHATHLCSA
onToBble LeHbl 4Life.

5.3. ToBapHble Yeku. [Mpn npogaxke No60M
npoaykummn 4Life s co6¢cTBEHHbIX TOBAPHbIX
3anacoB WM NOCpPeACcTBOM CBOEro BHelHero Be6-
canTa, AbdunmaT AOHKEH BblAaTb NOKyNaTento B
MOMEHT NPOoAaXkmM KONUK ToBapHOro Yeka 4Life n
06BACHUTb MOKYNaTeNto ero NpaBo Ha OTMEHY
TpaH3aKLMM B COOTBETCTBUM C NpaBuiaMy,
KOTOpble YKasaHbl Ha TOBapHOM Yeke. Abdununatbl
AOJDKHbI XpPaHUTb BCE TOBAPHbIE YeKM 3a
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Records documenting the purchases of Affiliates’
customers who purchase directly from 4Life will be
maintained by 4Life.

6. Bonuses and Commissions

6.1. Bonus and Commission Qualification. An
Affiliate must be active and in compliance with the
Agreement to qualify for bonuses and commissions.
So long as an Affiliate complies with the terms of the
Agreement, 4Life shall pay commissions to such
Affiliate in accordance with the Life Rewards Plan.

6.2. Adjustment to Bonuses and Commissions
for Returned Products. Affiliates receive bonuses
and commissions based on the actual sales of
products to Preferred Customers and Retail
Customers. When a product is returned to 4Life
for a refund or is repurchased by the Company, the
bonuses and commissions attributable to the
returned or repurchased product(s) will be
deducted in the month in which the refund is
given or will be withheld from any bonus,
commission, or other amount owed by the
Company. Deductions will continue every bonus
period thereafter until the commission is
recovered from the Affiliates who received
bonuses and commissions on the sales of the
refunded goods.

6.3. Unclaimed Commissions and Credits. With
regard to unclaimed commissions and credits for
terminated Affiliates, the Company adheres to
escheat laws of each state, which may include a
transaction fee in favor of 4Life.

ABYXJIETHUI Nepuog 1 NpeacTaBAsATb UX MO
TpeboBaHUIO KomnaHum 4Life. YueT nokynok,
coBepLleHHbIX Nokynatenamu ApodunmnaTta
Hanpsimyto y 4Life, 6yneT BecTucb komnaHuen 4Life.

6. KomuccumoHHble u 60HyCHbIe
BO3HarpaxpeHus
6.1. Kputepuu npeaocraBjieHUss KOMUCCUOHHbIX U

6OHYCHbIX BO3HarpaxxaeHui. 4Ytobbl UMeTb NpaBo
Ha Nony4YeHNne KOMUCCUOHHbIX U BOHYCHbIX
BO3HarpaxxaeHun, ApdbunmaT gomKeH 6biTb
aKTMBEH M JOMKEH cOb6noAaTh MOCTAHOBIEHUS
CornatueHus. Npu cobnoaeHNN NOCTaHOBEHNI
Cornawenus 4Life npegoctaBnsiet Abdunnaty
KOMMWCCUOHHbIE U 6OHYCHbIe BO3HarpaXxaeHusi B
cooTBeTCTBMU ¢ KoMneHcaLuoHHbIM niaHom Life
Rewards n HacTosiwen MNonMTUKON.

6.2. KoppeKTnpoBKa CyMM KOMUCCUOHHbIX U
6OHYCHbIX BO3HArpaXkieH1ii B CBsi3n C BO3BPaTOM
npoaykumm. Abdunmatbl NONy4arOT KOMUCCUOHHbIE
N 60HYCHble BO3HarpaXxaeHust Ha OCHOBaHUU
hakTnyecknx 06 beEMOB NMPOAAXKN MPOAYKLMK
MpnopuTETHLIM KIIMEeHTaM U PO3HUYHbIM
nokynatenam. B cnyyae BosBparta npoaykuum 4Life
C BO3MeLLeHUeM NoKynaTento ee CTOUMOCTU Uun
06paTHOro Bbikyna npoAykuum KomnaHuein cymma
KOMMWCCUOHHbIX M BOHYCHbIX BO3HArpa>kaeHuin,
OTHOCSALLMXCSA K BO3BPALLEHHOWN NN BbIKYMIEHHON
NpoAyKLUMKn, BbluMTaeTCHa U3 CYMMbIl 3a MecsU, B
KOTOPOM 6bln caenaH Bo3BpaT AEeHEXHbIX CPeACTB,
UNn yaepXxuBaeTcs U3 CyMMbl IH060ro
KOMMWCCUOHHOIO UM 6OHYCHOIO BO3HAarpaXKaeHns
WY MHOW CYMMBblI, NpuyuTatowencsa ¢ KomnaHuu.
Yaep>kaHus NpoAo/HKaoTCA B KaXX40M
nocneayroLwem niaTeXxHoMm nepmose, noka cymma
KOMMWCCUOHHOIO BO3HarpaXaeHus He oyaet
B3blCKaHa ¢ AddunnaTtos, NONyYMBLUNX
KOMMWCCUOHHbIE U 6OHYCHble BO3HArpa)kaeHus ¢
NpoAaXu BO3BPaLLLEHHbIX TOBApPOB.

6.3. HeBoCTpe6oBaHHbIE KOMUCCUOHHbIE U
KpeauTbl. [Mpyn HaNMYMM HEBOCTPEHOBAHHbIX
KOMWUCCUOHHbIX BO3Harpa>kaeHun n KpeaunTos,
NPUYUTaOLWMNXCA IMKBUANPOBaHHbIM Addununartam,
KoMnaHusa npnaep)xmBaeTcs 3aKOHOB KaX4,0Mn
pecny6nuvkun, Kkpas, 061acTu, KOTopbie MOryT
BKJIHOYATb NaTy 3a TpaH3aKuuio B nosnbay 4Life.
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7. Product Guarantees, Returns, and
Inventory Repurchase

7.1.  Product Guarantee. 4Life offers a one
hundred percent (100%) thirty (30)-day money
back satisfaction guarantee (less shipping
charges) to all Retail Customers and Preferred
Customers. If a Retail Customer purchased a
product from an Affiliate, the Retail Customer
must return the product to that Affiliate for a
refund or replacement. If a Retail Customer or
Preferred Customer purchased the product
directly from the Company, the product should be
returned directly to the Company.

If an Affiliate is unsatisfied with any 4Life product
purchased for personal use, the Affiliate may
return the product within thirty (30)-days from the
date of purchase for a one hundred percent
(100%) refund or a replacement (less shipping
charges). This guarantee is limited to three
hundred US Dollars (USD$300) (or local currency
equivalent) in any twelve (12) month period. If an
Affiliate wishes to return merchandise exceeding
three hundred US dollars (USD$300) (or local
currency equivalent) in any twelve (12) month
period, the return will be deemed an inventory
repurchase and the Company shall repurchase the
inventory pursuant to the terms in the “Return of
Inventory and Sales Aids by Affiliates” section of
these Policies, and the Affiliate’s Affiliate
Agreement shall be canceled.

7.2.  Products Returned by Retail Customers. If a
Retail Customer returns a product to the Affiliate
from whom it was purchased, the Affiliate may
return it to the Company for a refund or
replacement (the Affiliate returning the product is
responsible for all shipping charges).

7.3.  Return of Inventory and Sales Aids by
Affiliates. Upon Cancellation of an Affiliate’s
Affiliate Agreement, the Affiliate may return

~4life

MapaHTuKM Ha NpoAyKuMIO, BO3BpaT U
ToBapHble 3anachbl

7.1. [apaHTua Ha npoaykuwmto. 4Life npeanaraet
BCceM PO3HWYHbIM Nokynatenam u NpruoputeTHbIM
KnneHTam fencTsytoLyro B TeyeHune 30 aHen 100%
(CTOMPOLEHTHYHO) rapaHTHIO BO3BpaTa yniayeHHoM
CYMMbI (3a BblYeTOM c60pa 3a JOCTaBKy), ecnu
nokynaresnsa He ycTpouT ToBap. Ecnv Po3HMYHbIN
nokynaTenb Npuobpen npoaykT y AddunumaTa 4Life,
PO3HWYHbIN NoKynaTesib JOMIXXEH BEPHYTb 3TOT
NpoAayKT AnA BO3BpaTa ero CTOMMOCTH, 3aMeHbl
nnn obmeHa ToMy xe Adbdunnarty. Ecnm
PoO3HWYHbIN nokynaTtesnb nnu MNpuopuTeTHbIN
KJIMEHT NpMobpen NpPoAyKT HEMOCPEACTBEHHO Y
KomnaHuw, ero cnefyeT BepHYTb HaNpsMyHo
KomnaHuwu.

Ecnun AddwnnmaTt He [OBONEH KaKUM-NTNH0
npoaykToMm 4Life, npnobpeTeHHbIM NS IMYHOTO
NoSIb30BaHMsA, OH MOXXET BEPHYTb TaKOM NPOAYKT B
TeuyeHue 30 (TpuaLaT) AHEN ¢ faTbl MOKYMKN C
nocnegaytouiei komneHcaumen 100% (cta
MPOLEHTOB) YMNJIa4YE€HHOW LiEHbI, 3aMEHON UK
06MeHOM (3a BblYeTOM c6opa 3a JOoCTaBKy). JlIumut
BbINaaT no rapaHTum coctaenseT 19 680 pybnen B
KaXAoM ABeHajLaTumMeca4yHoM nepuoge. Ecnu
Addunmat HamepeH BEpHYTb TOBAp Ha CyMMYy,
npesbiwatoLyto 19 680 pybnein B nto6oM
[BeHaaLaTUMEeCSYHOM Nepuoje, Takon Bo3Bpar
6yAeT cuMTaTbhCsl 06PaTHBLIM BbIKYNOM TOBapPHbIX
3anacoB B COOTBETCTBUM C MOCTAHOB/IEHUAMM
pasgena Hactosiwewn Monutnku «Bosepar
Addnnnatom TOBapHbIX 3anacoB 1
MapKeTMHIOBbIX MaTepunanoB», a CornaiieHune
Addwnnmnata c Bo3BpaLllaoWmnmM ToBap
AddunmaTom 6yaeT NnpekpaLleHo.

7.2. [poaykumsa, Bo3BpalleHHas POSHUYHbIMK
nokynarenamu. Ecnm PO3HUYHbIN nokynaTtesnb
BO3BpaLaeT NpoaykT Apdunmarty, y KOTOPOro oH
6b1n NpruobpeTeH, AbdunmaTt BnpaBe BEPHYTb
Takow npoayKT B KoMnaHuto ans obMmeHa nnm
3amMeHbl (onnaTa Bcex c60poB 3a AOCTaBKY
COOTBETCTBYHOLLEro NPoAyKTa Bo3araeTcs npu
aTOM Ha AddumnuaTa).

7.3. BosBpat A@pduramaTom ToBapHbIX 3aNacoB U
MapKeTMHIOBbIX MaTepuanos. MNpu npekpaLyeHnm
Cornawenuns Adpdunnat Bnpase BEPHYTb
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inventory and sales aids purchased within one (1)
year prior to the date of Cancellation for a refund
if he or she is unable to sell or use the
merchandise. An Affiliate may only return products
and sales aids that he or she personally purchased
from the Company under his or her 4Life
Identification Number, and which are in Resalable
condition. Upon receipt of the products and sales
aids, the Affiliate will be reimbursed ninety percent
(90%) of the net cost of the original purchase
price(s), less shipping charges. If the purchases
were made through a credit card, the refund will be
credited back to the same account. The Company
shall deduct from the reimbursement paid to the
Affiliate any commissions, bonuses, rebates, or other
incentives received by the Affiliate which were
associated with the merchandise that is returned.

Products and sales aids are “Resalable” if each of
the following elements are satisfied: (1) they are
unopened and unused; (2) the products’ packaging
and labeling have not been altered or damaged; (3)
the products bear a current label; (4) products
have not exceeded their expiration date; (5)
products have not been discontinued; and (6)
products are returned to 4Life within one (1) year
from the date of purchase.

7.4.  Procedures for All Returns. The following
procedures apply to all returns for refund or
replacement:

¢ All merchandise must be returned by the
Affiliate or Retail Customer or Preferred
Customer who purchased it directly from
4Life.

npuobpeTeHHble TOBapHbIe 3anachbl U
MapKeTUHIroBble MaTepuarsbl C BO3MELLEHNEM UX
CTOUMOCTH B TedyeHne 1 (0HOro) rola C MOMeHTa
lMpekpaleHus CornalleHns, eCnun oH He B
COCTOSIHUM NpoAaTh Un UCnosib3oBaTb TOBap.
Addunumat Brnpase BepHYTb TONIbKO Ty NPOAYKLNIO
1 MapKeTUHroBble MaTepuarbl, KOTOpble Npuobpen
y KoMnaHuu LeHTpe nof CO6CTBEHHbIM
NaeHTndurkaymoHHbiM Homepom Addunmnata un
KOTOpble HaxoA4ATCA B NPUrO4HOM ANs
nepenpogaxm coctosHuu. Nocne nonyyeHus
NpoAyKUMM 1 MapKeTUHIOBbIX MaTepunasnos
AddununaTy 6yayT Bo3BpaLleHbl 90% (AeBAHOCTO
NPOLEHTOB) NEPBOHAYaNIbHON NOKYMNHON LieHbl 63
yyeTa HanoroB 3a Bbl4eTOM CH0OPOB 3a [,OCTaBKY.
Ecnu nokynku coBepLuanucb ¢ onnaTon
6aHKOBCKOW KapToW, BO3BpaT OCYLLECTBASAETCA Ha
TOT XXe CYeT, C KOTOPOro NPOon3BOAMIOCH CriucaHue.
KomnaHusa BbluMTAET M3 CYMMbI MPUYMTaIOLLIENCS
Adbdunmaty KOMNeHcauum cyMmMy Bcex
KOMWCCUOHHBIX U 6BOHYCHbIX BO3HArpaXaeHui,
CKMAOK 3a 06bEM U APYrUX CTUMYJIMPYHOLLMX
BbINNat, NonyvyeHHbIx ApdunnaTtom B CBA3U C
BO3BpaLlaeMbIM TOBaApOM.

MpoAyKTbl U MapKeTUHIOBble MaTepuanbl
npusHatotcs «[purogHbIMN ANs nepenpoaaxuy,
€C/IN OHM YAOBNETBOPSAIOT BCEM NepPeYUCIEHHbIM
nyHkTaMm: (1) He HapyLleHa opuUrnHanbHas
ynakoBKa v NpoAyKTbl U MaTepuarbl He
noABepranancb UCNOSIb30BaHUIO; (2) ynakoBKa u
MapKMpoBKa NPOAYKTOB He MOBPEXAEHbI U He
noAsepranucb nameHeHusm; (3) NnpoayKTbl
MMeT aKTyanbHY0 MapKUpoBKY; (4) He
MpeBblLLeH CPOK roAHOCTU NpoayKToB; (5)
NPOAYKTbl HE CHSITbI C MPOU3BOACTBA; (6)
NPoAYKTbl BO3BpaLleHbl B 4Life B TeueHune 1
(ofHOro) roaa ¢ MOMeHTa NOKYMKMU.

7.4. Tpoueaypbl, NPUMEHUMbIE KO BCEM CayYasam
BO3BpaTa. B cBsian co BceMu Bo3BpaTamuy,
KOMMeHCcaunaMN AieHEeXHbIX CPeACTB, 06paTHbIM
BbIKYMOM MM 06MEHOM NPUMEHAIOTCA ONUCAHHbIE
HWXe npoueaypbl:

e Bce TOBapbl f0MKHbI BO3BpaLLaThCs
Addpunmatom unu PO3HUYHBbIM
nokynaTesnieM, KOTopble Npuobpenu nx
HenocpefCcTBEHHO y KomnaHum 4Life.
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e All products to be returned must have a
“Return Authorization Number” which will
be obtained by calling 4Life’s Customer
Service Department. This Return
Authorization Number must be written on
each carton returned.

The return must be accompanied by:

e A copy of the original dated retail sales
receipt (if product was returned to the
Affiliate by a Retail Customer or a Preferred
Customer); and

e The unused portion of the product in its
original container.

Proper shipping carton(s) and packing materials
are to be used in packaging the product(s) being
returned. All returns must be shipped to 4Life,
shipping pre-paid. 4Life does not accept shipping-
collect packages. The risk of loss in shipping for
returned product shall be on the Affiliate. It is the
sole responsibility of the Affiliate to trace, insure or
otherwise confirm that the Company has received
the shipment.

If an Affiliate is returning merchandise to 4Life that
was returned to him or her by a Retail Customer,
the product must be shipped to 4Life within ten (10)
days from the date on which the customer
returned the merchandise to the Affiliate and
must be accompanied by the sales receipt that the
Affiliate gave to the Retail Customer at the time of
the sale.

8. Dispute Resolution and Disciplinary
Proceedings

8.1. Disciplinary Sanctions. Violation of the
Agreement, these Policies, or any illegal,
fraudulent, deceptive, or unethical business
conduct by an Affiliate may result, at 4Life’s
discretion, in one or more of the following
corrective measures:

e Y Bceil noanexatlei Bo3BpaTy NpoayKLun
A0JKHbI 6bITb HOMepa aBTopM3aLmun
BO3BpaTa, KOTOPble MOXHO MONY4YUTD,
no3BoHUB B OTAEeN 06CNyXMUBaHNA
KneHToB. HoMep aBTOpU3aLuM Bo3BpaTa
AOJKEH 6bITb YKa3aH Ha KaXkaoW
BO3BpaLlaeMoi1 yrakoBKe.

Mpu Bo3BpaTe cneayeT NpeAcTaBuUTh:

e Konwuto yeka c gaton pO3HUYHON NOKYMKU
(ecnu npoaykT Bo3BpawaeTca AbdunmaTty
PO3HUYHbIM NoKkynaTenem); u

° HeMCI'IOJ'Ib3OBaHHyI-O 4yacTb npoaykKuuu B
OpMFMHaﬂbHOVI ynakoBKe.

[na ynakoBKu NpoayKumu, BO3BpaLlaemMomn Ans
3aMeHbl, crieflyeT UCronb30BaTh Hagnexallyo
Tapy 1 ynakoBOYHble MaTepuansbl. Bes
BO3Bpallaemas nNpoaykKuus HanpasnseTcs
KoMnaHuu 4Life c npegonnayeHHon 4OCTaBKOMN.
4Life He NPUHMMAET NOCbLIIKN C HANIOXXEHHbIM
nnaTexom. PUCK yTpaTbl NPoAYyKLUU BO BpeMS
nepecbinkn HeceT Adbdununat. OTcnexumBaHune
JOCTaBKM, CTpaxoBaHue, NOATBEPXAEHNE
nony4vyeHuns otnpasneHnsa KomnaHuen,
BoanaratoTcs Ha ApdunmaTa.

Ecnun Addwunmat BosspalaeT 4Life ToBap, KoTopbIin
6b1n1 Bo3BpaLLeH AddunmaTty ero PO3HUYHbBIM
nokynaTtenem, NPOAYKT [OMKEH 6bITb nonyyeH 4Life
B TeyeHue 10 (necsiTn) AHen ¢ AaTbl Bo3BpaTa
nokynatenem Abdununaty BMecTe C YeKOM,
BblaaHHbIM Adpunnatom Po3HUYHOMY
nokynaTesito B MOMEHT MpOoAaxu.

8. Pa3pelueHue CNOPOB U AUCLMNIMHAPHDbIE
pa3bupaTtenbcTBa

8.1. OucumnnnHapHble B3blCKaHUA. HapyweHune
CornaweHus, HacToswen MonnMTuKK, a Takxe
He3aKOHHble, MOLLUEHHUYECKUNE, OBMaHHble nnu
HeaTu4Hble aencTeusa Abdununata MoryT npuBeCTy,
Ha ycMoTpeHue 4Life, K oO4gHOMY MM HECKOJIBKUM
N3 NepeyncrieHHbIX HXKe B3bICKaHWUN:
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e |ssuance of a written warning or
admonition.

e Requiring the Affiliate to take immediate
corrective measures.

e Loss of privileges, included but not
limited to loss of MyShop website
privileges.

e Loss of one or more bonuses and
commissions.

e Withholding from an Affiliate all or part
of the Affiliate’s bonuses and
commissions during the period that
4Life is investigating any conduct
allegedly violating the Agreement. If an
Affiliate’s business is canceled for
disciplinary reasons, the Affiliate will not
be entitled to recover any commissions
withheld during the investigation period.

e Loss of recognition, including but not
limited to, in 4Life Official Materials and
events, special awards and incentive
trips.

e Suspension of the Affiliate’s Affiliate
Agreement for one or more bonus
periods.

¢ Involuntary Cancellation of the offending
Affiliate’s Affiliate Agreement.

e Any other measure expressly allowed
within any provision of the Agreement
or which 4Life deems practicable to
implement and appropriate to equitably
resolve injuries caused partially or
exclusively by the Affiliate’s Policy
violation or contractual breach.

In situations deemed appropriate by 4Life, the
Company may institute legal proceedings for
monetary and/or equitable relief.

e [lucbMeHHOEe NpeaynpexaeHne nnm
BbIFOBOP.

e TpeboBaHwue, YTO6bI ApdurnmaT
HeMeAEHHO MPUHSA KOPPeKTUpYoLLme
Mepbl.

e YTpaTa npuBuNernin, BKAOYas, Ho He
orpaHu4mMBasiCb, yTpaTon NpmMBUIErUin
no ncnonb3oBaHuto camta MyShop.

e YTpaTa oHOro unu 6onee
KOMWCCUOHHOTO 1 6OHYCHOTO
BO3HarpaxzaeHus.

e 4Life BnpaBe yaep>kaTb NOMHOCTbIO UK
4aCTUYHO KOMUCCUOHHbIE U BOHYCHbIE
BO3Harpa)xaeHus 3a Nepuog,
paccnepoBaHusa Komnanuen 4Life
dhakToB NnoBeAeHus,
NPeAnoNOXMTENBHO HapyLUaroLwmx
CornalueHue. Ecnu 6usHec Abdunmata
npeKpaLleH No AUCLMNINHAPHbBIM
npuymHam, Abdunuat He MMeeT rnpasa
Ha BO3BpaT KOMUCCUOHHBbIX
BO3Harpa>kieHuw, yaep>XaHHbIX B
nepuopg paccnefoBaHus.

e YTeps NpuaHaHusA 3acnyr, BKa4as, HO
He orpaHuM4YMBasiCb, yTepen NpusHaHus
B OpunumanbHbix MaTepuanax 4Life u
BO BPEMSI MEPONPUATUN,
cneumanbHbIX Harpag u
NOOLPUTENbHbIX NYTELECTBUNA.

e [IpuoctaHoBKa gencteusa CornalleHus
AddurnmaTa Ha OAMH NN HECKOJIbKO
nnaTeXHbIX NepUOLOB;

e HepobpoBonbHoe lNMpekpalieHune
CornaweHus Adbdunmata c
HapywwmBwum Addununatom;

e Jlto6ble apyrve mepbi,
npeayCcMOTPEHHbIE B ABHOM opme
no6bIM nonoxxeHnem CornalueHus, nnu
Takue Mepbl, KoTopble 4Life nocuntaer
LlenecoobpasHbIMU U Hagnexallmumm
ANA CNpaBeA/IMBOro peLleHus npobnem,
BbI3BaHHbIX YaCTUYHO MU
NCKJTIOYMTENIbHO HapyLUEHUEM
AddunmaTtom MonnuTUku nnm
[LOrOBOPHbIX 0683aTeNbCTB.

B cutyauusx, korga 4Life nocumtaer
LuenecoobpasHbiM, KomnaHus Bnpase BO36yAUTb
cynebHoe pa3bmpaTenbCTBO C Liesibio Noy4YeHus
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8.2.  Grievances and Complaints. When an
Affiliate has a grievance or complaint with
another Affiliate regarding any practice or
conduct in relationship to their respective 4Life
businesses, the complaining Affiliate should
report the situation in writing to 4Life's
Compliance Department by mail or by email at
eurasia@4life.com.

8.3.  Appeals of Sanctions. Following the
issuance of a sanction (other than a suspension
pending an investigation), the disciplined Affiliate
may appeal the sanction to the Company. The
Affiliate’s appeal must be in writing and received by
4Life’s Compliance Department within fifteen (15)
days from the date of 4Life’s sanction notice. If the
appeal is not received by 4Life within the fifteen
(15) day period, the sanction will be final. The
Affiliate must submit all supporting documentation
with his or her appeal correspondence and specify
in full detail the reasons why he or she believes
the Company’s initial determination was
erroneous. If the Affiliate files a timely appeal of
the sanction, the Company will review and
reconsider the Cancellation, consider any other
appropriate action and notify the Affiliate in writing
of its decision.

8.4.  Dispute Resolution. Unless the applicable
laws, including consumer protection laws, prescribe
otherwise, any legal cause of action arising out of or
relating to the Agreement, or the breach of thereof,
shall be settled by the Arbitrazh Court for the City of
Moscow.

Notwithstanding the foregoing, nothing in this
Agreement shall prevent either party from applying
to and obtaining from any court to which the
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JLOBNETBOPEHUSI B IEHEXHOW hopMe M/UnK Mo
npaBy cnpaBea/IMBOCTW.

8.2. KoHdaukTbl 1 xanobbl. B cnyyae koHbnmkTa
Mexay Apdnnnatamm unm NOCTyneHUs Kanoobbl
Nno NOBOAY NHO6bIX AENCTBUIN NN NOBEAEHUS,
OTHocALWMXCA K 6usHecy 4Life o6omx Adpdunnaros,
AddunmaTt fomKeH HanpaBUTb XXanoby B
nucbMeHHon ¢dopme B OTAEN HOPMATUBHO-
npaBoOBOro perynvpoBaHus 4Life Ha ropugmyeckui
agpec KomnaHuu unmn Ha agpec 9NeKTPOHHOM
noyTbl eurasia@4life.com.

8.3. O6xanoBaHue B3bickaHuit. [Mocne
AVCUMMNIMHAPHOIO B3bICKaHMUA (OT/IMYHOMO OT
npuMocTaHoBKK Aencteusa CornalleHmsa o MOMEHTa
OKOHYaHUs paccnefoBaHus) NoaBepriumincs
B3biCKaHuto Apdununat MoxeT obanosaTtb
B3bICKaHWe, 06paTUBLLMCH B KOMMaHUI.
XopaTtancTeo 06 06KanoBaHUN AOKHO 6bITb
noaHo B MMCbMEHHOW (OpMe U NOJTYYEHO
OTAENoOM HOPMATUBHO-NPABOBOr0 PerynpoBaHus
KomnaHuu B TeyeHue 15 (nATHagLaTn) AHeN ¢ aaTbl
yBegomMnenusa KomnaHuen 4Life o B3bickaHun. B
cnyyae ecnu B TedeHne 15 (nATHaguaTu) aHewn
KomnaHwuen 4Life He 6yaeT nonyyeHo xoAaTancTBO
06 06>XanoBaHUK, peLleHne O B3bICKaHUK
CTaAHOBMUTCA OKOHYaTeNbHbIM. Apdunmnat fosmkeH
npeacTaBUTb BMECTe C XO4aTaCTBOM BCHO
NoATBEPXXAAOLLYH AOKYMEHTAUMUIO U MOAPOBHO
onucatb, MOYeMy, Mo ero MHEHUIO, NepBOHavasibHas
oLieHKa cobbiTuin KomnaHuen 6bls1a oLIMO6OYHOMN.
Ecnun Addwnnmat cBoEBpeEMEHHO 06XanyeT
B3blCKaHWe, KoMnaHus paccMOTPUT ero AoBOAbI U
NnepecMoTpUT CBOe pelleHne o MpeKkpalleHum
CornalueHus, NpMMET peLleHune o Apyrux
HaZ/ieXxalumx AeNCTBUSAX U MMCbMEHHO YBELOMUT
Addunnmnata o cBOEM peLLeHunMN.

8.4. PaspelleHune crnopoB. Ecnn nHoe He
npeanucaHo AencTBYHOWMM 3aKOHO4ATENIbCTBOM
(B TOM Uncne 3aKoHOAATENbCTBOM O 3alyuTe Npas
noTpeéuTenen), ntobble Cnopbl, BO3HUKAOLWME U3
nnu B cBA3u ¢ CornaweHnem, unm HapyLeHus
CornaweHns nognexkaTt paspeLleHuto B
ApbutpaxkHom cyae ropoga MockBbil.

HecMoTps Ha Bblllecka3aHHOe, HAYTO B
HacTosiwem CornalleHmm He NPenaTCTBYET 060N
N3 CTOPOH 06paLlaTbCcs B 1LO60W Cyf, Ha
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parties have consented to jurisdiction as set forth
in this Agreement a temporary restraining order,
preliminary or permanent injunction, or other
equitable relief to safeguard and protect its trade
secrets and intellectual property rights, trade
secrets, and/or confidential information including
but not limited to enforcement of its rights under
the non-solicitation provision of this Agreement.

Damage Limitation

In any action arising from or relating to this
Agreement, the parties waive all claims for
incidental and/or consequential damages, even if
the other party has been apprised of the likelihood
of such damage. The parties further waive all
claims to exemplary or punitive damages.

Liquidated Damages

In any case which arises from or relates to the
wrongful termination of Affiliate’s Affiliate
Agreement and/or independent business, the
parties agree that damages will be extremely
difficult to ascertain. Therefore, the parties
stipulate that if the involuntary termination of a
Affiliate’s Affiliate Agreement and/or loss of their
independent business held to be pursuant to a
breach of contract or otherwise wrongful
termination under any theory of law, Affiliate’s
maximum sole remedy shall be liquidated
damages calculated as follows:

e For Affiliates at the “Paid As” rank of
Diamond Elite or lower, liquidated damages
shall be in the amount of his/her gross
compensation that he/she earned pursuant
to the Life Rewards Plan in the twelve (12)
months immediately preceding the
termination.

FOPUCANKLINIO KOTOPOrO COrlacuiMcb 06e CTOPOHbI
N KOTOpbIN YKasaH B HacToswem CornalleHuu, 3a
nosy4yeHneM OT HEro BPEMEHHOIO
3anpeTuTeNbHOro cyaebHOro npukasa,
npeaBapuUTesIbHOro NN NOCTOSAHHOIO CYAEe6HOro
3anpeTa unm Apyrux cnpaBegvBbIX CpeacTB
CyAe6HON 3aWmTbl AN 3aLUTbl M OXPaHbl CBOMX
KOMMepPYeCKMX CEKPETOB U Nnpas
NHTENNEeKTyanbHOM COGCTBEHHOCTM, KOMMEPYECKMX
CEKPeTOB U/NnNun KOHGMAeHUNanbHoOM nHpopmauuu,
BKJ1HOYas, HO He OrpaHNYMBasiCb, 06ecrneyeHnemM
cobntoAeHNA CBOUX NpaB B COOTBETCTBUU C
NoNoXeHnem HacToswen NMonnuTukM o 3anpeTe Ha
BoBfieyeHne AbdunumatoB u NpUopUTETHLIX
KJIMEHTOB B AEeATENbHOCTb APYrMX KOMMaHWN.

OrpaHuyeHue yuwepba

B nto6oM urcke, BbITEKarLWeM U3 HaCTOSLLErO
CornaweHusi UM cBA3aHHOM C HUM, CTOPOHbI
0TKasbIBaKOTCA OT BCEX TPeBGOBaAHUI O BO3MELLLEHMM
CNyYanHOro U/nnmn KOCBEHHOTO yLepba, faxe ecnm
Apyras CTopoHa 6bln1a UHhopMUpoBaHa o
BEPOATHOCTU Takoro yuiep6a. CTopoHbl fanee
0TKasbIBaKOTCA OT BCeX TpeboBaHUi O Bbiniarte
NPUMEPHbIX UK WTPadHbIX YObITKOB.

3apaHee oL eHEeHHble YObITKU

B nto6om cynebHOM fene, BO3HMKAIOLWEM B
pesynbTaTe Uan CBA3aHHOM C NPOTUBOMNPABHOMN
TepMuHaumen CornaweHus Addunnata n/mnm
He3aBMCUMOro 6M3Heca, CTOPOHbI COrallatTCs ¢
TeM, YTO onpeaenuTb pa3mep ybbITKOB ByaeT
ype3BblYaHO TPyAHO. [103TOMY CTOPOHDI
OroBapmBatoT, YTO €C/U NPUHYANTENbHAsNA
TepmuHauusa Cornawenns Addunnata nnm ytpara
He3aBUcMMoOro 6msHeca Adpdunmnarta npomsoLuna B
pesynbTaTe HapyLeHUss ,0roBopa UM MHOro
NPOTUBOMPAaBHOrO AENCTBUS, COrNnacHo Nobon
Teopuu npaBa, MakCcMMarsibHasi cymma
eANHONNYHbIX YObITKOB AddunmnaTta ncumncnsaercs
cnepyrowmm o6pasom:

e [lna AbdunuaTos, yen «PaHr ans
BO3HarpaxgaeHusi» cooTBeTCTBOBAN
YPOBHIO lanMOHA 3NUT UK HUXe,
3apaHee OLEeHEHHble YObITKM
BO3MeLLalTCA B pa3Mepe BasoBOMn
KOMMeHcaunmn, KOTOpY OHW Nosyyanu B
COOTBETCTBUU C KOMMEHCaUMOHHbIM
nnaHom Life Rewards 3a 12 (aBeHaguaTb)
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e For Affiliates at the “Paid As” rank of
Presidential through Silver Elite, liquidated
damages shall be in the amount of his/her
gross compensation that he/she earned
pursuant to the Life Rewards Plan in the
eighteen (18) months immediately
preceding the termination.

e For Affiliates at the “Paid As” ranks of Gold
through Platinum Elite liquidated damages
shall be in the amount of his/her gross
compensation that he/she earned pursuant
to the Life Rewards Plan in the twenty-four
(24) months immediately preceding the
termination.

Gross compensation shall include commissions
and bonuses earned by the Affiliate pursuant to the
Life Rewards Plan as well as retail profits earned
by Affiliate for the sale of 4Life products. However,
retail profits must be substantiated by providing
the Company with true and accurate copies of fully
and properly completed sales receipts provided by
Affiliate to Retail Customers at the time of the sale.

The parties agree that the foregoing liquidated
damage schedule is fair and reasonable.

An Affiliate’s “Paid As” rank is the rank or title at
which they actually qualified to earn compensation
under the Life Rewards Plan during a bonus period.
For purposes of this Policy, the relevant bonus
period to determine an Affiliate's “Paid As” rank is

MecdLeB, HenocpeaCTBEHHO
npeplwectsoBaBLUNX TEPMUHALINN.

e [lna AddununaTtos, yen «PaHr gns
BO3Harpa)ieHusi» CoOoTBeTCTBOBAJ
ypoBHto oT Npe3ngeHTta Ao Cunbeep InuT,
3apaHee OLUeHEeHHble YObITKU
BO3MeELLaloTCs B pa3aMepe BasioBow
KOMMeHcaunmn, KoTOpYr OHM Nonyyanu B
cooTBeTCTBUM ¢ KOMNEHCALNOHHbIM
nnaHom Life Rewards 3a 18
(BoceMHaguaTb) MecsiLEeB,
HenocpeACTBEHHO NpejLecTBOBaBLUNX
TepMUHaLum.

e [na Abpdunnatos, yen «PaHr gna
BO3Harpa>ieHusi» COoTBeTCTBOBA/
ypoBHto oT [f'ona fo MNMnatuHa 3numr,
3apaHee OLEeHEHHbIe YObITKM
BO3MeLLalTCs B pasMepe BasloBOW
KOMMeHcaunmn, KOTOPYr OHM Noslyyanu B
cooTBeTCTBMM ¢ KOMNEHCALNOHHbIM
nnaHom Life Rewards 3a 24 (gBaguaTtb
yeTblpe) MecsiLa, HEMOCPEACTBEHHO
npeaLwecTBOBaBLUNX TEPMUHALNMN.

BanoBas koMneHcauusi BKtoYaeT B cebs
KOMMCCUOHHbIE U BOHYCHbIE BO3HarpaXxaeHus,
3apaboTaHHble AbdnnanaTtomMm B COOTBETCTBUM C
KomMneHcauunoHHbIM niiaHoM Life Rewards, a Takxe
PO3HUYHYIO NPUObLINDb, Nonydyaemyto Apdbunmatom
npv npopaxe npoayktos 4Life. OgHako npubbINb
OT PO3HWYHOIN TOProBAW A0MXKHa 6bITb 060CHOBaHa
Adbdunmatom npegocTtaBneHnem B KomnaHuto
NOA/IMHHbBIX M TOYHbIX KOMUIA MONHbIX U
Haanexawmm o6pa3oM 3anoNHEHHbIX KBUTaAHLUWI O
npoAa)ax, Kotopble 6b11u BblAaHbl PO3HUYHbIM
KNMeHTaM BO BPEMS TpaH3aKLUN.

CTOpOHbI cornawarTcs, 4TO BbllLeoNnMUMCaHHbIE
ycnoeud Bo3mMeulweHna 3apaHee OUEeHEHHbIX
y6bITKOB ABNAKOTCA CrnipaBeginBbiMn 1
npunemMmnemMbiMn.

«PaHr gnsa Bo3HarpaxaeHusa» AddunmaTta o3Havaet
TOT paHr, TpeboBaHus K Kotopomy Addunmat
haKTU4yeckun BbINOMHWUA AN NONyYEHMUSA
KOMMEHCaLNn B COOTBETCTBUN C
KomMneHcaLunoHHbIM niiaHoM Life Rewards B
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the bonus period one month prior to the month the
Affiliate’'s business is placed on suspension or
terminated, whichever occurs first. The “Paid As”
rank differs from the “High Rank,” which is the
highest rank that an Affiliate has ever achieved
under the Life Rewards Plan.

8.5.  Governing Law. Affiliate Agreement shall be
governed by the laws of the Russian Federation.

9. Ordering

9.1.  Purchasing 4Life Products. Each Affiliate
should purchase his or her products directly from
4Life or an authorized 4Life Regional Center. If an
Affiliate purchases products from another Affiliate
or any other source, the purchasing Affiliate may
not receive the Life Points associated with that
purchase.

9.2. [Intentionally omitted.]
9.3. [Intentionally omitted.]
9.4. Confirmation of Order. An Affiliate and/or

recipient of an order must confirm that the
product received matches the product listed on the
shipping invoice and is free of damage. Failure to
notify 4Life of any shipping discrepancy or damage
within thirty (30) days of shipment will cancel an
Affiliate’s right to request a correction.

9.5. Payment and Shipping Deposits. No monies
should be paid to or accepted by an Affiliate for a
sale except at the time of product delivery.

paMKax nnaTexHoro nepuopa. [Ans uenen
HacTosfwen NoNNTUKN COOTBETCTBYHOLLUM
nnaTeXXHbIM NeprmoaoM ANs onpegenexHns «PaHra
Ans BosHarpaxaeHus» Adbdunuata aensdertcs
nnaTeXHbln Nepuoj, KOTopbIv npeaLlecTsoBarn
TOMY MecsLy, Korga aestenbHocTb Abdunmata
6blna NPUOCTaAHOBIIEHA UM TEPMUHUPOBAHA, B
3aBUCMMOCTM OT TOrO, KaKoe CObbITME MPON3OLLIO
paHbLle. «PaHr Ana BosHarpaxzeHnsa» oTnmyaeTcs
OT «BbICLLEro paHra». «BbiCLUNIA paHr» sBNsieTcs
CaMbIM BbICOKMM PaHroM, KOTOPOro Korga-iméo
poctur Apdunmat B pamkax KomneHcauMoHHOIo
nnaHa Life Rewards.

8.5. [MpumeHnmMoe npaBo. HacTtosuiee CornatieHune
perynupyeTtcs 3akoHofaTeNbCTBOM POCCUMIACKOM
depepauyum.

0. 3akasbl

9.1. 3akynka npoaykuuu 4Life. Kaxabin
Addunuar, 3akynaet NnpoayKLUIO
HernocpeacTBeHHO B 4Life unny
aBTopu3oBaHHOro PernoHanbHoro LleHTpa 4Life.
B cnyyae 3akynku Adbdunuatom npoaykumum y
apyroro Addwunumata unum ns Apyrux UICTOYHMKOB
ocyLiecTBAsaOWMA 3akynky AbdpunnaTt MoxeT He
nonyuutb 6annbi Life Points, cBAA3aHHble C aTOW
MOKYMNKOMN.

9.2. [HamepeHHO yaaneHo]
9.3. [HamepeHHO yaaneHo]
9.4. MNoaTBepxXaeHWe NONAYYEHUS 3aKasa.

Adbdunuat n (Mnn) nonyyaTenb 3aKasa JOKEH
NoATBEPAMUTDb, YTO NONYYEHHAA NPOAYKLUMS
COOTBETCTBYET MNepeYHio, NpUBELEHHOMY B
OTrpy304YHON HaKNafgHON, N focTaBfeHa 6e3
nospexaeHun. Heysegomnenue 4Life B TeyeHne
30 (TpuguaTn) AHEN C MOMEHTA OTIPY3KU O
HECOOTBETCTBUM OTFPY304YHOM JOKYMEHTAL UMK
Unn NoBpexaeHuu Toeapa nuwaet Apdunuara
npaBa TpeboBaHMA Mep KOPpPEKLUN.

9.5. 3anpet npegonnaTtbl U 3anora. Hnkakue
JAEHeXHble cpeAcTBa He ynnaymBatotca Abdunumarty
N He NpuHuMatoTea ApdurnmnaTom 3a Nnpoaaxy,
KpOMe KaK B MOMEHT JOCTaBKMW NPOAYKTa.
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Affiliates should not accept monies to be held for
deposit in anticipation of future deliveries.

9.6. [Intentionally omitted.]

9.7.  Restrictions on Third-Party Use of Credit
Cards and Checking Account Access. Affiliates shall
not use unauthorized credit cards to enroll Preferred
Customers or to make purchases from the
Company; likewise, Affiliates shall not permit other
Affiliates, Retail Customers, or Preferred
Customers to use their credit cards or permit debits
to their checking accounts to enroll or to make
purchases from the Company.

9.8. VAT. All prices indicated in 4Life Product
Price List are VAT inclusive.

10.  Inactivity and Cancellation

10.1. Effect of Cancellation and Termination. So
long as an Affiliate remains active and complies with
the terms of the Affiliate Agreement and these
Policies, 4Life shall pay commissions to such
Affiliate in accordance with the Life Rewards Plan.

An Affiliate’s bonuses and commissions
constitute the entire consideration for the
Affiliate’s efforts in generating product sales and all
activities related to generating product sales
(including, but not limited to, building a Marketing
Organization). Following an Affiliate’s non-
continuation of his or her Affiliate Agreement,
cancellation for inactivity, or voluntary or
involuntary cancellation (termination) of his or her
Affiliate Agreement (all of these methods are
collectively referred to as “Cancellation”), the
former Affiliate shall have no right, title, claim, or
interest to the Downline Marketing Organization
which he or she operated, or any commission or
bonus from the product sales generated by the
Marketing Organization. Affiliates waive any and
all rights, including, but not limited to, property
rights, in the Marketing Organization which they
may have had. Following an Affiliate’s Cancellation

Addununatam He cnenyeTt NpUMHUMaATb AEHEXHble
CpeAcTBa B KaYecTBe NpefonaTbl B CYET ByayLUnX
AOCTaBOK.

9.6. [HamepeHHO yaaneHo]

9.7. OrpaHu4yeHue UCNosb30BaHUA TPETbUMU
AnuaMn KpeauTHbIX KapT U A0oCcTyna K
pacyeTHbIM cyeTaM. AbdunmaTtbl He paspellaroT
apyrum Adpdunuatam u MNpuoputeTHbIM
KJIMeHTaM NoJSib30BaTbCA CBOMMMW KpPeaUTHbIMMU
KapTamu, NpoOn3BOANTb CNMUCaHNE CO CBOUX
TEeKYLNX CHETOB, permcTpMpoBaTbCs M 3aKynaTb
npogykuuto y Komnanum.

9.8. HAC. Bce ueHbl, ykasaHHble B
MpenckypaHTe 4Life, npuBeaeHbl ¢ yuetom HC.

10. OTcyTcTBUe pAeaTenbHOCTU U lNpekpalueHune
CornawieHus

10.1. [ocnepctBua NpekpaweHna CornaweHns
n TepmuHaumu. Ecnu Abdunuat octaetcs
aKTUBHbIM U cObt04aeT NOCTaHOBIEHUSA
CornalueHuns 1 NOSIOXXEHUA HACTOALLEN
MonnTtnku, komnanusa 4Life sBbinnaynBaer
AddunmaTty KOMMCCUM U BOHYCbl B COOTBETCTBUU
¢ KomneHcauunoHHbiM nnaHom Life Rewards.

KOMWCCUOHHbIE N GOHYCHble BO3HArpa>kaeHus
AddunnaTta npeacTaBasOT COO0M
ncuyepnbiBarLLee BCTPEYHOE Y40BNETBOPEHME 3a
paboTy AbdunnmaTta Nno oCyLEeCTBAEHUIO NPOAaxX
N BCHO €ro AesiTENbHOCTb, HaNpaB/IEHHYIO Ha
peanusauuio npoaykumnm (BkaYaa cosgaHue
MapKeTUHIoBOM OpraHM3saummn, HO He
orpaHuyMBasicb TakoBoW). B cnyvae
HenpoaneHua Apdunuatom CornaweHus
Addunuata, npekpalleH1s ero AencTBmUS B CBA3N
C HEAaKTUBHOCTbIO, JOGPOBOJILHOIO UK
HeLo6pOBOJIbHOIO NpeKpaLLeHus (TepMuHaLun)
CornaweHus Abdunnata (NnepeyncreHHblie
MeTOoAbl Aanee no TEKCTY UMEHYOTCSA COBMECTHO
«MpekpatlyeHne») 6biBlni Abdunmat He meeT
HUKaKWUX Nnpae, BKKOYasa NpaBoO CO6GCTBEHHOCTU U
npaBo TpeboBaHus, Ha MapKeTUHIOBYHO
opraHusaumio, a Takxxe 4oam B MapKeTUHrosom
opraHusauunmn, KOTOpON OH ynpaBns, a TakxKe
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of his or her Affiliate Agreement, the former
Affiliate shall not hold him or herself out as a 4Life
Affiliate and shall not have the right to sell 4Life
products. An Affiliate whose Affiliate Agreement is
cancelled shall receive commissions and bonuses
only for the last full bonus period he or she worked
and qualified prior to Cancellation (less any amounts
withheld during an investigation preceding an
involuntary Cancellation).

10.2. Cancellation Due to Inactivity. Affiliates who
produce less than the required Principal Volume
(or “PV”) as outlined in the Life Rewards Plan for
any bonus period will not receive a commission for
the sales generated through their Marketing
Organization for that bonus period. If an Affiliate
has not generated any Principal Volume for a
period of six (6) consecutive calendar months (and
thus becomes “inactive”), his or her Affiliate
Agreement shall be canceled for inactivity following
the last day of the sixth (6'") month of inactivity that
is beyond the initial one (1) year period of the
Agreement. Written confirmation of the
Cancellation will not be provided by 4Life.

10.3. Involuntary Cancellation (Termination). An
Affiliate’s violation of any of the terms of the
Agreement, including any amendments that may be
made by 4Life in its sole discretion, may result in
disciplinary actions being taken against the
Affiliate at 4Life’s discretion. Such disciplinary
actions may include, but are not limited to, the
involuntary Cancellation of the offending
Affiliate’'s 4Life Agreement and business. If the

HUKaKWUX NpaB Ha KOMUCCUW UK BOHYCbl OT
npofax tTakon MapKeTUHIoBoM opraHusauum.
Addunmat oTKasbIiBaeTCs OT BCEX M NOObIX NpaB
Ha MapKeTUHIoBYHO OpraHu3aLnto, KOTopble Mor
UMeTb paHee, BK/tOYas, B YaCTHOCTH, NpaBo
cob6¢cTBEHHOCTU. [Mocne npekpalleHns
Addununatom gencteusa ceoero CornawieHuns
Addunmara 6biBlLIMKA APdunnaTt He cunTaeTcs
Addunmatom 4Life n He MMeeT NnpaBa npojaBaTtb
npoaykuuto 4Life. Abdunnat, gencreune
Cornawenus Adpdunmarta KOTOporo 6bi10
npekpaweHo, Nosly4yaeT KOMUCCUOHHbIE U
6OHYCHble BO3HarpaxaeHus ToJIbKo 3a
nocneaHun NosiHbIN NAaTeXHbIN Nepuog cBoen
pa6oTbl Ao MNpekpalleHns (3a BbIYeTOM Nto6bIX
CYMM, yA€ep>XaHHbIX B Te4eHne nepuopaa
paccnefoBaHus, npejlecTBOBaBLUErO
Hefo6poBONbHOMY lNMpeKpaLLeHnto).

10.2. [IpekpauieHne CornaweHunsa B CBA3KN C
OTCYTCTBMEM JesaTenbHoCcTU. AbdunuaTsl,
KoTopble B Nt060M NnaTeXHbi Nepmos
Npou3BOAAT MeHee Heo6xoaMMOoro JInyHoro
o6bema PV, npefyCcMOTPEHHOro
KomneHcaunoHHbIM nnaHoM Life Rewards, He
nosy4yaroT KOMUCCUIO C MpoAaax,
ocyLiecTBAsseMbIX UX MapKeTUHroBown
opraHusauuen 3a ToT Xe nepuog. Ecnny
Adbdunnarta HeT Tpebyemoro JInuHoro o6bema B
TeuyeHue 6 (LwecTn) cnepyowmx Noapsaa
KaneHAapHbIX MecsiLeB (B pesyfibTaTe Yero
Adbdunmnat cTaHOBUTCS «HEAKTUBHbBIMY»), MO
3aBepLleHnmn nocnefHero AHS WecTUMeCcAayHoro
nepuofa HeaKTUBHOCTW, NpeBblLlakoLL,ero
HayvanbHbIN nepuof aencteuna CornaweHus B
oauH (1) roa, Cornawenune Apdunmata
npekpatliaeTcsi B CBA3WN C OTCYTCTBUEM
AeaTenbHOCTU. [TMCbMEHHOro NoATBepPXAeHUS
MpekpaweHna KomnaHus 4Life He
npepocTaBnserT.

10.3. Hepo6poBonbHoe MpekpatlieHne
Cornauwenus (TepmuHauma). PesynbtaTom
HapyweHunsa Apdunnatom noboro ms
noctaHossneHu CornaweHusa, BKJroYyasa tobble
N3MEHEHUS U JONOSIHEHUS, KOTOPbIe MOTYT ObITb
BHeceHbl 4Life Ha co6CcTBEHHOE UCKITIOUYNTENbHOE
YCMOTpEHME, MOTYT MPUBECTYU K
ANCLUUNNIMHAPHbBIM B3bICKAHUSIM B OTHOLLEHUM
Addunmarta no ycmotpeHnuto 4Life. Takne
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Affiliate's 4Life Agreement and business is
cancelled, the Cancellation shall be effective on
the date on which written notice is mailed, faxed,
or delivered to an express courier, addressed to
the Affiliate’s last known address or that of his or
her attorney, emailed to the Affiliate’s email
address on file with the Company, or when the
Affiliate receives actual notice of Cancellation,
whichever occurs first. 4Life reserves the right to
withhold and/or permanently retain funds and
prevent any roll-up depending on the individual
circumstances surrounding each case.

10.4. Voluntary Cancellation. An Affiliate has a
right to cancel at any time for any reason.
Cancellation must be submitted in writing by mail,
facsimile, or email to the Company at its principal
business address. The written notice must include
the Affiliate’s signature, printed name, address,
and 4Life Identification Number. If a canceling
Affiliate wishes to remain a Preferred Customer, he
or she must contact 4Life’s Customer Service
Department to re-establish a Preferred
Customer account. The Preferred Customer
account must have the same Sponsor as the
Affiliate Account. If an Affiliate wishes to re-enroll,
such re-enrollment must be in accordance with
Section 3.12 of these Policies.

ANCLUNNNHapHble B3bICKaAHUA MOTYT BK/OYaTb B
cebs, TOMUMO NPOYEro, HeJO06POBOJIbHOE
MpekpauweHne aencteusa CornaweHns n 6usHeca
Hapywuswero Addunuata. Ecnu CornaweHune
Addununara c 4Life n ero 6usHec pacToprHyTbl,
To lNpekpaleHne BCTynaeT B CUNY B A€Hb
OTMNPaBKK NMUCbMEHHOIO YBEAOMIEHNSA MO MOYTE,
nocpeacTBOM pakCMMUNbLHON CBA3N, NepeiaHo
COTPYAHUKY CNYXO6bl 9KCMpecc-A0CTaBKN Ha
nocneaHun n3BecTHbIn agpec ApdunnaTa nnm
ero opucTa, UM 3IEKTPOHHOM NMoYTe Ha agpec
Addununata, ykasaHHbI B 6a3e faHHbIX
KomMmnaHuu, nnu ¢ gatbl GakTUYECKOro noayyeHms
Addunmnatom yBegomneHus o MNpekpalieHuun
aencteua CornalwieHuns, B 3aBUCUMOCTU OT TOTO,
4yTO Npomnsonget paHblue. KomnaHus 4Life
oxpaHsieT 3a co60i NpaBo Ha BPEMEHHOE U (MnK)
NOCTOSIHHOE yAep)KaHne AEHEXHbIX CPeaCcTB U
npeaoTBpaLLEHNE KOMMPECCUMU B 3aBUCUMOCTH
OT MHAMBUAYaNbHbIX 06CTOATENbCTB KaXX40ro
KOHKpeTHOro gena.

10.4. [Hdob6poBonbHoe lNpekpalieHune
Cornawenus. AbdbunumaT umeeT npaso
npekpaTuTb AeiCTBME B TIOO6ON MOMEHT,
He3aBMCMMO OT MPUYUHbI. [TMCbMeHHOe
yBegoMneHue o MNpekpalieHnn fonxHo bbiTb
OTNpaBfIEHO B NMCbMeEHHOWN hopMe Mo NoyTe,
dhakcy Unn aNIeKTPOHHOWM NoYTe No agpecy
OCHOBHOI0O MecTa AesiTeibHoCTU KoMnaHuu.
NMUcCbMeHHOE yBeAOMIIEHNE AOXKHO b6bITb
noanucaHo Adbdunnatom n cogepxatb
yKa3aHHoe nevyaTHbIMU 6yKBaMU UMs
AddununaTa, ero agpec n NaeHTUDUKALUNOHHbIN
Homep 4Life. Ecnu Addunnat pactopraer
CornaweHune, HO NpU 3TOM XeNnaeT ocTaBaTbcs
MpUOPUTETHBIM KITMEHTOM, OH AOJKEH
cBfAzaTbcA ¢ OTAENOM 06CNYXXMBAHUA KNTMEHTOB
4Life, yTO6bI BOCCTAHOBUTb cYeT [pnopmuTeTHOrO
KnuneHTa. Y cyeta [NpnopuUTETHOrO KJIMEHTA
AOJKEH 6bITb TOT XXe CNOoHCOop, YTO M Yy cyeTa
Adpdunuata. Ecnn Adbdunnat xenaet NOBTOPHO
3aperncTpupoBaTbCs, Takas NOBTOpHas
perucTpauns Ao/HKHa NPOU3BOAUTLCA B
COOTBETCTBUMN C NooXeHneM 3.12 HacTosALLen
MonuTuku.
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rNOCCAPUN

TepMuH

OnpepgeneHus

4Life

TepmuH 4Life, ucnonbayembiit B TekcTe CornatleHms, o3Havyaet 000
«doplard Pecepuy Pycc» (Takxke nmeHyemoe «KomnaHus»).

AKTUBHbIN AdPpunmnar

AddunmaT, KOTOpbIN NOKYNaeT NPOAYKT UM MapKeTUHIOBble MaTepuanbl
y 4Life.

AccouuupoBaHHOe NULL0

Jto6on uneH Cembn Adbdunuarta n/mnum Kopnopaumm, NapTHEPCTBA,
o6LLecTBa C OrpaHMYEHHOM OTBETCTBEHHOCTbIO, TPacTa Uau Apyroro
FOPUAMYECKOrO NMLA, KaKUM-TMH0 06pa3oM CBA3aHHOro ¢ AddunmvaTom.

Addununar

HeszaBncuMbIn NogpAaUmnK, KOTOPbIA He ABISIETCA NOJSib30BaTeNeM
KOMMepYeCKON KOHLEeCCUM UM BO3MOXXHOCTU IeNIOBOro COTPYAHNYECTBaA.
CornalueHune mexxay komnaHunen 4Life n ee Abdpunnatamm He
npegnonaraet BO3HUKHOBEHUS TPYAO0BbIX MW areHTCKUX OTHOLLEHUN],
napTHepCcTBa UNM COBMECTHOro npeanpusatua Komnavum n Apdunumara.
AddunmnaT He MOXeET 6bITb pacLieHeH Kak paboTHUK KoMnaHum Hu B CBA3K
C NpefoCTaBNAEMbIMU UM yCIyramu, HU B LLENSIX Hanoroo6noxeHus. Bee
AddununaTbl, 3aperncTpmpoBaHHble B KayecTBe UHAMBUAYANbHbIX
npeanpuHMMmarenen B COOTBETCTBUM C 3aKoHOAaTeNIbCTBOM Poccuickon
depepauymmn, cCaMOCTOSATENIbHO UCMOJTHAKT 06513aHHOCTM MO ynnaTe
HanoroB C BO3HarpaaeHus, Nosly4eHHoro B kavectse AdpdunmaTos
KomnaHuu. Apdunumat He HageneH (HY SIBHbIMW, HX NoApasyMeBaeMbIMM)
NOTHOMOYUSIMU CBA3bIBaTb KOMNaHM0 KaknMu-nnbo obasaTenbCTBamMm.
Kaxabii Apdunmart ycTaHaBNnBaeT CO6CTBEHHbIE LieNeBble NoKa3aTeny,
yacbl paboTbl U METOAbI MPOAAXM, NPY YCIIOBUM, YTO €ro AeNCTBUSA
COOTBETCTBYIOT NocTtaHoBNeHusaM Cornawenus Abdunumarta, HacTosALen
Monntrkn n TpeboBaHMAM NPUMEHMMOrO 3aKOHOAATeNbCTBA.

Bannbi Life Points

Kaxxgomy npoaykTy 4Life npucBanBaeTcsi CTOMMOCTb B 6annax.
KoMuccuoHHble BosHarpaxaeHus AbdpunmaToB HAYUCNAOTCA Ha
OCHOBaHMM 06LLLEro KonmyecTBa 6annoB 3a NPOAYKLUMIO, MPOAAHHYHO
KaxabiM AdpdunmaTtomMm n ero MapkeTUHIOBOW OpraHu3auuen.
MapKeTuHroBble MaTepuasbl He UMEIOT aCCOLMMPOBAHHbBIX C HUMMU
6annos Life Points.

BHelwHu# Be6-canT

NInyHbI Be6-canT AdpdunmaTa unu gpyrasa dopma npucyTCcTeus B
NHTepHeTe, KoTopyto Adbdunuat ncnonbayeT Ans passutusi busHeca 4Life,
HO KOTOpas He pa3MellaeTca Ha cepBepax 4Life n He nmeet
oduumanbHoro otTHoweHus K 4Life. B gononHeHue K TpaanLMOHHbIM Be6-
cavTam, 6nor unu Be6-canT, paspaboTaHHbI Ha NnaTthopme AN BeAeHus
6110r0B 1 peknamMupyrowmnin npoaykTbl 4Life n/mnn BoamoxxHocTu 4Life,
cumTaeTcs BHelwHMM Be6-canTom.

[ayHnanH

MpuopuTeTHbIE KNMEHTbI U ApdrnmaThl B OpraHM3aLmm KOHKPETHOMo
Addunuara.
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3asiBneHue o npogaxe,
nepeaauye, yctynke
6usHeca 4Life

®opma, ncnonbsyemas ana nepepayum cyeta Apdununara ot ogHOro
dbusnyeckoro nuua apyromy (Mv oT 04HOroO KOPUAMYECKOrO NMua K
Apyromy). 3Ta popma HaxoaAuTcs B IMYHOM KabuHeTe Addunmata Ha
canTe 4Life B pasgene «bnsHec-pecypchbi».

3asiBieHne 0 CMeHe
MHponnepa u CnoHcopa (B
TeuyeHue nepebix 10 gHel ¢
AaTbl NOANUCAHMUSA)

dopmMa AOKYMEHTa, KOTOpbIN UCMONb3yeTcs B TeyeHue nepsbix 10
(necsTun) gHeit ¢ gatbl peructpaummn Addunumata, KOTOpbI 06HAPYXWIT, YTO
pernctpauus npomsoLusa nog HenpasuabHoro NHponnepa n/vmnu
CnoHcopa. 9Ta popMa HaxoaAnTcs B TMYHOM KabuHeTe AdpdunmaTa Ha
canTe 4Life B pasgene «bnsHec-pecypchbi».

NpeHTndunKaLMoHHbIN

YHUKarsnbHbIn HOMep, KOTopbin KoMnaHna npuceansaeT MNpuopuTeTHbIM

Homep 4Life knueHTam n Addwnnmatam 4Life ana nx ngeHtudbmkaumm.

WHponnep AddunuaT, nMyHO NpuBnekaroLwmnin apyroro Apdunmnarta n BKAKOYaOLWMI
ero B cBov [layHnanH. Muponnep Hosoro Addunmara MOXeT Takxe
BbICTynaTb B kKayecTBe ero CroHcopa.

KomnaHnus TepMuH «KomMnaHus», MCnonb3yemMbin B TekcTe CornalueHus, osHavyaeT

000 "dopJlaitd Pecepu Pycc" (Takxke MeHyeMoe «4Lifey).

KomMneHcaunoHHbIN nnaH
Life Rewards

KomneHcaunoHHbIn nnaH Life Rewards, B cooTBeTCTBMM C KOTOpbIM 4Life
HauncnsetT AbdumnnatamM KOMUCCUOHHbIE BOSHArpaXxaeHus.

KopnopaTtusHbii opuc

KopnopaTtueHbin oduc 4Life pacnonoxkeH no agpecy: 6-p
PoxpectBeHckun, a. 19, atax 1, 2, nomely,. 1V, V, MockBa, 107045, Poccus.

JInuHbIli 06beM (TakKe

JInyHbIn 06bEM — 3TO cymMa 6annoB Life Points (LP) Addunmara 3a

BCTpeyaeTcs MOKYNKK NpoAYyKTOB, KoTopble: (a) npuobpeteHbl Addunvatom ans
ab6peBunartypa PV) JIMYHOrO NOTPEGNEHNA NN PO3HMYHOMN Npogaxu; (b) NpuobpeTeHbl
nokynatenamun Abdununarta yepes pedepanbHyto ccbinky MyShop nnm
odopmMmnsArTecsa ¢ ykasaHnem NaeHTudmkaunoHHoro Homepa Adpdunmara.
MapkeTuHroeas MpuopuTeTHbIE KNMEHTbI U AddunmaTbl, NOANUCAHHbIE HUXE
opraHusauus onpepeneHHoro Apdunumara.

Homep aBTOpu3auum
BO3BpaTa

Bce npoaykTbl, Bo3BpawaeMmsble B 4Life, 4omkHbI uMeTb Homep
aBTOpuM3aLmm Bo3BpaTa. Ero MoxHo nonyuntb y OTAena 06¢ny>KMBaHus
K/IMEHTOB. ATOT HOMEP AO0/KEH ObITb HANMMCaH Ha KaXA0N BO3BpaLLaeMon
ynakoBKe.

OnToBas UeHa

CymMa, BamaeMas 3a npoaykTbl 4Life pns Apdunmatos n MNpuopuTteTHbIX
KJINEHTOB, KOTOPbIe MOKYynatoT Hanpsamyto y KomnaHum nnm PermoHanbHbIX
LeHTpoB. OnToBas LieHa onyb6nukoBaHa Ha www.4life.com u
npegycmaTpuBaeT 25% CKMAKY OT PO3HUYHOW LiEHbI.

OTAen HOPMAaTUBHO-
npaBoBOro perynmposaHus

Moppa3speneHue 4Life, KOHTponMpyroLee COH6NH0AEHNE HACTOSALLEN
MonuTuUkK. Agpec aNeKTPOHHOM NOYTbI OTAENa HOPMaTUBHO-MPaBOBOro
perynupoBaHus: eurasia@4life.com.
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OTpen obcny)xuBaHusa
K/IMEeHTOB

OTpen 4Life, KOTOpbI NOMOraeT yaOBNETBOPSATb 6BU3HEC-NOTPEBHOCTH
MpuopuTeTHbIX KNneHToB U Addunnatos 4Life. C oTaenom o6CnykKmBaHms
K/IMEHTOB MOXHO CBA3aTbCA MO afpecy 371eKTPOHHOM NOYTbl
eurasia@4life.com.

OTyeTbl O eATEe/IbHOCTH
HMXecToALLEN
opraHuM3sauum

Co3paBaembivi 4Life UHPOPMALMOHHbIN OTYET, KOTOPbIN COAEPKUT
Ba)KHble AaHHble, Kacatolmecs ynpaBneHus 6usHecom Addununara 4Life,
nepcoHanbHble AaHHble ApdunnaTtos, MHPopMaL Mo 06 06BbEMaAX NPoAAXK
N BeaTenbHOCTU opraHunsaumnm Kaxxgoro Addunmara no pernctpaymm
HOBbIX YfieHOB. OTYeTbl O [EeATENbHOCTU HUXKECTOSLLEN OpraHn3aLnm
BKtOYatOT MHopMauuto ¢ canta MyShop, npuHagnexawero Apdunuary.
B oTueTax coaepxuntca KoHpuaeHumnanbHasa nHbopmaums, apnsoLwasaca
npeaMeToOM KOMMepYecKow TalHbl 4Life.

OduumanbHblie MaTepuanbl
4Life

MNevyaTHble MaTepuanbl, ayauo- Uiy BUAeo3anucu u apyrue matepuvarnol,
pa3paboTaHHble, HarneyaTaHHble, ONy6IMKOBaHHbIE U (MnK)
pacnpocTpaHsieMble 4Life cpean AdpdunmaTos.

Monutuka

HacTtosawas lNMNonutuka n MeTobl BeAeHUS AeATENbHOCTH.

MpekpaleHue geicTeus

Henpoanexue Adpdununatom CornawieHust no 0gHON U3 crneayroLmnx
npuymH: (1) NpekpalleHne LeACTBUS B CBSA3U C OTCYTCTBMEM aKTUBHOCTMY;
(2) po6poBonbHOE NpeKpalleHne aencTeus; unu (3) HepO6POBONBHOE
npekpalleHne feUCTBUSA, pacTop)KeHue (TepMUHaLms).

MpurogHbin ans
nepenpogaxm

MpoAyKTbl U MapKeTUHIOBble MaTepuanbl npusHatoTcs «[purogHbIMu
ANS1 nepenpogaxu», eCM OHW YAO0BNETBOPSIOT LWECTU NEPEYNCIIEHHBIM
nyHkTam: (1) He HapyLleHa opurnHanbHas ynakoBka, U NpoayKTbl U
MaTepuanbl He NoABEPraanucb UCNOIb30BaHUIO; (2) ynakoBKa U
MapKMpoBKa NPOAYKTOB He MOBPEXAEHbI U He NoABEPraaucb
n3MeHeHuaM; (3) NPoAYKTbl UMEOT aKTyasibHYKO MapKUpPOBKY; (4) He
NpeBbILEeH CPOK FOAHOCTU NPOAYKTOB; (5) NPOAYKTbI HE CHATbI C
npousBoAcTBa; (6) NpoAyKTbl Bo3BpaLleHbl B 4Life B TeueHue 1
(o4HOro) roga ¢ MOMeHTa MOKYMKMW.

MpUOPUTETHDIN KINEHT

MpUOPUTETHbIN KNTMEHT, noanucaHHbiv B 4Life, umeeT CnoHcopa n
NHponnepa, nonyyaet NaeHTudMKaLMOHHbIN HOMep 4Life u, nomumo
APYrux npenmyLLecTs, npuobpeTtaeT npoaykTbi 4Life co cknakon 25% ot
PO3HMYHOW LEHBI.

PernoHanbHblii LieHTp

3aBepeHue, ynpaBnsiemoe AdpdunmaTom, ynonHOMo4YeHHbIM 4Life Ha
npoAaxy npoayktos Apdununatam, PO3HUYHbIM NOKynaTensam u
MNpuopuTeTHbIM KniveHTam 4Life.

Po3HUYHas LyeHa

PekoMeHA0BaHHasA po3HUYHas LieHa (KaK ony6/IMKOBaHO Ha
www.4life.com).

Po3HUYHbII NoKynaTenb

PO3HMYHbIE NOKynaTenun npuobpeTatoT NpoAyKTbl y 4Life unny
AddpurnmaToB no Po3HMYHON LeHe. PO3HUYHbIVM NOKynaTeNb He MeeT
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CnoHcopa unu UHponnepa n He uMmeeT NaeHTUPUKaALMOHHOIo HoMepa
4Life.

CBepeHus o goxoaax
Addpunuartos 4Life

CtaTtuctmnyeckue ceefieHns o goxoaax Apdunuartos 4Life, exxerogHo
o6HoBNsseMble U Ny6nukyemble Ha canTe 4life.com B pasgene «Pecypcbi».

CeepeHus 0 IOPUANYECKOM
nvue

dopma, ucnonbdyemas ana nepegayn cyéta Abdunumata ot puamyeckoro
nmua topuamyeckomy nuuy. 3ta popma HaxoguTCs B IMYHOM KabuHeTe
Addununarta Ha cante 4Life B pasgene «bnusHec-pecypchbi».

CeMbs Cynpyru, COXXUTEN 1 AeTU-UKANBEHLbI, NPOXMBatoLLMe UNu Begylime
613HeC No 0AHOMY 1 TOMY Xe agpecy.
CornalwueHune [orosop Mexay KoMnaHuen n KaxabiM AbdunmaTom, BKIHOYAROLL Wi

Cornawexue AdpdurnuaTa, MoNUTUKY N METOAbI BEAEHUA AEATENBHOCTH
4Life n KomneHcaumoHHbIM nnaH Life Rewards B gencTeytowen peaakumm
N C Y4ETOM U3MEHEHUI, BHOCMMbIX KomnaHuen 4Life no ceoemy
YyCMOTpPeHUI0. NepeyncneHHble LOKYMEHTbl UMEHYIOTCA COBMECTHO
«CornatueHue».

CornaweHue Addpununarta

3aaBneHune n Cornawexne Addunmarta.

CornaweHue o BHelnHeM
Beb6-caiTe

dopma, ucnonbzyemas Abdunuatamm ans 3anpoca paspeweHus 4Life Ha
BNnageHue BHelwHuM Be6-caToM. 3Ta popma HaxoAUTCS B IMYHOM
kabuHeTe AdbdunuaTta Ha canTe 4Life B pasgene «busHec-pecypcbi».

CoumanbHble ceTu

JTto6ble TUNbI OHNaH-Meana, KOTopble NpUriallarT K 06LLEHUIO,
YCKOPSIIOT 06LLeHMNE NN paspeLlatoT 06CYXXaeHNe, KOMMEHTapUK, OLLEHKY
N/WNN KOHTEHT, Co3iaBaeMbIl NoJsib30BaTENAMU, B OT/INYME OT
TPaAULMOHHbIX Meuna, KOTopble NepefatoT KOHTEHT, HO He NO3BONSAOT
ynTaTensam/3putenamM/cnyliaTensiM ydacTBoBaTb B CO34,aHUM U
pa3paboTKe KOHTEHTA, OLleHMBaTb, KOMMEHTMPOBATb UM OTBeYaTb Ha
KOHTEHT. lMprMepbl coLmanbHbiX CETEN BKIKOYAKOT, HO He
orpaHuymBatoTcs, 6noramu, Facebook, Instagram, Twitter, LinkedIn,
Pinterest, YouTube, Odnoklassniki, VKontakte.

CnoHcop

Addunuart, cToAWwMN HeNnocpeacTBEHHO Hag, apyrum Adbdunnatom.
CnoHCOp TakXXe MOXET 6biTb MIHPOI/1epOM B OTHOLLEHUMN HOBOTO
AddunuaTa.

CnoHcopcKasi TIMHUs

YacTb gayHnanHa Addunnata, KoTopas Ha4YMHAETCS C NULa,
crnoHcupyemMoro AddunmaTtom, 1 NpoLosXKaeTcs BCeMU, KOro CroHcupyeT
Takoe Nuuo.

YpoBeHb

Cnow MpropuTeTHbIX KNNEHTOB U AddurnmaToB BHYTPU MapKeTUHIOBOM
OopraHu3auumn KoHKpeTHoro AdpdunmaTta. TepMUH ONUCHIBAET CTPYKTYPHOE
pacnosioxeHue MpMopuTeTHOro KNneHTa unn Adbdunmara no OTHOLUEHUHO
K BblwecTosiwemMy Addunnaty n onpegenset konnyectso ApdunmnaTtos
MeXxay HAMW B OAHOM JIMHUKU CNOHCcopcTBa. Hanpumep, ecnu A aBnsaetca
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CNOHCOPOM B, KoTopbI cnoHcupyeT C, KoTopbIn croHcupyeT D, KOTopbIN
cnoHcupyeT E, To E HaxoaAUTCA Ha YeTBEPTOM YPOBHE MO OTHOLLEHUIO K A.

YupeautenbHblie
AOKYMEHTbI
XO3AMCTBYIOLLEro
cybbekTa

CBMAEeTenbCTBO O perncTpaumun, yctaB opraHMsaumnu, ydpeanTenbHbii
JLOrOBOpP MK ipyrMe COOTBETCTBYHOLLNE AOKYMEHTbI XO3AUCTBYOLLENO
cybbekTa.

®dopma “CmeHa CnoHcopa”

®opma, ncnonbsyemas, korga Addunnat xxenaet cMeHUTb CroHcopa
(Takme 3anpocbl peako nosyyaroT yTeepxaeHue). Abdunmatbl 4ONXKHbI
cBasaTbcs ¢ OTAENOM 06CNY)XMBAHUA KIIMEHTOB, YTOObI MOYYUTb KOMUKO
9TON HOPMBbI.

GLOSSARY OF TERMS

Term

Definition

4Life

The term “4Life” as it is used throughout the Agreement means 4Life
Research Russ Limited Liability Company (also referred to as the
“Company.”).

4Life Identification Number
(or 4Life ID #)

A unique number given to 4Life Preferred Customers and Affiliates used by
the Company to identify them.

4Life Income Disclosure
Statement

4Life’s income disclosure statement that is updated annually, located at
4life.com under “Resources.”

Active Affiliate

An Affiliate who makes a product or marketing material purchase from
4Life.

Affiliate

Independent contractor, who is not the purchaser of a franchise or a
business opportunity. The Agreement between 4Life and its Affiliates does
not create an employer/employee relationship, agency, partnership, or joint
venture between the Company and the Affiliate. An Affiliate shall not be
treated as an employee for his or her services or for federal or state tax
purposes. All Affiliates are responsible for paying local, state, and federal
taxes due from all compensation earned as an Affiliate of the Company. The
Affiliate has no authority (express or implied), to bind the Company to any
obligation. Each Affiliate shall establish his or her own goals, hours and
methods of sale, so long as he or she complies with the terms of the
Affiliate Agreement, these Policies, and applicable laws.

Affiliate Agreement

The Affiliate Application and Agreement.

Agreement

The contract between the Company and each Affiliate, which includes the
Affiliate Application and Agreement, the 4Life Policies and Procedures, and
the Life Rewards Plan, all in their current form and as amended by 4Life in
its sole discretion. These documents are collectively referred to as the
“Agreement.”
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Associated Individual

Any member of an Affiliate’s Family Unit, and/or a corporation, partnership,
limited liability company, trust, or other entity associated in any way with an
Affiliate.

Business Entity

A corporation, partnership, limited liability company, or trust that is enrolled
as an Affiliate.

Business Entity Information
Form

The form used to transfer an Affiliate Account from an individual to a
Business Entity. This form is located in 4Life’s back office under “Business
Resources.”

Cancellation An Affiliate’s non-continuation of his or her Affiliate Agreement for one of
the following reasons: (1) cancellation for inactivity; (2) voluntary
cancellation; or (3) involuntary cancellation (termination).

Company The term “Company” as it is used throughout the Agreement means of 4Life

Research Russ Limited Liability Company (also referred to as “4Life").

Compliance Department

The department within 4Life that oversees compliance with these Policies.
The email address for the Compliance Department is eurasia@4life.com.

Corporate Office

4Life’s corporate office located at Rozhdestvensky Boulevard 19, Floors
1&2, Offices IV & V, Moscow, 107045, Russia.

Cross-Group Sponsoring

The enrollment—direct, indirect, or otherwise—of an individual or entity that
already has a current Preferred Customer enrollment or Affiliate Agreement
on file with 4Life, or who has had such an agreement within the preceding
six (6) calendar months (if Diamond rank or below), or twelve (12) calendar
months (if Presidential Diamond rank or above).

Customer Service

The department within 4Life that assists Preferred Customers and Affiliates

Department with their 4Life business needs. The Customer Service Department can be
reached by email at eurasia@4life.com.
Downline The Preferred Customers and Affiliates in a particular Affiliate’s Marketing

Organization.

Downline Activity Report

A report with information generated by 4Life that provide critical data
relating to the management of an Affiliate’s 4Life business, the identities of
Affiliates, product sales information and enrollment activity of each
Affiliate’s Marketing Organization. Downline Activity Reports include the
data contained in an Affiliate’s MyShop account. The information is
confidential and constitutes proprietary business trade secret information
belonging to 4Life.

Enroller

An Affiliate who personally recruits another Affiliate and places the new
Affiliate in his or her Downline. The Enroller of a new Affiliate may also be
the new Affiliate’s Sponsor.
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Enroller and Sponsor

Transfer Form (Within First

10 Days of Enroliment)

The form that is to be used within the first ten (10) days when an Affiliate
enrolls and learns he or she is enrolled under the incorrect Enroller and/or
Sponsor. This form is located in 4Life’s back office under “Business
Resources.”

Entity Documents

The certificate of incorporation, articles of organization, partnership
agreement, operating agreement, trust documents, or other related
documents of a Business Entity.

External Website

An Affiliate’s own personal website, or other web presence that is used for
an Affiliate’s 4Life business, but which is not hosted on 4Life’s servers and
has no official affiliation with 4Life. In addition to traditional websites, a blog
or website developed on a blogging platform, that promotes 4Life products
and/or the 4Life opportunity is considered an External Website.

External Website Sales
Agreement

The form used for Affiliates to request 4Life’s permission to own an External
Website. This form is located in 4Life’s back office under “Business
Resources.”

Family Unit

Spouses, domestic partners, and dependent children living at or doing
business at the same address.

Level

The layers of Downline Preferred Customers and Affiliates in a particular
Affiliate’s Marketing Organization. This term refers to the relationship of a
Preferred Customer or Affiliate relative to a particular upline Affiliate,
determined by the number of Affiliates between them who are related by
sponsorship. For example, if A sponsors B, who sponsors C, who sponsors
D, who sponsors E, then E is on A’s fourth Level.

Life Points

Every commissionable 4Life product is assigned a point value. Affiliate
commissions are based on the total point value of products sold by each
Affiliate and his or her Marketing Organization. Sales aids have no Life Point
value.

Regional Center

A location managed by an Affiliate authorized by 4Life to sell 4Life products
to Affiliates, Retail Customers, and Preferred Customers.

Life Rewards Plan

4Life’s compensation plan for Affiliates.

Line

A part of an Affiliate’s Downline that starts with someone sponsored by that
Affiliate and continues below that sponsorship.

Marketing Organization

Preferred Customers and Affiliates enrolled below a particular Affiliate.

MyShop

The complimentary MyShop account offered by 4Life. A Preferred Customer
or Affiliate must login to 4Life’s back office. Initially, the Preferred
Customer’s or Affiliate’s default URL will be “www.4life.com/<Affiliate’s
4Life ID #>." Upon approval from 4Life’s Compliance Department, an
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Affiliate may change this default; however, the approval is subject to the
terms of paragraph 3.2 of these Policies.

Official 4Life Materials

Literature, audio or video recordings, and other materials developed, printed,
published and/or distributed by 4Life to Affiliates.

Policies

These Policies and Procedures.

Preferred Customer

A Preferred Customer has enrolled with 4Life as a Preferred Customer, has
a Sponsor and Enroller, receives a 4Life Identification Number, and receives
the benefit of purchasing 4Life products at a 25% discount from the Retail
Price, amongst other benefits.

Principal Volume (also
known as “PV”)

Principal Volume is the total Life Points (LP) of an Affiliate for product
purchases that: (a) the Affiliate purchases to consume or sell for a retail
profit; and (b) the Affiliate’s customers purchase on the Affiliate’s MyShop
or directly on the Affiliate’s account.

Resalable

With regard to 4Life products and sales aids, a product is Resalable if each
of the following six elements are satisfied : (1) the product is unopened and
unused; (2) the product packaging and labeling have not been altered or
damaged; (3) the product bears a current label; (4) the product has not
exceeded its expiration date; (5) the product has not been discontinued; and
(6) the product is returned to 4Life within one (1) year from the date of
purchase.

Retail Customer

A Retail Customer purchases products from 4Life or Affiliates at the Retail
Price. A Retail Customer does not have a Sponsor or Enroller and does not
have a 4Life Identification Number.

Retail Price

The recommended retail price (as published on www.4life.com).

Return Authorization
Number

All products returned to 4Life must have this number, which can be obtained
by calling the Customer Service Department. This number must be written
on each carton returned.

Sale, Transfer or
Assignment of 4Life
Business Form

The form used to transfer a Affiliate Account from one individual to another
individual (or from one entity to another entity). This form is located in
4Life’s back office under “Business Resources.”

Social Media

Any type of online media that invites, expedites, or permits conversation,
comment, rating, and/or user generated content, as opposed to traditional
media, which delivers content but does not allow readers/viewers/listeners
to participate in the creation or development of content, to rate, comment,
or respond to content. Examples of Social Media include, but are not limited
to, blogs, Facebook, Instagram, Twitter, LinkedIn, Pinterest, and YouTube.

Sponsor

The Affiliate who is another Affiliate's direct upline. The Sponsor of a new
Affiliate may also be the new Affiliate’s Enroller.
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Sponsor Transfer Request
Form

The form used when an Affiliate wishes to change Sponsors (which is rarely
approved). Affiliates must contact the Customer Service Department to
obtain a copy of this form.

Wholesale Price

The amount charged for 4Life products for Affiliates and Preferred
Customers who purchase directly from the Company or Regional Centers as
published on www.4life.com. The Wholesale Price is a 25% discount from
the Retail Price.
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